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1- Tourism and Health Crises

- Health is a key public and private concern.
- Health affects destination choice and satisfaction.
- Tourists avoid destinations with health risks.

- Tourism supports mental and physical well-being.
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1- Tourism and Health Crises

- Travelers face various health hazards.
- Serious health issues can become tourism crises.

- Health crises harm reputation and arrivals.
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1- Tourism and Health Crises

Health Risks at Destinations:

- Health Issues from Tourism:

» Many tourist illnesses are linked to hygiene conditions at

destinations.

- Sanitation Problems:

> Poor sanitation, unsafe water, and inadequate sewage
systems can cause intestinal infections

- Contaminated Seafood:

» Eating contaminated seafood can lead to foodborne illnesses
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1- Tourism and Health Crises

1.1- Severe Acute Respiratory Syndrome (SARS) — 2003
Outbreak

- Origin:
> First detected in Guangdong, China (2002); likely

transmitted from animals to humans
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1- Tourism and Health Crises

1.1- Severe Acute Respiratory Syndrome (SARS) — 2003
Outbreak

Global Impact:
» Over 8,000 cases worldwide (WHO, May 2003).

> 774 deaths in 29 countries across 5 continents (July 2003).

- Air Travel Transmission:
» Air travel played a role in the disease transmission.
> Passengers seated up to 7 rows from the infected person were

affected.
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1.1- Tourism’s Response to the 2003
SARS Outbreak

- SARS primarily affected countries in Asia
and parts of Canada.

- Six nations were identified as the
epicenters

of the outbreak
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Taiwan

Singapore

Vietnam

Fatalities

348

298

84

32
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1.1- Tourism’s Response to the 2003

SARS Outbreak The World Travel and Tourism Council
estimated the SARS tourism fallout to be:

Vietnam 62,000

- The SARS outbreak led to a notable ‘
Singapore 3 17,500

decline in tourism.

Hong Kong 27,000

China * 2.8 million

Dalberg (2020)
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1.1- Tourism’s Response to the 2003
SARS Outbreak

Growth of international tourist arrivals in SARS countries

- Significant drop in tourist arrivals in
Q2 2003 for countries with high SARS
Cases.

- Asia experienced an average 9% decline
in tourist arrivals region-wide.

- Quick tourism rebound in late 2003,

but lasting effects remained.

Canada = China = Hong Kong = Singapore = Vietnam

Dalberg (2020)
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1.1- Tourism’s Response to the 2003
SARS Outbreak

Growth of international tourist arrivals in SARS countries qurism employment in SARS countries
% growth (Data for Taiwan not available), WTTC % growth, WTTC

50 40 -
40 20
30

2005

Canada — China = Hong Kong = Singapore — Vietnam Canada — China = HongKong = Singapore — Taiwan — Vietnam

Dalberg (2020)
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1.1- Tourism’s Response to the 2003
SARS Outbreak

Annual growth in Business Tourism Spending
% growth, WTTC

SARS Impact on Business Tourism:

- Significant decline in business and leisure

spending across 6 hotspot markets.

Business tourism hardest hit:

- Destinations like Hong Kong and

Singapore highly dependent on business

travelers. 2001
-10

- Critical disruption to conferences, trade

shows, 3and corporate travel. 20
Canada — China =— Hong Kong — Singapore — Taiwan — Vietnam
Dalberg (2020)
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1.1- Tourism’s Response to the 2003
SARS Outbreak

Annual growth in Leisure Tourism Spending

SARS Impact on Leisure Tourism:
% growth, WTTC

- Slower recovery of Leisure tourism in
non-SARS countries.

- Tourist hesitation from unaffected
markets

- Post-crisis marketing campaigns were
essential to rebuild confidence. 2002
- Emphasis on health safety and travel

reassurance to regain tourist flows.

Canada — China — HongKong — Singapore — Taiwan — Vietnam

Dalberg (2020)
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1.1- Tourism’s Response to the 2003
SARS Outbreak

Global Impact of SARS on Tourism:

Growth in international tourism arrivals to global regions
% growth, WTO

[ Africa I Asia & Pacific [l Middle East
| Americas [ Europe

Asia: Tourism arrivals declined.

- Europe & Middle East: Growth continued,
but at a slower rate than before.

- Africa: Tourism increased from 3% to 5% .
- Americas: Continued negative growth

due to 9/11 spillover and the 2003
US-Iraq War

Dalberg (2020)
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1.2- Tourism Impacts of the COVID-19

Pandemic
- Origin: <& ) | e
> Started in China in late 2019. ., J\ £ j COVID‘19 spec‘r
- Spread: S :

» Rapidly expanded worldwide.

- Effects:

» Lockdowns and travel bans disrupted

tourism.

> Sharp decline in tourist demand.

