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1- In two points, highlight the main differences between tourists and excursionists? 
A- Tourists stay at least one night in a destination away from their usual environment, often engaging in leisure, business, or cultural activities.
B- Excursionists (or same-day visitors) do not stay overnight; they visit a destination for a short period and return to their point of origin on the same day.

2- Which of the following points is NOT a distinct element of tourism:
(  )- Involvement of travel by non-residents 
(  )- Engaging in remunerated activities or work that generates income
(  )- Stay of temporary nature in the destination visited

3- The three principal categories of tourism, based on geographical movement, include
A- Domestic tourism
B- Inbound tourism
C- Outbound tourism

4- According to the purpose of the visit, tourism can be classified into:
A- Leisure and recreation tourism
B- Business tourism
C- Cultural tourism
D- Adventure tourism
E- Medical tourism

5- Tourism motivations can be discussed from two broad aspects, namely:
A- Intrinsic 
B- Extrinsic
 
6- Intrinsic tourism motivations can encompass 
A- Personal motivations
B- Psychological fulfillment
C- Desire for relaxation and escape
D- Social interactions

7- Tourism services refer to the different services provided to tourists during their travel experiences including:
A- Accommodation
B- Transportation
C- Food and beverage services
D- Tour guiding and entertainment

8- The characteristics of tourism services encompass:
A- Intangibility
B- Perishability
C- Inseparability
D- Variability
E- Heterogeneity

9- In no more than four lines, explain the meaning of intangibility:
· The intangibility is an essential differentiator setting tourism apart; this means that they can never be touched or seen and stored away some tourist attractions do-to be realized on request at the desired time.

· Tourists do not own a tangible product but do experience and remember the services offered accommodation, conduct of tours, and other hospitality offered.

· Service quality in tourism tends to be very personal, depending on people's perceptions and expectations. Customer service, atmosphere, and individuality affect how a tourist evaluates their experience.

· Marketing tourist services is so focused on creating memorable tourism experiences and feedback from consumers themselves. Since services are intangible, potential tourists often depend on reviews, testimonials, and the word of mouth of previous visitors in making travel decisions.

10- Tourism motivations can be discussed from two broad aspects, namely:
A- Intrinsic 
B- Extrinsic
 
11-Intrinsic tourism motivations can encompass 
A- Personal motivations
B- Psychological fulfillment
C- Desire for relaxation and escape
D- Social interactions

12- In no more than 5 points, explain how Maslow’s Hierarchy of Needs can be linked with the psychological factors in tourism.  
A- Physiological needs – Tourists need food, water, and rest during their travel.
B- Safety needs – Safe accommodations, secure transportation, and health considerations influence travel choices.
C- Social needs – Travel for family bonding, social interactions, or cultural experiences.
D- Esteem needs – Luxury travel, exclusive experiences, and adventure tourism for self-achievement.
E- Self-actualization – Travel for personal growth, learning, and fulfilling lifelong dreams.

13- The main differences between tourism needs and wants include:
A- Needs are essential requirements for survival and comfort during travel, such as food, shelter, and safety.
B- Wants are additional desires that enhance travel experiences, such as luxury accommodations and entertainment.

14- Quality in tourism industry can be understood from:
A- Service excellence and customer satisfaction
B- Meeting or exceeding tourists’ expectations 
15- Tourists’ perceptions of quality rely on different factors, encompassing:
A- Reliability and consistency of service
B- Responsiveness and hospitality of staff
C- Cleanliness and infrastructure quality

16- The benefits of providing high-quality service in tourism industry include:
A- Increased customer satisfaction and loyalty
B- Positive word-of-mouth and reputation growth
C- Higher revenue and competitive advantage

17- The disadvantages of poor-quality service in tourism industry comprise:
A- Negative reviews and loss of reputation
B- Decreased tourist satisfaction and repeat visits
C- Reduced business growth and profitability
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