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1- The simplest form of distribution is …….. sales to the consumer, where there is a single-
level channel. 
A- Direct (correct option) 
B- Indirect 
 
2- The second form of distribution is…….., involving longer, multi-level channels, known as 
a “multi-channel distribution system. 
1- Direct 
2- Indirect (correct option) 
 
3- Describe the meaning of intermediaries in tourism. 
 A- Intermediaries are businesses or individuals that act as a bridge between tourism service 
providers and travelers, helping to facilitate bookings and travel experiences. 
B- They add value by providing expertise, bundling services, and ensuring a smoother 
booking process for customers. 
C- Intermediaries reduce the complexities travelers face by offering package deals, 
transportation, accommodation, and guided experiences. 
D- They can be online platforms, travel agencies, or traditional tour operators that connect 
customers with various travel services. 
 
4- Example of the indirect intermediaries encompass: 
A- Tour Operators 
B- Travel Agencies 
C- Online Travel Agencies (OTAs) like Expedia and Booking.com 
D- Wholesalers who distribute travel packages 
E- Destination Management Companies (DMCs) 
 
5- Explain the main features of tour operators: 
A- They design and sell complete travel packages that include accommodation, transport, 
sightseeing, and other services. 
B- Tour operators negotiate contracts with hotels, airlines, and other service providers to 
offer competitive pricing. 
C- They ensure customer safety and convenience by providing planned itineraries, guides, 
and support throughout the trip. 
D- Some tour operators specialize in specific types of tourism, such as adventure travel, 
luxury tours, or eco-tourism. 
 
6- Examples of direct intermediaries encompass: 



A- Digital Technology (Online Booking Platforms, Apps, Direct Hotel and Airline Websites) 
B- Hotel Chains offering direct reservations 
C- Airlines selling tickets through their websites 
D- Local attractions selling tickets directly to consumers 
 
7- Clarify the main differences between the domestic, outbound, and inbound tour 
operators: 
A- Domestic Tour Operators: Organize tours within the same country for residents of that 
country. Example: A German tour operator arranging trips within Germany for German 
travelers. 
B- Outbound Tour Operators: Arrange travel services for residents of one country to visit 
another country. Example: A UK-based company organizing trips to Spain for British tourists. 
C- Inbound Tour Operators: Specialize in handling international tourists visiting their country. 
Example: A Thai operator arranging travel for tourists coming to Thailand from abroad. 
D- Domestic operators focus on local experiences, while outbound operators help travelers 
explore international destinations. 
E- Inbound tour operators work closely with hotels, transport companies, and local 
attractions to create seamless experiences for foreign visitors. 
F- Each type of operator plays a key role in the tourism industry, ensuring smooth 
experiences for travelers. 
 
8- Seasonality is one of the main features of the tourism industry. Describe it in a nutshell. 
A- Tourism demand fluctuates based on seasons, influenced by weather, holidays, and 
cultural events. For example, beach resorts are popular in summer, while ski resorts thrive in 
winter. 
B- Businesses in the tourism sector must plan accordingly to manage high and low seasons, 
ensuring financial stability. 
C- Many destinations try to reduce seasonality by promoting off-season tourism through 
discounts, festivals, or alternative activities. 
 


