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1- Social media classification can include:
A- Content-Based Classification
B- Purpose based Classification
C- Interaction Based Classification
D- Geographical Based Classification
E- Public and private Classification

2- Describe the meaning of eWOM:-

 Answer: Electronic World of Mouth


3- Differentiate between the organic/intrinsic and amplified/extrinsic WOM
A-Organic WOM is when people talk about a product, service, ir brand without any external influence or incentives.

B- Amplified WOM intentionally encouraged or facilitated by a company or brand, often through marketing campaigns or incentives. It’s not organic but is intentionally amplified by external efforts.

4- The key characteristics of EWOM can encompass:
A- Persistence and Accessibility
B- User-generated content
C-Online platforms
D-Reach and Accessibility
E Reviews and Ratings

5- Describe the meaning of persistence and accessibility:
Persistence refers to the quality of continuing to do something despite difficulties or delays. It involves consistently striving towards a goal., even when faced with obstacles, challenges, or seatbacks.
Accessibility refers to ease with which people, including those with disabilities, can access or use something.

6- Highlight the main challenges associated with eWOM:
A-Creditability and authenticity
B Information overloaded
C-Navigation 
D-Bias and Manipulation

7- Authenticity can be defined and understood as:
Authenticity refers to a quality of being genuine, real, and true to one’s self or origins. It involves acting according to one’s values, beliefs, and identity, without pretense or limitation. In essence, authenticity means being honest and consistent, both internally and externally.

8- Authenticity in tourism studies can be understood from different lenses such as:
A- Cultural authenticity
B- Objective Authenticity
C- Constructed Authenticity 



9- In a short description, highlight the meaning of staged authenticity in tourism studies:
Destinations or attractions deliberately present a version of culture, tradition, or heritage that is tailored to meet tourists'  expectations, often by exaggerating or modifying real cultural elements. this staging creates an experience that feels authentic to visitors, even though it may be artificially constructed or commercialized for tourism purposes.

10- The reasons for the increasing interest in heritage tourism include:
A- Desire for authenticity
B- Growing interest in sustainable travel
C- Globalization and identify
D-  Technological advancements
E- Changing tourist preferences
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