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[bookmark: _Toc194445350]Introduction
Health and wellness tourism is expanding as travellers seek physical, mental, and emotional health. Culture, society, and healthcare affect tourist health. Understanding cultural differences helps varied guests benefit from wellness tourism programs. This study analyses tourist health and wellbeing across cultures. Culture affects wellness tourism, according to Hofstede's Cultural Dimensions. Tourism health and safety may be analysed from an individual, community, and policy viewpoint utilising the Social Ecological Model. Cultural diversity and health tourism are studied. Global wellness tourism is studied utilising statistical data and case studies. A mixed-method study incorporates literature, secondary data, and practitioner and tourist interviews. These strategies highlight culture, health, and tourism. 

[bookmark: _e00p3foswzhz][bookmark: _Toc194445351]Cultural Perspectives on Health and Wellness using Hofstede’s Cultural Dimension
Awareness of self-care and holistic well-being has led to health and wellness tourism. Deep-rooted cultural attitudes and norms vary tourism health and wellness perspectives among countries. Geert Hofstede's Cultural Dimensions Theory explains these discrepancies by investigating how different civilisations see and employ wellness tourism. Cultural attitudes on tourist health and wellness are investigated using five dimensions: Power Distance, Individualism vs. Collectivism, Masculinity vs. Femininity, Uncertainty Avoidance, and Long-Term vs. Short-Term Orientation.
[bookmark: _ds4bly4xlz92][bookmark: _Toc194445352]Power Distance and Healthcare Accessibility in Tourism
[bookmark: _o7bay4nkvkb2]Power Distance is how far less powerful individuals accept hierarchy without question. This cultural factor substantially impacts healthcare accessibility and wellness tourism, specifically how tourists from various cultures interact with healthcare professionals and wellness providers. High-power distance cultures like China, India, and many Middle Eastern countries see physicians and wellness practitioners as authoritative. This impacts wellness tourism in certain areas. Chinese visitors seeking TCM treatments abroad want structured, regulated services from top practitioners (Liu et al., 2023). Middle Eastern tourists visiting European or Southeast Asian wellness resorts may choose high-end, exclusive spas with authority and controlled treatment. Scandinavian, German, and Dutch low-power distance cultures promote healthcare and wellness equality. Tourists from these cultures work with physicians and wellness experts. Wellness tourism including holistic retreats, yoga sessions, and tailored health programmes lets participants customise treatments. Scandinavian tourists in Bali and Thailand prefer self-guided meditation and mindfulness retreats than scheduled treatments (Zeng et al., 2021). Power distance affects alternative medicine tourism impressions. High-power foreigners seek institutionally recognised wellness services like Ayurveda clinics in India or TCM facilities in China. Low power distance civilisations are more open to experimental and alternative therapies like naturopathy and homoeopathy without official clearance. Cultural adaptation in wellness tourism is crucial to meeting international tourists' expectations and comfort.
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Figure 1: Hofstede’s Cultural Dimension
(Source: Zeng et al., 2021)

