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Introduction

Tourism is highly sensitive to health-related risks. Diseases, whether communicable or
non-communicable, can significantly affect tourist flows, destination reputation, and economic
stability. Health threats influence travelers’ perceptions of safety and often determine destination
choice.

Communicable Diseases

Communicable diseases are infectious illnesses transmitted between people or through
contaminated food, water, or vectors. Examples include COVID-19, SARS, Ebola, malaria, and
cholera.

Impacts on Tourism Destinations

« Sharp decline in tourist arrivals

» Economic losses and unemployment
* Travel restrictions and border closures
* Pressure on healthcare infrastructure

Impact on Destination Image
Outbreaks damage destination image by creating fear, negative media coverage, and long-term
perceptions of risk.

Crisis Management Strategies

« Emergency preparedness and response planning
 Health and safety protocols

 Transparent communication

* International cooperation

* Post-crisis recovery marketing

Non-Communicable Diseases
Non-communicable diseases (NCDs) are chronic ilinesses such as heart disease, diabetes, cancer,
obesity, and mental health disorders.

Impacts on Tourism Destinations

» Need for quality healthcare services

» Growth of medical and wellness tourism

* Increased operational and insurance costs

Impact on Destination Image
Destinations promoting wellness, clean environments, and healthy lifestyles gain a positive image,
while poor health infrastructure harms reputation.

Crisis Management Strategies

 Health promotion and wellness tourism
 Improved healthcare facilities

« Accessibility for elderly and chronically ill tourists
» Environmental and public health policies

Conclusion

Both communicable and non-communicable diseases affect tourism sustainability and destination
competitiveness. Effective crisis management, strong healthcare systems, and transparent
communication are essential to protect destination image and ensure long-term tourism resilience.



