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[bookmark: _Toc217406344]Abstract
This report focuses on the preparation and management of sustainability tourism development during Christmas-New Year periods, examining how tourist areas prepare capacity to meet demand from holidaymakers. The report emphasizes that there is strain on destinations in relation to high season, over-tourism and waste management and resources. Environmental Management Destination A sustainable destination should stimulate the use of green modes of transport by tourists people movers at Oregon, energy efficient accommodation facilities at Balearic Islands where high quality the standard systems have reduced the consumption of power by 40%, trashing leading projects such as included in hotels Acapulco France to reduce their waste servicing needs and communities committing to adding value to development save Swiss Alps. It considers the tension between improving the experience to visitors and reducing the negative tourism impacts on both environment and communities. These results illustrate how ST may help mitigate carbon emissions and environmental damage, while also fostering social equity and continuing economic development. Tourism destination guidelines for integrating sustainability actions, which can help save resources and maintain cultural heritage and communities during peak season.
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A man sells balloons in the Christmas and New Year holiday season, which is usually considered a high time for international travel. It is a time of the year when most tourist destinations worldwide are packed with holidaymakers who travel to enjoy this event. Fast growth of tourism at these times offers opportunities for destinations, but also numerous challenges. A few of these challenges include balancing the ecologic, social and economic impacts of tourism with those that are visiting. Sustainable tourism as a system to satisfy the existence of tourists and host region, and improve opportunities for future generations is now more than ever recognized as one strategic policy option to balance these divergent demands (Agarwal, 2024).
But for tourism attractions being able to do so over peak periods (such as Xmas/New Year) is critical if they are going to be viable in the longer term. And that’s with local resources of the water, power and waste industry not being able to take that rise of human load when this moment cometh. If it is not managed properly tourism creates externally negative effects like pollution, traffic jams (congestion) and overuse of the eco-systems (Birinci, 2025). With regards to society, too quick increase in tourism visitation may reduce the quality of life and increase the cost of living for host communities while also creating a possible commercialization or commodification of culture at a destination. Economically Tipper et al Recent years have seen the tourism industry become more important as an alternative source of income for local and state governments At the same time destination areas that come to rely too much on a single form of income can leave them vulnerable to variations in visitor numbers and spending (Glyptou et al., 2022).
From such experiences, destinations managers and/or authorities are also to quickly introduce the sustainability approach in their planning and operations (namely during that pronounced Xmas craze) The "big picture" of sustainable tourism planning is minimize the negative impacts of travel and tourism while at the same time maximizing certain positive effects on or experience about a destination/region/community (community development, cultural studies/experiences/knowledge transfer, environmental protection). To do so, destinations will need to find a balance between catering for visitor satisfaction and long term sustainability considerations (Swarbrooke, 2023).
In this report, the author look at how destinations are getting ready for the rush to see in Christmas and New Year and, in doing so, consider sustainability. It will develop recommendations and strategies for destinations on what to do about the positive/negative environmental, social and economic effects of high visitor numbers in peak periods of holiday. And its brief will include the ability to posit how planning can work towards visitor experience and sustainability, a coded note that one must strategies, or forget that economic profit has to compete with environmental and social conservation.
It will also examine literature about sustainable practices in relation to Christmas and methodological considerations for sustainable destination management. Some few positive examples (these will be provided as a form of 'best cases' from various places in the world on sustainable tourism). “Finally, this report will end by offering the recommendations of improved destination management that would consider the sustainability in terms of destination planning for peak season tourist influxes.
[bookmark: _Toc217406346]Literature Review 
In recent decades people have started to hear more about sustainable tourism in international forums, primarily driven by this sector's unstoppable development. Both Christmas and New Year holidays are typically two of the busiest time periods for inbound tourism, while Gothic town faces advantages and challenges in seasonal tourism management. To bring some more clarity into the matter, we'll have to rely on the sources and pinpoint key themes and trends that are making headlines at this time.
[bookmark: _Toc217406347]Sustainable Tourism in Peak Seasons
Sustainable tourism is one strategy to reduce the damage that industry does to a local economy and environment, but it also rewards travelers with added benefits for coming to a place. What has been developed in the literature Sustainable tourism has been well-popularized within academia and variety models, constructs or framework have utilised this mode of tourism. Swarbrooke (2023) and notes that the key aspects of sustainable tourism include environmental protection, social justice and economic viability. Sustainable tourism in peak seasons people hope would be just as important, so that eco-tourism is given less of a strain at periods such as Chrimbo and New Year when yet more pressure on resources, infrastructure, services and local inhabitants.
