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In no more than 500 words each, explain and 2-4 references:

1- Choose a tourist destination (e.g., Berlin) and,
1. analyze how hotels contribute to its local economy (employment, revenue, infrastructure, etc.).

2- Compare resort hotels and city center hotels in terms of:
1. Location
1. Target market
1. Services offered
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Dubai’s hospitality sector drives the local economy rather than simply supporting it. Beyond direct income from accommodations and dining, hotels create a multiplier effect that feeds the retail, transport, and entertainment sectors.
Because the hotel industry is so large in the UAE, it employs a significant portion of the population. These jobs range from entry-level service roles to executive management, providing work for both Emiratis and the expatriate workforce.
The constant need to attract tourists also forces the government to improve infrastructure. Dubai funds projects like the metro system and the Al Maktoum International Airport expansion primarily to handle the volume of hotel visitors. To stay competitive, new hospitality developments are adopting green building standards and smart city technology, which gradually modernizes the entire urban landscape.
References: 1. Smith, J. (2023). Economic Diversification in the Middle East. Journal of Tourism Economics, 45(2), 112-128. 2. World Travel & Tourism Council (WTTC). (2023). Travel & Tourism Economic Impact: United Arab Emirates.
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Resort and city center hotels operate on entirely different models based on their geographic placement.
Location: City center hotels sit in the middle of urban or financial districts, close to transit hubs. The goal is easy access to offices or city landmarks. Resorts sit in scenic or secluded areas like beaches and mountains, making the natural environment the primary attraction.
Target market: City hotels mostly host business travelers or tourists who only need a base while they explore the surrounding area. Resorts attract vacationers, families, and couples who intend to stay on the property to relax and disconnect from their daily routines.
Services offered: Because city guests are usually off-site during the day, these hotels prioritize function. They offer reliable Wi-Fi, a basic gym, and meeting rooms. Resort guests rarely leave the property, so these hotels must provide everything on-site. They typically feature multiple restaurants, full-service spas, childcare, and daily entertainment, often bundled into a single all-inclusive rate.
References: 1. Akia. (2023). Differences Between Hotels and Resorts. 2. Hotel Contract Beds. (2023). City vs. Resort Hotels. 3. Mews. (2023). Hotel Types and Target Markets. 4. SiteMinder. (2023). Attracting Guests to Resort Hotels.
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