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In no more than 500 words, each explain and 2-4 references:



1- Distinguish between illicit competition and unfair competition paractices in the tourism sector?

 In tourism, how companies compete really changes the market, the quality of service, and how much people trust them. Illicit competition is when companies do things that are against the law.

This usually means they're breaking rules, like tour companies secretly agreeing on prices, running a business without the right permits, or lying about how safe their hotels or buses are. Like say a travel company knowingly sells fake tours or skips out on insurance they need, that's illicit because it's illegal and hurts both customers and honest businesses. You can spot illicit competition because it breaks the law and people get punished for it.

Unfair competition is a bit different. It might not always be illegal, but it's not really fair because companies are taking advantage to get ahead. This could be things like ads that mislead you, rumors about competitors, dropping prices super low to push others out for a while, or stealing another company’s branding or business ideas. It might not be against the law all the time, but it's bad business and makes it harder for people to trust anyone. If a hotel that says they're officially endorsed by the city, but they aren't, that could mislead travelers. It's unfair even if they didn't break a specific law.

The big difference is that illicit competition is against the law and you'll get punished for it. Unfair competition might not break any laws, but it's shady or misleading and can hurt reputations and mess up the market. Either way, both mess with how well the market works and people's trust. That's why tourism folks have rules and try to get businesses to act right. Good management in tourism means following the law and pushing everyone to be ethical. If everyone gets this, things will be fairer and more trustworthy for tourists and businesses alike.
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