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In no more than 500 words, each explain and 2-4 references:



1- Explain the concept of tourist consumer behaviour.

2- Explain the difference between institutionalized and non-institutionalized tourists.
Give one example of each type.
1. Explain the Concept of Tourist Consumer Behaviour
Tourist consumer behaviour can be defined as the study of the thoughts, preferences and actions involved when individuals select and consume travel experiences. It considers not only the final purchase but also the entire process through which tourists identify travel needs, obtain information, compare alternatives, experience tourism products and form opinions afterwards.
Tourist decisions are influenced by a combination of personal and environmental factors. Personal influences include age, income, lifestyle, travel experience, personality and motivation. External factors can include destination marketing, social influence, family preferences, online information and economic conditions. Moutinho (2022) identifies culture, reference groups, personality, motivation, perception and perceived risk as important influences on travel behaviour.
The tourist decision process can begin in many different ways. For example, an individual experiencing work-related stress may decide that a relaxing holiday is needed. The person then considers destinations that match the available budget and travel time. Information is gathered, alternatives are compared and a booking decision is eventually made.
However, this process is not always linear. Deciding on a holiday often involves repeated searches and reconsideration. Bronner and de Hoog's broader tourism decision literature has shown that travel choices involve multiple considerations, while more recent research suggests that tourist decision models must recognise the complexity and changing nature of preferences. McCabe et al. (2016), for instance, challenge the assumption that tourists always behave as purely rational decision-makers.
Information processing is particularly important because tourism products are largely experiential. Consumers cannot know exactly how enjoyable a destination will be before travelling. They therefore use photographs, reviews, ratings and recommendations as indicators of expected quality. Technology can also simplify the selection process. Tourism recommendation systems, for instance, can assist travellers by matching available tourism products with individual preferences (Borràs et al., 2019).
Tourist decision-making also continues at the destination. Plans may change because of weather, unexpected opportunities, recommendations or differences between expectations and reality. After travelling, satisfaction influences whether consumers recommend the place or consider visiting again.
Understanding tourist consumer behaviour allows tourism organisations to design more relevant services and recognise that travellers are not a homogeneous market. Different tourists require different products, communication and experiences.
2. Explain the Difference Between Institutionalized and Non-Institutionalized Tourists
The concepts of institutionalized and non-institutionalized tourists describe two different relationships between travellers and the organised tourism system.
Institutionalized tourists normally rely heavily on tourism organisations when planning and experiencing their holidays. Common services include organised tours, package holidays, established hotels, travel agencies and pre-arranged transportation. This type of tourism provides a relatively controlled environment in which tourists know much of the programme before departure.
For example, a group visiting Egypt on an organised package that includes Cairo accommodation, coach transportation, meals and guided visits to the pyramids and museums would represent institutionalized tourism. The travellers have limited responsibility for organising the major components themselves.
Non-institutionalized tourists prefer greater independence. Their travel may involve flexible routes, local transportation and accommodation booked separately. They can change their itinerary according to circumstances and may seek less commercialised areas.
A solo traveller spending several weeks in India, independently moving between cities by train, selecting guesthouses locally and choosing destinations during the trip would be a typical example.
Backpacking is frequently linked with non-institutionalized tourism, although it should not automatically be regarded as completely separate from mainstream tourism. Uriely et al. (2002) found considerable diversity among backpackers and argued that backpacking should be examined as a form of tourism rather than assuming all backpackers share identical motivations or experiences.
Tourist decision-making also changes once a journey begins. McCabe et al. (2012) found that decisions may be adjusted according to flexibility, timing and social circumstances. This means that even an independently organised tourist may occasionally participate in an organised excursion.
Therefore, the categories are useful but should not be treated as absolute. Institutionalized tourists generally prioritise organisation and predictability, whereas non-institutionalized tourists tend to prioritise personal control, adaptability and exploration.
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