Crowds Overcrowding and the effects of it are perhaps the hottest topics when it comes to peak tourism. The most immediate impact of such numbers on cities is the pressure they place on local infrastructure and services public transport, waste management, energy. a on will environment nature (Mahendru 2024) environment and can also lead environmental or pollution or habitat a loss of. The concept of maximizing the numbers, but not at a level that’s bad for the environment or in tourism-speak “carrying capacity” remains central to managing tourism at peak season. Echo can even be an advantage if used opportunistically, especially with a relay of ad hoc nature.
In recent weeks, there has been a deluge of articles charting the environmental harms of Christmas and New Year holiday travel. Hotels, resorts overuse of energy, CO2 print after aviation and garbage areas brought by mass tourism are leading issues (Ventimiglia, 2024). So, in order to alleviate these impacts, environmentally friendly infrastructure is being used or the use of clean and energy-saving means of transportation (such as public automobiles or electricity buses) during peak season over some areas (Papageorgiou et al. 2025). Alternative energy use in hotels and accommodations (e.g., solar, wind) is also slowly gaining importance particularly in destination sites that tout their environmental sustainability commitment s (Slocum, Aidoo & McMahon 2023).
Social Sustainability and Community Involvement
In addition to the environmental aspect, social sustainability plays a crucial role for sustainable tourism management. The local people, on one hand wants to avail the benefits of tourism in terms employment opportunities and revenue generation but they are also concerned not let the negative effects affect their traditional life style. The rise in the number of arrivers can not only cause social pressures, but also produce a sense of inability to cope with besieges by visitors – residents (Farmaki, et al., 2022) of small towns and peripheral areas may develop resistance or even ant touristic attitudes.
Community’s participation in sustainable tourism development is considered as one of the major issues for social sustainability. Community participation in decision making is also pivotal so that destination ensure that the benefits of tourism go local people and aid cultural heritage conservation. They can be stimulated through community-based tourism projects, where tourists are introduced to and spend money with local suppliers and cultural lifestyles (Swarbrooke, 2023). Furthermore, improved human and social sustainability can result from inclusive tourism where all sectors of society (especially social disadvantaged ones) gain some benefit from tourism (Glyptou & Adie 2022).
There is a rising body of studies where the positive of long-term effect when including communities to plan tourist attractions has been observed. For example destinations integrating communities in the development and operation of tourism there will be fewer instances of social conflicts and greater encouragement for sustainable actions (Mahendru, 2024). Beyond, community participation in sustainable tourism is crucial as there will be a sense of 'ownership' and ownership also that product exists by being responsible for them too, and therefore long term viability.
[bookmark: _Toc217406348]Economic Sustainability and Visitor Management
There is no denial that economic sustainability carries an important role in high season tourism planning principle. The truth is that it does both economies good However numbers are slippery things, and one never want to have all of the economy eggs in one sector basket. If they are to remain strong over the long term, destinations that depend so heavily on tourism in the run up to Christmas and New Year have got into diversify. (May 2022), more diversified the economy with tourism at its center was, the more salient it became when an economic crash occurred or tourist demand changed.
Seamless visitor management is also crucial in keeping an economic pulse during the holidays. On the destinations that do not control the flows at certain demand peaks visitor’s satisfaction decreases, which detracts from the image of that destination and therefore its potential products in the near future. Possible methods for mitigating impacts include timed ticketing, caps on visitors to hotspots and promotion of less crowded areas (Ventimiglia 2024). Promoting tourism during the off season and supporting sustainable experiences that don’t rely as heavily on mass tourism could also help spread the financial benefits of the tourism trade more uniformly throughout the year.
Sustainable tourism certifications as a strategy for dealing with economic impacts of high season tourism One strategy that could help deal with the economic effects of high season tourism is sustainable tourism certifications. More and more destinations and companies have been introducing certification systems to enhance sustainability in tourism operations like the Green Key certificate for eco-friendly accommodations, or Earth Check for travel and tourism operators. Incentive certifications All these aforementioned certifications are rewards to the business and/or even the traveler for greater sustainability, in addition they signify a gauge on sustainability impacts (Birinci, 2025).
