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In no more than 500 words, each explain and 2-4 references:



1- Explain the concept of tourist consumer behaviour.

2- Explain the difference between institutionalized and non-institutionalized tourists.
Give one example of each type.
1. Explain the Concept of Tourist Consumer Behaviour
Tourist consumer behaviour refers to the way individuals think, feel and act when making decisions about travel and tourism products. It covers the entire tourism consumption process, beginning when a person develops a desire to travel and continuing through destination selection, booking, the actual tourism experience and post-trip evaluation. Unlike the purchase of a physical product, tourism involves buying an experience that cannot usually be fully examined before consumption. Consequently, travellers often rely on information, expectations and perceptions when making decisions.
Tourist behaviour is influenced by both internal and external factors. Internal influences include motivation, personality, lifestyle, attitudes, previous experiences and financial circumstances. External factors include family and friends, culture, destination marketing, online reviews, social media, economic conditions and perceived safety. Research demonstrates that destination choice depends not only on the physical characteristics of a place but also on travellers' emotional responses and feelings towards potential destinations (Keshavarzian, 2017).
The consumer decision-making process can involve several stages. First, tourists recognise a travel need, such as relaxation, adventure, social interaction or cultural discovery. They then search for information and evaluate alternative destinations. Cost, accommodation, attractions, accessibility, weather and perceived risk may all influence the final decision. Tourist risk is especially important because health problems, crime, political instability or other uncertainties can influence destination consideration and selection (Karl et al., 2020).
Digital technology has further transformed this process. Travellers can now compare destinations, examine accommodation, watch travel videos and read the experiences of previous visitors before making a booking. Armutcu et al. (2023) found that the quality and accessibility of online destination content can significantly affect tourists' behavioural intentions, while satisfaction also influences future travel intentions and electronic word-of-mouth.
Tourist behaviour does not finish once the booking has been made. Travellers continue making decisions while at the destination, often modifying activities according to timing, companions and changing circumstances (McCabe et al., 2012). After returning home, tourists evaluate their experiences and may recommend the destination, post reviews or decide whether to return. Understanding this complete process enables tourism organisations to create better products and communicate more effectively with their target consumers.
2. Explain the Difference Between Institutionalized and Non-Institutionalized Tourists
Institutionalized and non-institutionalized tourists differ primarily according to their level of dependence on the organised tourism industry and their preference for familiarity or independence.
Institutionalized tourists generally use established tourism systems. Their travel may involve recognised airlines, hotels, tour operators, travel agents, cruise companies and guided excursions. Much of the journey is therefore organised in advance. The tourist experiences the destination within what Cohen (1972) described as an organised tourism environment. Institutionalized tourism traditionally includes the organized mass tourist and the individual mass tourist.
For example, consider a family from Germany purchasing a ten-day package holiday to Greece. The flights, resort, airport transfers, breakfast and sightseeing excursions are arranged before departure. Although family members may have some free time, most important elements of the holiday operate within the formal tourism system. They therefore represent institutionalized tourists.
Non-institutionalized tourists, by comparison, seek greater independence and are less reliant on standardised tourism arrangements. They frequently organise their own transport and accommodation and may explore locations outside established tourist areas. Cohen's original typology associates the explorer and drifter with this form of tourism.
For example, an independent traveller arriving in Vietnam with only the first night's accommodation reserved and then using local buses to visit smaller communities represents a non-institutionalized tourist. The itinerary can change according to conversations with local residents, personal discoveries or changing interests.
Modern tourism nevertheless makes the distinction less rigid. Digital booking systems enable independent travellers to use established tourism services without purchasing traditional packages. Contemporary destination decisions are also influenced by multiple consumption values rather than a single travel style (Türk et al., 2025). Therefore, institutionalization is best understood as a continuum: at one end are highly organised mass tourists seeking familiarity and security, while at the other are highly independent travellers seeking flexibility, novelty and closer interaction with destinations.
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