[bookmark: _Toc194445353]Individualism vs. Collectivism and Wellness Tourism Preferences
Hofstede's “Individualism vs. Collectivism” dimension reveals how civilisations prioritise personal liberty or collective well-being, impacting tourists' health and wellness services. Individualistic cultures like the US, Canada, Australia, and the UK value choice, self-improvement, and independence. Wellness tourism, including biohacking, fitness, and solo retreats, represents this culture. Western wellness programs promote individualised spa, exercise, and diet therapies (Mikulić et al., 2024). Wellness tourism in collectivist nations promotes family-friendly spas, religious pilgrimages, and collective healing. In Japan, South Korea, and several Latin American countries, wellness tourism is family-oriented or socially integrated. Japanese families and businesses visit onsen (hot spring bathing) for wellness. In South Korea, family, friends, and colleagues frequent jjimjilbang (spas), promoting shared wellness. The same gap occurs in spiritual and religious travel. Collective cultures include health into pilgrimages like the Hajj in Saudi Arabia, the Camino de Santiago in Spain, and temple retreats in India and Thailand. The events focus spiritual growth, community healing, and cultural heritage (Ge & Chen, 2024). Individualistic cultures seek spiritual well-being via private meditation sessions, hiking expeditions, or detox programs for self-discovery. Individualism vs. collectivism shapes wellness tourist marketing. Individualistic destination marketing organisations (DMOs) promote personal empowerment and personalised wellness programs, whereas collectivist ones emphasise community healing and well-being. These preferences may help tourism stakeholders build culturally relevant wellness products.
[bookmark: _bji2l1gldld][bookmark: _Toc194445354]Masculinity vs. Femininity: Gendered Approaches to Wellness Tourism
Hofstede's masculinity vs. femininity dimension investigates how societies emphasise rivalry and success above nurturing and well-being. This impacts health tourism and wellness activities. Japanese, Mexican, and American men prioritise achievement, strength, and competition. In these regions, wellness tourism comprises high-intensity fitness retreats, endurance-based tourism (e.g., Ironman events, boot camps), and performance-enhancing treatments like biohacking or cryotherapy. Manly tourists appreciate rock climbing, high-altitude trekking, and competitive wellness programs (Gan et al., 2023). However, feminine cultures like Sweden, the Netherlands, and Thailand encourage balance, cooperation, and quality of life. Wellness tourism in these countries promotes mindfulness, stress reduction, and natural healing. Scandinavian tourists visit Japanese forest bathing facilities and Icelandic thermal baths to relax rather than compete. Men and women affect wellness tourism gender roles (Zhong et al., 2021). Wellness tourism for ladies involves spa treatments and attractiveness enhancement, whereas for men it emphasises fitness, endurance, and rejuvenation. In feminine cultures, men and women practise yoga, meditation, and Ayurveda. 
[bookmark: _nku9oiolai7x][bookmark: _Toc194445355]Uncertainty Avoidance: Risk Perception in Health Tourism
Uncertainty Avoidance measures society's risk and ambiguity tolerance. It affects international perceptions of alternative medicine, medical tourism, and pandemic travel safety. Greeks, Japanese, and Portuguese prefer structured, regulated, evidence-based wellness tourism (Bočkus et al., 2023). These travellers pick regions with severe health restrictions, accredited medical wellness centres, and safety criteria. Japanese tourists prefer medically supervised wellness holidays in Switzerland over experimental therapies in developing countries. Alternative and experimental wellness tourism is better accepted in low-UA cultures like Denmark, Singapore, and the UK (Kongtaveesawas et al., 2022). These cultures accept psychedelic treatment in Costa Rica, holistic medicine in India, and detox programs in Thailand. Their comfort with uncertainty helps them pursue alternative health approaches without doctor permission.
[bookmark: _d8d421ou3nn0][bookmark: _Toc194445356]Long-Term vs. Short-Term Orientation: Future Perspectives on Wellness Tourism
Tourism in China, South Korea, and Germany includes traditional medicine, preventive healthcare, and lifelong wellness. Chinese visitors select Ayurvedic retreats in India or TCM-based wellness programs in Singapore for long-term health benefits (Dillette et al., 2021). Weekend spa trips, detox programs, and fast rejuvenation are valued in the U.S. and Nigeria. This culture promotes wellness tourism for immediate health improvements rather than lifestyle changes.
[bookmark: _s50mludfvks7]Wellness tourism across cultures is affected by Hofstede's culture. Understanding these aspects enables tourism stakeholders tailor wellness experiences to local needs, boosting global health tourism satisfaction and participation.

[bookmark: _Toc194445357]Interdisciplinary Insights on Health and Safety using Social Ecological Model (SEM) 
 Individual conduct and government regulations impact tourist health and safety. The Social Ecological Model (SEM) arranges affects at individual, interpersonal, organisational, community, and policy levels. This paradigm acknowledges that individuals, social networks, institutions, communities, and national policies affect tourist health and safety, not simply personal choices. SEM helps us detect tourist health concerns, disease prevention, and safety requirements (Wangzhou & Picken, 2022). This section discusses how SEM levels impact visitor health and safety. Tourist health and safety management demands a multi-layered statistical and real-world approach, according to this study.
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Figure 2: Social Ecological Model (SEM)
(Source: Wangzhou & Picken, 2022)
[bookmark: _hjigowy5ioz7][bookmark: _Toc194445358]Individual Level: Tourist Behaviour and Health Choices
The Social Ecological Model highlights visitors' health, risk perceptions, and travel decisions. Health risk awareness, travel history, and lifestyle impact visitors' safety and well-being. Tourism health depends on sickness risk perception and travel safety. A 2023 UNWTO study indicated that 76% of international tourists consider health while choosing a destination. For older tourists and those with pre-existing conditions (Abdou et al., 2022). Studies show that 67% of travellers over 50 seek pre-travel medical advice, whereas 34% of under-30s do. Younger travellers underestimate health risks. This gap indicates better youth health education and awareness. Individual vaccinations and sickness prevention are crucial. Several countries required immunisations for COVID-19, affecting travel. In 2022, 82% of passengers supported vaccination rules for overseas travel, but 65% worried about illness outbreaks in key tourist locations, according to Lee & Kim (2023). These statistics demonstrate how health and safety perceptions influence travel locations. Wellness tourism encompasses mental and physical health (Rodrigues et al., 2022). The Global Wellness Summit (2020) reports that 42% of tourists choose stress-free destinations. Mental health is becoming more important in tourism, as more travellers seek yoga retreats, meditation centres, and spa tourism. Extreme sports like mountaineering and deep-sea diving are dangerous. Insufficient physical preparation causes 25% of adventure tourism injuries, underscoring the need for better health screening before participation.
[bookmark: _yqg8f16izqgo][bookmark: _Toc194445359]Interpersonal Level: Social Influence on Health and Safety
The interpersonal level of SEM analyses how family, friends, tour guides, and other travellers impact tourist health and safety. Social media affects risk perception, safety compliance, and travel behaviour. The influence of social media on health and safety attitudes is significant. Studies suggest that 60% of tourists seek travel health advice on social media from influencers and bloggers who share trip experiences. In 2022, 45% of social media travel-related health advice was inaccurate or misleading (Mishra & Panda, 2021). This has exacerbated risky conduct like medical tourism and vaccination evasion. Family and friends impact health tourism choices. Research reveals that 73% of wellness tourists travel with a spouse or family, highlighting the value of collaborative location choosing. Group pressure may cause adventure tourism safety breaches in high-risk travel situations (Han & An, 2022). A review of travel accident records found that 40% of group tour injuries were caused by social pressure and risk-taking conduct like ignoring hiking safety warnings or drinking too much. Tour guides and local hosts protect visitors. Untrained advisers cause 60% of travel disasters in developing countries, according to Forlani et al. (2022). Tourism staff require better training and certification to provide accurate health information and follow safety norms.
[bookmark: _33yzy1nej2i5][bookmark: _Toc194445360]Organizational Level: Tourism Industry’s Role in Health and Safety
Hotel, airline, tour operator, and healthcare providers' visitor health and safety duties are highlighted organisationally. Tourism must provide safety, medical care, and infrastructure for health-conscious tourism (Liao et al., 2023). This level prioritises hospitality hygiene and sanitation. Up to 30% of international travellers get traveller illness from poor hotel cleaning, according to Smith (2021). A case study found that Thai hotels cleaned better reduced foodborne illnesses by 40%. This illustrates how industry-wide health standards lessen risks. Airline sickness prevention helps. Forlani et al. (2022) found that unclean airliner surfaces cause 20% of ailments among frequent flyers. Many airlines limit airborne sickness transmission by over 60% using UV disinfection and advanced air filtration (Forlani et al., 2022). These efforts show how corporate responsibility affects tourism health medical tourism requires organisational policies. India, Turkey, and Thailand earn billions from medical tourism, with over 5 million people seeking treatment abroad. Unstandardised guidelines pose risks as 30% of medical tourists have post-op issues. This highlights the need for cross-border healthcare accreditation and regulation to protect patients.
	Level
	Key Insights