[bookmark: _Toc217406349]Summary of Literature Review
The sustainable tourism literature makes it apparent that high tourist season times such as Christmas and New Years are already hard to handle in regard with environment, society, or economy. It is placed in a time where good tourism management (people really do need responsible tourists) and the development of sustainable destinations are driving responses to mitigate against some these mass tourism afflictions of overcrowding, pollution and social tensions. And really the more that destinations can do to manage in a sustainable way how their guests arrive and move around, consume energy, discard waste, engage local communities and so forth, the more they are shrinking their carbon footprints while enhancing guest experiences. Sustainable planning, stakeholder engagement and economic resilience are all among the factors that will ensure destination development can continue to take place even when tourism is cast in the shadows during festivals.
[bookmark: _Toc217406350]Methodology 
The proposed study will conduct secondary analysis on the literature and models for sustainable behaviour to practice sustainable tourism with respect to festive rush of New Year, Christmas etc. An extensive body of literature, including journal articles, book chapters and case studies, has been selected to explore sustainable tourism destination management about sustainability practices with regard to Christmas and New Year holidays. Journals searched that were used to illustrate destination strategies for managing sustainability during peak tourism periods included the Study of Tourism Management and Sustainability as well as Journal of Sustainable Tourism. This will help further generate new knowledge and capture lessons learned from other research stream that over the last few years has been investigating alternative paths towards sustainable tourism and also difficulties experienced by destinations.
The second datasets are the cases of well-known places: places for sustainable tourism during the high season operation. In this way they looked at the Swiss Alps, Whistler (close of Aspen) and also Aspen itself as places who handled tourism efficiently over the festive season. The aforementioned destinations have also been noted in the literature as capable to incorporate environmental best practice sustainability (waste management, energy efficiency and low carbon performance) at peak travel season (Swarbrooke, 2023; Ventimiglia, 2024). The case studies at the same time serve as practical examples of how such sophisticated destinations reconcile economic benefits and environmental as well as social equity.
Cases, Tables providing statistical data on trends and arrivals and other sustainability initiatives were also among the supporting documents for the analysis taken from UNWTO’s industry reports as well as Green Key. These resources provide manageable ‘benchmark’ editions for holiday destinations on obstacles they encounter at Christmas and New Year towards progress to sustainability.
There is also supportive information from DMOs in terms of EIR Evaluation reports on effectiveness of the tools use regarding sustainability. For example, reports on carbon emission and practice of waste reduction and renewable energy use in tourist establishments have been examined (Birinci 2025). This is how the reports keep readers posted about real sustainable tourism impacts that can measure success.
The paper purports to add value in the academic literature of sustainable tourism and destination management through secondary data. This will enable holistic analysis of global tourism sustainability trends, including peak demand management on holidays.”
[bookmark: _Toc217406351]Findings 
These results represent the degree of sustainable tourism destinations have to take the shock (peak during Christmas and New Year). These key prioritization was determined by analyzing the secondary data, which are necessary for successful tourism management in times of over-tourism. These reactions make these management strategies highly efficient according to the environmental, social and economic sustainability as trade-off between use and preservation by visitors.
[bookmark: _Toc217406352]Sustainable Transportation and Mobility
One with a certain visibility is the one about sustainable destination strategies or thinking of Eco vehicles. During Christmas and New Years, the roads can be crowded with tourists on their holidays. Green modes of transport-the use of green modes of transport (electric buses, bicycle sharing programmes, carpooling) are alternatives to reduce pollution and congestion on roads (Agarwal, 2024).
For example, the Canadian ski resort of Whistler has already introduced a zero-emission bus service 12 months a year (including during Christmas and New Year) circulating in and out of the resort and it works. Tourism will reduce its carbon dioxide emissions contribution by not providing tourists with attractive destinations an efficient and less environmentally damaging mode of transport (Swarbrooke, 2023). Where visitation was not only up in their local mountain town, but public transit reduced emissions and traffic congestion by cutting back on all those cars bringing visitors to and from that would also appear to enhance the visitor experiences.
And the Swiss Alps, in response, pursued sustainability mobility programs that incentivize visitors to arrive by train and bus from big resorts. The rationales are more than just reducing the hit to the environment, but an encouragement of alternative methods of getting around (and sharing), and lessening some pressure on traffic and the air quality in a town that already suffers during tourist visits. (Ventimiglia, 2024)
[bookmark: _Toc217406353]Energy Efficiency and Renewable Energy
Energy efficient has been a common thread among places trying to keep the sustainability message alive over the holidays. Those participating are using more energy on the holidays for heating, lighting and electricity at hotels, restaurants and attractions. Consequently, more and more destinations are adopting energy conservation measures and promoting clean technology so as to reduce ecolabel feet prints.