> Severe impact on the global tourism

industry

Dalberg (2020)
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1.2- Tourism Impacts of the COVID-19
Pandemic

209 20 0

18 blon 406 millon

International tourist arrivals 429 million

(overight vistors)

USD17trllon USD 651 bllon

Export revenues from interationaltourism USD 728 bilion

(itermationaltourism recelpts + passenger transport)

Tourism Direct Gross Domestic Product (TDGDP) USD3btilion  USDi7trllon  USD22trlion
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Global Impact of COVID-19 on
Tourism

2020
-72% vs 2019
-11 billion

International tourist

arrivals

2021
-71% vs 2019
-1 billion

+6% vs 2020
+24 million

Dalberg (2020)




1.2- Tourism Impacts of the COVID-19
Pandemic

209 20 0

International tourist arrivals 15 biion 406 milion 429 millon

(overight vistors)

Export revenues from interationaltourism USD17tillon ~ USD65Tbillon  USD 728 bilion

(itermationaltourism recelpts + passenger transport)

Tourism Direct Gross Domestic Product (TDGDP) USD3btilion  USDi7trllon  USD22trlion
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Global Impact of COVID-19 on
Tourism

2020 -USS 11 trillion

Export revenues from
international tourism

2021 -USS 10 trillon

2020 -USS 18 trilion

Tourism Direct GDP -
2021 -US$ 14 trilion

Dalberg (2020)
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1.2- Tourism Impacts of the COVID-19
—Pandemic

International tourist
arrivals by region

(% change vs. 2019)
World
2021: -69%
2022: -37%
Americas )
2021: -63%
Source: UNWTO 2022: -35%
(Data as of Jan. 2023)
Europe Africa Middle East  Asia Pacific
2021: -59% -72% -66% -93%
2022: -21% -35% -17% -77%
UWO The designations and images in this map do not imply the expression of opinions whatsoever on the part of the Secretariat of the World Tourism
World Tourism Organization Organization (UNWTO) concerning the legal status of any country, territory, or of its authorities, or concerning the delimitation of its frontiers.
Source: https://www.unwto.org/impact-assessment-of-the-covid-19-outbreak-on-international-tourism <
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1.2- Tourism Impacts of the COVID-19

— Pandemic

International tourist
arrivals:

Percentage of 2019 levels
recovered in 2022 (%)*

------

1
i Percentage not recovered
J

......

. Percentage recovered

Source: UNWTO (January 2023)
* Provisional data

o

UNWTO

World Tourism Organization

Middle East  Europe Americas Africa World Asia Pacific

Source: https://www.unwto.org/impact-assessment-of-the-covid-19-outbreak-on-international-tourism
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1.2- Tourism Impacts of the COVID-19
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World: International tourist arrivals, 2020-2022 and Scenarios for 2023 (monthly % change over 2019)

(monthly change over 2019, %)
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Source: UNWTO (January 2023)

* Actual data for 2022 is preliminary and based on estimates for destinations which have not yet reported results.

W



DTS N T m: =

Discover




o h 4oW B
. A iaw
1%y She, 'J.i':‘;s 8
o AR e
foa v b 8 ) A =
l\;:"' : " W 3 ;'.f S 3 A.'

i A ! g o

r Technology 1n

~ -Tourism uses te‘fl;nol'ca)gy‘ to enhance servic ua{hty

e z Z0 G S A L
- Information technology allows rapid cor mt nunication and
ol W/ - OQ— _}l:f:/ ap n}'é:/f ‘a -

connections between suppﬁ’ér’s, dlStI’lbut(%PS ,and marﬁngr"““ =
2 ¢ Y - — . " } y (! S ICSS——

N e Howfver, failures or poor use(bf technolp/gy can lead to serious

—
e s 3 Ry A
2 _:\\ g \ o
oI ¢
e g : ¢ s
1\
\

3

,‘;;ﬁ— _‘%“g‘

ESes.




Dlscover theworld of e11ET D | e 3



2.2- Civil Aviation
Incidents

Toronto plane crashis 2025's latest:Is flying . . .
still the safest form of transport? Russia plane crash: '11,000 tourists

back' from Egypt

(® 8 November 2015
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- Hotel fires are often

systems. e T v\
) : S

aFhe ylost serious 1mpragt ls

busmess losées
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2.2- Fire Hazards

Case : Las Vegas MGM Grand Fire,
1980

Cause of the MGM Grand Fire:
- An electrical fault caused the fire at the
MGM Grand Hotel in a café.

Spread of the Fire:
- The flames reached the air conditioning
system above the casino,

leading to flammable materials.

Discover the world of eilET
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2.2- Fire Hazards

Case : Las Vegas MGM Grand Fire, : ‘B
1980

- Investigation:

» Design flaws and inspection failures

worsened the fire.
- No Fire Alarm:
» The building lacked a working alarm

system.

Discover the world of eilET 27



2.2- Fire Hazards

Case : Las Vegas MGM Grand Fire,
1980

- Obstructed Exits:

> Smoke blocked key escape routes.
- HVAC Problems:
» Faulty systems helped the fire spread.

Discover the world of eilET 28
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