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In no more than 500 words each, explain:


1- Tourist A
Sarah is 28 years old and works in a busy office. She has two weeks of annual leave. She books a package holiday to Spain through a travel agency. She stays in a well-known international hotel, spends most of her time at the resort, and participates in organized excursions. She prefers destinations that are safe, familiar, and easy to access.

2- Tourist B
Adam travels independently and avoids package tours. He chooses less familiar destinations and plans his accommodation and activities himself. He enjoys meeting local people, learning about local culture, and trying activities that are outside his normal routine.

· What types of tourists are Sarah and Adam?
· Which characteristics of their behaviour support your classifications?
· Which tourist typology could be used to classify them?
· What might motivate Sarah and Adam to travel?
· Identify possible:
· Internal factors
· External factors
· Push factors
· Pull factors






Tourist A: Sarah
Type of Tourist and Behaviour Characteristics
Sarah can be classified as a mass tourist and specifically a psychocentric (dependable) tourist according to Plog’s tourist typology. Psychocentric tourists generally prefer familiar, safe, and predictable travel experiences rather than uncertainty or risk. Sarah books a package holiday through a travel agency, chooses a well-known international hotel, spends most of her time at the resort, and participates in organised excursions. These behaviours indicate a preference for convenience, security, and structured travel arrangements. 
According to Cohen’s tourist typology, Sarah resembles an organised mass tourist because she relies heavily on tourism intermediaries, follows a planned itinerary, and chooses destinations with established tourism infrastructure. Organised mass tourists usually seek comfort while maintaining a certain level of familiarity with the destination environment.
Supporting Characteristics
Sarah’s behaviour demonstrates several characteristics associated with psychocentric tourists:
· Preference for familiar destinations: Spain is a highly developed tourism destination with established facilities, making it attractive to tourists seeking reliability. 
· Low desire for uncertainty: Sarah avoids independent planning and selects a package holiday. 
· Preference for comfort and safety: Staying in an international hotel and joining organised excursions reduces perceived travel risks. 
· Limited cultural immersion: Her focus is mainly on resort activities rather than deep engagement with local communities. 
Possible Motivation for Travel
Sarah’s motivation can be explained through push and pull motivation theory (Dann, 1977). Push factors are internal psychological forces encouraging travel, while pull factors are destination-related attractions.
Internal factors (push factors):
· Need for relaxation after working in a busy office. 
· Desire to escape from daily routine. 
· Need for leisure and stress reduction. 
· Desire for personal enjoyment during annual leave. 
External factors (pull factors):
· Spain’s attractive climate and beaches. 
· Availability of international hotels and tourism facilities. 
· Organised excursions and convenient travel packages. 
· Perception of Spain as a safe and accessible destination. 
Therefore, Sarah represents a tourist seeking relaxation, security, and convenience rather than adventure or cultural exploration.






Tourist B: Adam
Type of Tourist and Behaviour Characteristics
Adam can be classified as an independent traveller and an allocentric tourist according to Plog’s tourist typology. Allocentric tourists are generally adventurous, independent, and interested in discovering unfamiliar places. They prefer novelty, authentic experiences, and interaction with local cultures. 
Using Cohen’s typology, Adam resembles an explorer. Explorers organise their own trips, avoid conventional tourist routes, and seek meaningful interaction with local communities. Adam independently chooses destinations, arranges his own accommodation, and participates in activities outside normal tourist routines.
Supporting Characteristics
Adam’s behaviour reflects several characteristics of allocentric and explorer tourists:
· Independence: He avoids package tours and personally manages travel arrangements. 
· Preference for unfamiliar destinations: Choosing less familiar locations indicates a desire for discovery. 
· Cultural curiosity: Meeting local people and learning about local culture shows interest in authentic experiences. 
· Adventure orientation: Trying activities outside his normal routine demonstrates willingness to experience uncertainty. 
Possible Motivation for Travel
Adam’s motivations can also be analysed using push and pull factors.
Internal factors (push factors):
· Desire for adventure and personal growth. 
· Curiosity about different cultures. 
· Need for escape from ordinary routines. 
· Desire for self-discovery and independence. 
External factors (pull factors):
· Unique destinations with authentic cultural experiences. 
· Opportunities to interact with local communities. 
· Availability of unusual activities and experiences. 
· Attraction of less commercialised environments. 
Adam’s travel behaviour suggests that he values experience, exploration, and cultural learning more than comfort and predictability.

Comparison of Sarah and Adam
	Aspect
	Sarah
	Adam

	Tourist type
	Organised mass tourist
	Explorer/independent tourist

	Plog classification
	Psychocentric
	Allocentric

	Travel style
	Package holiday
	Self-planned travel

	Destination preference
	Familiar and developed
	Less familiar and unique

	Risk preference
	Low
	Higher

	Main motivation
	Relaxation and security
	Adventure and cultural discovery
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