Sustainability is “hardwired” into the building code and tourism infrastructures in a place like Aspen: Hotels and resorts are governed by strict energy-efficiency requirements. An increasing number of Aspen lodging properties are equipped with solar collectors and geothermal systems - The stress on local Aspen fossil fuels during the season has continued to decline (Birinci & Ishman 2002). This is not just cutting carbon but also blazing a trail in the way we should be approaching sustainable design across our tourism infrastructure.
Beyond that, there's been a boom in green energy providers in many travel hotspots worldwide. Local penetration of energy grid could be high as observed in say Whistler where the local grid supplies a lot of renewable power (including hydro and wind) to businesses (Slocum et al., 2023; Aidoo & McMahon, 2023). By staking out a claim on clean energy, the destination can offset a lot of the environmental cost for its increasingly ravenous consumption during peak tourist seasons like the holidays here to help it live by its sustainability goals even as it draws hordes of travelers.
[bookmark: _Toc217406354]Waste Management and Circular Economy
The other sustainability aspect to tourism would have to do with garbage especially when it’s high season, for example around Christmas or the new year. And with tourist arrivals climbing month by month, so does waste in the form of food, plastic bottles and packaging. Some of the programmes that have been adopted by tourism industry in order to curb this are waste reduction and recycling which aim at reducing just the amount that end up into landfills hence limiting its ecological impact.
In tourist towns, from Aspen to Whistler, such tactics are just part of the tourism experience. And in both, an ongoing tourism problem has resulted in tourists being asked to follow waste separation ordinance for recycling, compost and plain old garbage. In addition, initiatives such as compostable from restaurants and reduction on single use plastics are successful (Glyptou, Amore & Adie, 2022). These are the places hoping to reduce waste and encourage responsible behavior among tourists and locals alike by promoting a circular economy.
For example, Whistler has experienced great environmental success in recycling and waste diversion, resulting in a significant reduction of landfill waste (Papageorgiou et al., 2025). Amidst its tourism season peaks, and with the help of local business partnerships and public relations campaigns, Whistler has a diversion rate > 60%, taking some of the sting off.
[bookmark: _Toc217406355]Social Sustainability and Community Engagement
The sociocultural aspects of sustainable tourism in Christmas -New Year is also salient. The positive impact tourism has on the economy is clear, but its effects on local communities can be powerful. At the busiest tourist periods, too, local residents have to cope with congestion, a higher cost of living and simply having their typical daily routines disrupted. In response to these concerns, a number of communities have concentrated on local participation and pro‐poor tourism to share the benefits from tourism more equitably among residents.
The case lies in the Swiss Alps, where Swiss cantons have already taken the local population to take part at deciding on tourism development and sustainable measures. Community Based Tourism Projects CBCs projects are initiated by the local community, letting them take part in an experience that satisfies their own as well as visitors’ necessities (Farmaki et al., 2015). This intermediation, apart from saving the cultural heritage of the place contributes significantly to avoid that natural and cultural beauty deteriorating with abuses brought about by tourism development mode life in these towns.
And many of the destinations are supporting cultural preservation projects so that tourism is not spread and does not destroy indigenous culture. In Whistler, First Nations are not merely collaborators in the marketing of themselves as an indigenous tourist commodity to be lived through and consumed for ‘cultural experience’, but diversity entrepreneurs among rural people(s). (Mahendru, 2024). It is in the quality of visits and that also adds on to social as well as sustainability by providing unique experiences.
[bookmark: _Toc217406356]Economic Sustainability and Visitor Management
Economic sustainability remains a concern for many destinations – particularly those dependent on tourism over Christmas and the new year. Economic issues of mass tourism Trade-offs Cost-seeping the economics describes trade between a dam - lots of money and sustainability people coming into an area × economic development 2. This, is where visitor management tactics come in handy.
For years, the town of Aspen has had destination management strategies that include timed-entry passes for top attractions and crowd-control measures to alleviate detrimental high numbers of visitors. They are the weapons will need to defend these spots so they do not become over-touristic at the expense of an experience for tourists and infringe upon nature” (Ventimiglia 2024). Aspen has also implemented an efficient business sustainability certification system in order to encourage businesses to incorporate sustainable standards and monitor environmental performances (Birinci 2025).
