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1- The simplest form of distribution is Direct sales to the consumer, where there is a single-level channel.
A- Direct
B- Indirect

[bookmark: _GoBack]2- The second form of distribution is Indirect involving longer, multi-level channels, known as a “multi-channel distribution system.
1- Direct
2- Indirect

3- Describe the meaning of intermediaries in tourism.
A- Tour Operators - These companies design and package travel experiences, including accommodation, transportation, and attractions.
B- Travel Agents – Businesses that sell travel packages and services directly to customers.
C- Online Travel Agencies (OTAs) – Digital platforms like Expedia, Booking.com, and Airbnb that allow consumers to book travel services online.
D- Destination Management Companies (DMCs) – Organizations specializing in managing and promoting tourism experiences within a specific destination.


4- Example of the indirect intermediaries encompass:
A- Tour Operators
B- Travel Agents
C- Online Travel Agencies (OTAs)
D- Wholesalers
E- Destination Management Companies (DMCs)

5- Explain the main features of tour operators:
A- Tour Package Creation – They design and organize complete travel packages, including transportation, accommodation, and sightseeing.
B- Bulk Purchasing Power – They buy travel services in bulk and offer competitive prices to customers.
C- Customization – Some operators provide tailored experiences based on traveler preferences.
D- Customer Support – They offer assistance before, during, and after the trip to ensure a smooth travel experience.

6- Examples of direct intermediaries encompass:
A- Digital Technology 
B- Direct Booking through Hotel Websites
C- Airline Websites (e.g., Lufthansa, Emirates)
D- Local Tourism Offices

7- Clarify the main differences between the domestic, outbound, and inbound tour operators:
A- Domestic Tour Operators – Organize trips within a single country for residents.
B- Outbound Tour Operators – Arrange travel for residents traveling to international destinations.
C- Inbound Tour Operators – Cater to international tourists traveling into a specific country.
D- Market Focus – Domestic operators focus on local travel, while outbound operators target international travelers.
E- Legal Regulations – Outbound and inbound operators need to follow international travel laws, unlike domestic operators.
F- Services Offered – Inbound tour operators work with local hotels and guides, whereas outbound operators deal with international suppliers.

8- Seasonality is one of the main features of the tourism industry. Describe it in a nutshell.
A- Fluctuation in Demand – Tourism demand varies based on seasons (e.g., summer vacations, winter holidays).
B- Impact on Pricing – Prices are higher in peak seasons and lower in off-seasons.
C- Employment Variability – More staff is needed in peak seasons, leading to temporary jobs in the industry.
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