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1- Distinguish between illicit competition and unfair competition paractices in the tourism sector?

Competition in the tourism industry is critical to enhancing service quality, cutting pricing, and encouraging innovation. However, not all competing practices are acceptable. It is critical to distinguish between illegitimate and unfair competition, as both damage markets but have different legality, motive, and regulatory responses. 
Illicit competition refers to practices that are clearly illegal and violate criminal, fiscal, or regulatory regulations. Unlicensed housing providers, illegal tour operators, tax evasion, the hiring of undocumented workers, and operations that fail to fulfill safety or environmental regulations are prominent examples in tourism. For example, informal tour operators who operate without authority harm licensed experts and endanger tourists. Such actions clearly violate national laws and frequently result in criminal or administrative sanctions (Dredge & Gyimóthy, 2015). Illicit competition causes significant economic loss by lowering tax revenues, diminishing regulatory compliance, and undermining trust in tourist destinations. 
In contrast, unfair competition entails methods that, while technically lawful, are ethically problematic or violate the norms of good faith and fair dealing. In the tourism industry, unfair competition frequently includes deceptive advertising, fraudulent online reviews, price dumping, abuse of market dominance by huge platforms, and a lack of pricing transparency. Hotels and online travel companies, for example, may promote unrealistically low costs while concealing mandatory fees, misleading customers and undercutting honest competitors (Xiang, Magnini, & Fesenmaier, 2015). While such actions may not necessarily contravene criminal law, they do contradict consumer protection and competition principles. 
Legality and enforceability are fundamental distinctions between the two. Illicit competition is addressed by law enforcement, licensing authorities, and tax regulators, with penalties such as fines, closure, or criminal prosecution. Unfair competition, on the other hand, is often addressed through civil law, competition authorities, or consumer protection agencies, with an emphasis on corrective measures, transparency, and market regulation (OECD, 2018). 
Another significant distinction is between aim and market impact. Illicit competition actively bypasses regulation in order to achieve a cost advantage, frequently at the expense of worker rights and public safety. In contrast, unfair competition takes advantage of knowledge asymmetries or customer behaviour without breaching any stated prohibitions. In the tourism industry, where consumers rely extensively on digital information and reviews, unfair tactics can have a substantial impact on decision-making and skew demand. 
International organizations, such as the World tourist Organization, emphasize the importance of combating both types of rivalry in order to promote sustainable tourist development. While illegal competition necessitates increased enforcement and formalization of informal tourism activities, unfair competition necessitates better regulatory oversight, transparency rules, and digital platform accountability. 
To summarize, illicit competition in tourism consists of plainly illegal behaviours that undermine regulation and safety, whereas unfair competition consists of deceptive or unethical techniques that damage markets without always breaking the law. Understanding this distinction is critical for policymakers to develop tailored regulatory responses that protect consumers, assure fair markets, and support long-term tourism growth.
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