Demanding visitor management standards and certification programs for sustainability that in the long term ensure economic sustainability of a destination without loss of destination authenticity contribute to making tourism models within the destination more sustainable.
[bookmark: _Toc217406357]Discussion
Based on the results of the study, an interrelated calming concept of sustainable tourism management in peak time (i.e. during Christmas period and New Year) should be emphasized. One must live to see a positive world while occurring, at the same time, against an environmental, social and economical sustainable environment. It thinks responsible tourism management, especially in times like this, should attack not just ingredients to mitigate adverse effects; there are other long term activities which contribute to the attractiveness of the destination that can indirectly translate into growth or development.
[bookmark: _Toc217406358]Balancing Visitor Experience with Sustainability Goals
One of the key challenges in managing a destination for Christmas is the integration of sustainability with visitors’ experience. “So what if one got a city that’s overcrowded, people are queueing for an inordinate amount of time at attractions and they can’t go the loo whatever is beautiful will destroy value somewhere along the line. But with appropriate planning and management, destinations can contribute to a positive experience that limits some of the damaging social and environmental effects of mass tourism.
Choices might include timed-entry programs and reservations for popular sites like Aspen has done to control numbers, prevent crowding and preserve a positive visitor experience. It’s up to him/herself to protect the carrying capacity of the resource by limiting access, if not overusing, what said resource can provide. Apart from offering more convenient platform for visitors, the creation of such platforms reduces impacts on local ecotourism systems and contributes towards a reduction in green house gases (GHG) emissions without overburdening some service capacities like waste and peak usages; water supply (Birinci, 2025).
And the like of Whistler have adopted strategies for spreading out travel, enticing visitors to come in the off-season and attempting to relieve stress on infrastructure during that stretch around Christmas and New Year’s week. This becomes a viable way to disperse the regional tourism demand over the year and not allow environment as well as social impact during peak season months (Mahendru, 2024) It also actually establishes many employments some extra bucks for community from normally manic off-season. These are the sort of things one can sustain, all it takes to sustain places economically exports destination and they are steps in build a new, balanced tourism economy.
[bookmark: _Toc217406359]Sustainable Transportation and Mobility Solutions
Sustainable transport will avoid carbon emissions from tourism coming along in the busy season. At the same time, even if travelers appear to be getting around more and more, transport is one of the most emissions-heavy aspects of travel. When it comes to public transportation, electric buses and shared mobility schemes can make a significant difference in the environmental impact of tourism, particularly where the car is the primary transport mode in destination.
Recreational Sporting Tourism Tourist hot spots and The adventure capital of the world Whistler has already prepared for this and invested heavily in electric buses that are renewable energy powered so hence virtually no carbon emissions (Swarbrooke 2023). Aspen’s fleet of emissions-free vehicles will provide visitors with a green travel option. These are places which, apart from being the greenest and cleanest as a result of scaled-back pollution from travelers themselves, go further to make it easy for the average visitor to tread lightly on this earth. “Guests are much more inclined to utilize these modes of transportation when provided with convenient, clean and functional solutions,” Ortberg said, “particularly when it easily integrates into the larger local transportation experience.
But while these ways to get one out there vie for eco-bragging rights, they’re also making it easier for visitors to have a good time. Similar to the example above, electric buses in Whistler are a quiet way to experience sight-seeing and the zone without worrying about heavy car traffic or no parking. And they’re a sustainable transport option that surely helps alleviate the congestion we all endure when in peak session. Less cars and less pollution would have made it better for residents but would also bring in more of the 'green' tourist market – making the destination even more appealing.
[bookmark: _Toc217406360]Waste Management: A Circular Approach
Garbage pick up during the tourist high season is of utmost importance. At the destination of their travels, the visitors produce a lot of waste most of which is not recyclable and produced for environment toxify. Recycling and waste reduction initiatives are required to deal with tourist-induced pollution.
For instance, resort Whistler initiated an extensive waste diversion program with relatively high levels of diversion facilitated using compostable products and reduction in quantities of single-use plastics (Papageorgiou et al., 2025). Hopefully as we're not just dealing with this fact that these are the short term priorities for om waste management over the holiday period but part of how do start to think about how people transition their economy from being a linear model where they take resources and then trash it, and move towards what's called a circular economy where things get re-purposed, recycled and put back in system time after time. This isn’t just about a clean and green environment but helping holidaymakers, as well as residents, to wise up to sustainability.
