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Tourism demand is the quantity of tourists that is able and willing to pay the price of tourism products and services at a specific destination, price and time. It covers not only those who are travelling now, but also those who would like to travel but are not able to do so for various reasons, including, but not limited to, financial, personal and external factors. 
Actual demand
The actual demand is what would be generated by persons who are actively engaged in the tourism. These tourists have the means to travel, time to travel, and a motivation to travel and enough income. They can be assessed by hotel bookings, airline bookings, the numbers of visitors, the number of visitors to the attractions and tourism spending.
For instance, the demand for flights and accommodation for a British family visiting Turkey for a summer holiday is reality. They have already made a confirmation to travel and now they are more likely to buy a tour for this trip. They have made their travel wish a confirmed tourism purchase. Tourists can choose destinations that are in line with their cultural interests and experiences that are in line with their preferences which enhance the actual demand, if the socio-cultural attractions, hospitality, local and destination image is strong. Socio-cultural factors can have a significant impact on tourism participation and choice of destination as shown by Bayrakçı and Özcan (2021).
Suppressed demand
Suppressed demand is the demand of travelers who would like to travel but are not currently. It can be divided into potential demand and deferred demand. Potential demand consists of those who could travel in the future if their circumstances improve. A student at the university may wish to travel to Japan, but is unable to afford international airfare at this time. Deferred demand is the demand for a planned journey that is delayed due to a temporary barrier, e.g. due to illness, political uncertainty, travel restrictions, or due to a public health emergency. For instance, due to health concerns and restrictions, during the COVID-19 pandemic, many Chinese tourists delayed their visit to Japan. Huang (2025) finds that the pandemic significantly impacted the demand for Japanese tourism by altering the safety and travelability perceptions of Chinese tourists. Distance can also dampen demand by making it more difficult to get to the destination and more expensive. Lin et al. (2022) identified that the abnormal distance had an impact on domestic tourism demand, mainly since COVID-19 appeared.
No demand
No demand represents individuals who don't want and don't plan to buy a specific tourism product. May be uninterested, find place inappropriate, or pick alternate activities. For instance, if someone doesn't like cold weather, then they don't need to travel on an Arctic cruise, even if they have enough money and free time. No suppressed demand differs from the demand as the obstacle is not temporary in nature, financial or practical. Rather it is a lack of motivation. But sometimes this group may be interested in tourism marketing, accessibility enhancements or new experiences. 
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The influence of economic factors on tourism demand is very significant since tourism generally requires discretionary income, leisure time and willingness to spend money on travel, lodging and recreational activities. Income and time and price are intertwined, and influence whether someone is interested in travelling or if it becomes a purchase.
Income
Income decisions affect both tourism product purchases as well as decisions to travel. The higher disposable income, the more money consumers have to spend on non-essential items like housing, food and healthcare. Higher-income tourists might travel more often, stay for a longer duration, and choose higher-end airlines, luxury hotels, and/or special experiences. Being a lower income tourist, they might opt for different holiday destinations, cheaper hotels, and shorter trips or travel during the off-season.
Tourism is considered a discretionary product. Therefore, in times of economic recession or unemployment or inflation, households might cut back on tourism spending before cutting back on spending on the necessities. The study undertaken by Guo et al. (2022) showed that socio-economic conditions are relevant to the development of tourism as well to tourism eco-efficiency, which highlights the relationship between economic capacity and tourism demand and destination performance.
Time
There is no automatic causality between having enough income and having tourism demand, as people also need to have enough leisure time. The timing and frequency of travel is determined by factors such as paid annual leave, school holidays, employment flexibility and retirement, and public holidays. If you're a high earer, you have less annual leave to use up, you might go on a shorter holiday to a city; if you're a retiree with more annual leave, you may go to another country and stay for a longer period.
There's also a cost to time. When travelling, travelers should ask themselves if the merits outweigh the hours of travel. This means that distances can limit demand, especially for short holidays. According to Lin et al. (2022), physical and perceived distances affect the tourism demand due to the extra time, effort and expenses that are needed for longer travels.
Price
Price covers the cost of a holiday and much more! Tourists evaluate airfare, accommodation, food, local transportation, attractions, insurance, visa costs and exchange rates. If the overall cost goes up, some tourists may be sensitive to that cost and reduce their demand. These are the ways which consumers can react: choose an alternative destination, shorten the duration of their trip, or travel outside the high season.
Discounts, packages, early bookings and dynamic pricing are some of the methods routinely employed to shape demand by tourism businesses. Very low prices however, can generate concerns about quality, safety and reliability. This means that businesses need to communicate to customers that they're not just the lowest price, but that they're providing them value.
Prices and perceived value can also fluctuate as a result of unplanned events. When public health emergencies cause higher insurance rates in addition to the testing requirements and potential cancellations, even low-cost basic travel can deter tourism. Huang (2025) demonstrates the impact of COVID-19 on China's demand for Japan via economic uncertainty and risk perception.
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