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In no more than 500 words, each explain and 2-4 references:



1- Explain the concept of tourist consumer behaviour.

2- Explain the difference between institutionalized and non-institutionalized tourists.
Give one example of each type.

1. Explain the concept of tourist consumer behaviour
Tourist consumer behaviour is the study of how travellers develop preferences and make choices about tourism products, destinations and experiences. It includes both the mental process behind travel decisions and the actual behaviour that occurs before, during and after a trip.
Tourists may travel for several reasons, including relaxation, escape from routine, social interaction, cultural learning, adventure or prestige. These motivations interact with practical factors such as price, travel time, destination accessibility and safety. Kotler et al. (2017) explain that consumer choices in tourism and hospitality are influenced by cultural, social, personal and psychological characteristics.
The process of purchasing tourism services is also different from buying many physical goods. A holiday cannot normally be tested before purchase, so travellers must often depend on images, advertisements, reviews and recommendations. Destination image therefore becomes important. Stylidis et al. (2017) demonstrate that perceptions of destinations can influence tourist attitudes and behavioural intentions.
After the trip, tourists compare the actual experience with expectations formed before travel. Satisfaction can encourage loyalty, repeat visitation and positive word-of-mouth. Dissatisfaction may lead to complaints and negative reviews. Tourism businesses therefore need to monitor consumer behaviour continuously because changing lifestyles, technology and social trends can rapidly influence customer preferences.
Overall, tourist consumer behaviour helps tourism providers understand what visitors value and enables them to create more relevant, competitive and satisfying experiences.
2. Difference between institutionalized and non-institutionalized tourists
Institutionalized tourists participate in tourism through organised and established systems. They generally use travel agencies, package holidays, major hotels and guided excursions. This form of tourism provides convenience and reduces uncertainty.
For example, a group travelling from the United Kingdom to Egypt on a package holiday that includes return flights, accommodation, meals and organised visits to major attractions would be institutionalized tourists.
Non-institutionalized tourists are more independent. They often avoid fixed package tours and may choose unfamiliar or less commercial destinations. Cohen (1972) categorises explorers and drifters as non-institutionalized because they demonstrate greater independence from the formal tourism system.
A traveller renting a motorbike and independently exploring small villages across Vietnam, staying in locally selected guesthouses and planning each day while travelling, would be a non-institutionalized tourist. McCabe (2005) also highlights that tourist identities and travel practices are diverse, suggesting that independent tourists may seek experiences that differ significantly from conventional mass tourism.
Therefore, institutionalized tourists generally value structure and convenience, whereas non-institutionalized tourists place greater emphasis on flexibility, independence and exploration.
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