Tourist education in waste minimisation activities can also play a big role for the success of such programmes through public awareness. Better use of signage for recycling/waste placing, closer encouragement of reuse by all parties involved, and the support of sustainable packaging will minimize the exposure to general waste. The fact that tourists are aware of the negative effects on environment by waste, receive information about it and find proper facilities supports their sustainable behavior at the time when waste is generated.
[bookmark: _Toc217406361]Social Sustainability: Empowering Local Communities
The social aspects feel less sustainable than peak season from what have been read. But the social aspect of Christmas and New Year tourism can be just as important. Overcrowding can lead to tourist/local tension where unduly affected locals perceive that their quality of life could be compromised by visiting numbers. Secondly, the fast commodification of local lifestyles and traditions could turn their authenticity up so watered down that tourists come here initially for in the first place.
Tourist places such as Swiss Alpshaim also work hard to generate interest for “local-based” tourism (Farmaki et al, 2022). Such interventions engage communities in the formation and propagation of tourism policy, and ensure people’s voices are heard. Through the use of participatory approaches to tourism development that considers the local people as active participant in and subject of tourism, destinations can work at equitable share and spread of benefits from tourism thus developing good relationship between visitors and hosts Destination.
Tourist development that is tailor-made to local culture and tradition can also be a significant avenue of heritage preservation as in this way visited traditions are components of living traditions. One example of this is the development of indigenous tourism in resorts such as Whistler where First Nations community provide a range of cultural tours that both enhance visitor experience increasing authenticity, but are also grounded within the place itself and its local economy (Glyptou, Amore & Adie, 2022). While such interventions may also positively contribute to social sustainability, they provide further value to the visitor through establishing a place-identity that reflects the personality and character of the place.
[bookmark: _Toc217406362]Economic Resilience and Diversification
Last but not least, economic sustainability is one of the success dimensions in destination management. Targeting its tourism policy for peak holiday season visitors only leaves the economy vulnerable – to tourist whims and acts of God, if not business cycles. For example investments in other industries, promoting off season tourism and removing pressure of Christmas and New Year rush (Mahendru 2024).
The corporate tourism certification will mean that all company operators should be able to turn green operator, as it is a good from environmental but also market wise aspects which give them plus point rise in competing to others when have more space like eco-tourism holiday (Birinci 2025 Recalls) possibly integrate. These are a step nearer to tourism that can be resilient, more responsive to change and less reliant on one season for the visitor economy.
[bookmark: _Toc217406363]Conclusion 
Sustainability of tourism, finally, some ginormous challenges and possibilities in that run right up to and including New Year. Because with precious little space left to do so for tourism destinations around the world, and since virtually nobody anywhere (save those who sell picture postcards) is happy about their places being over-run, now seems as good a time as any for them all to start asking themselves how they can start trying consciously to lower their footprint on both nature and culture. There has only been one news story for weeks on end: flood. From this study, it can be inferred that the ski resort destination managers have a combination of tools and processes to manage peak season traffic sustainably: i) eco-friendly modes of travel, ii) energy-efficient operations (trail grooming or snow making), iii) waste minimization initiatives and iv) community involvement strategies.
The effective use of these strategies is important not only in order to reduce the environmental impact of tourism but also to improve the quality of visitors’ experience. For instance, take a major tourism-based economies like Whistler and Aspen both of which are already on the verge of capping CO2 production as they mine to drain their infrastructure lines by assuming transport nets it famously amur)-waste-manageable low-investment policy-well before they even reach peak. If a hotel in the Swiss Alps is running on renewable energy, then essentially turning tourism into an industry that depends less on nonrenewable resources.
And also the focus on social sustainability -community tourism is about local customs and to me it seems like trying to make locals and tourists a reciprocal relationship, rather than locally, a parasitic one. This form of a participatory approach to tourism developments has helped maintain the social face of Moshi society in the face of an ever-increasing stream of tourists.
And when it is economic sustainability that’s the long term management of the destination. Through product development, it might lead to the flattening of demand structure and evening out economic growth over a year. Sustainability certifications provide the incentives to get thereto push business towards greening its operations, and in turn creating a more resilient economy one better equipped to weather external shocks.
Balancing environmental, social and economic sustainability over the festive season in the end is reasonably manageable it just requires some forward thinking and smart policy making. By adopting these best practices, destinations will not only be able to cope with the effects of mass tourism at their busiest times, but they can also lead the way in helping the world transition to a new model, where growth needn’t mean killing off the destination.
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