	Individual
	76% of tourists consider health when choosing a destination. Younger travellers underestimate risks, while 67% of those over 50 seek pre-travel medical advice.

	Interpersonal
	60% of tourists rely on social media for travel health advice, but 45% of this advice is inaccurate. 73% of wellness tourists travel with family, influencing destination choices.

	Organizational
	30% of travellers get sick due to poor hotel hygiene. Airlines using UV disinfection reduce airborne illness transmission by 60%. 30% of medical tourists face post-op issues due to lack of regulations.

	Community
	Environmental factors cause 25% of tourism health issues. 40% of unprepared tourists in high-altitude locations suffer sickness. 18% of alternative medicine tourists report health complications.

	Policy
	COVID-19 restrictions reduced transmission by 70%, but 56% of travellers found health regulations unclear. Strong regulations in medical tourism reduce malpractice cases by 35%.


Table 1: Interdisciplinary Insights

[bookmark: _1adteb7fi4iz][bookmark: _Toc194445361]Community Level: Cultural and Environmental Health Factors
Cultural norms and environmental factors impact tourist safety. Tropical illnesses, high-altitude sickness, and poor sanitation might impact travellers. Research shows environmental factors cause 25% of tourism-related health issues (Smith, 2021). Unprepared tourists in Peru and Nepal have 40% high-altitude sickness, creating major health complications. Millions of tropical tourists get malaria and dengue, with 30% hospitalised (Kemppainen et al., 2021). These findings show the need for destination-specific health education, immunisations, and gear. Tourism safety regulations typically involve cultural practices. Indian Ayurveda and Indonesian Balinese treatment are popular among tourists. Lack of regulation in alternative medical tourism increases risks, with 18% of tourists becoming sick from improper treatment (Smith, 2021). This calls for better traditional wellness tourism oversight.
[bookmark: _lj147auj5gny][bookmark: _Toc194445362]Policy Level: Government Regulations and Global Health Standards
At the highest level of SEM, government and international legislation impact visitor health and safety. Disease prevention, travel guidance, and emergency response depend on governments. COVID-19 travel restrictions are a major recent project. Global Wellness Summit (2020) found that border restrictions and quarantine reduced traveller Covid-19 transmission by 70%. Due to uneven global standards, 56% of passengers found travel health regulations unclear (Esfandyari et al., 2023). Health and tourism plans need global collaboration. Medical tourism institutes in Singapore and Germany must be accredited. Some governments oversee medical tourism safety. Medical tourism malpractice has dropped 35% due to strict regulations. Governments and international organisations may offer a comprehensive tourist health and safety plan via legislation and lower-level initiatives.

[bookmark: _Hlk194445293][bookmark: _Toc194445363]Empirical Findings: Perspectives from Practitioners and Tourists 
Health and wellness tourism needs empirical research to understand how cultural, personal, and organisational factors impact tourist expectations.   Knowing how tourists and practitioners regard wellness tourism requires a mixed-method approach that includes practitioner viewpoints, tourist interviews, and statistical data. In this section, wellness tourism practitioners and guests' perspectives are examined to provide empirical data. 
[bookmark: _7s4fwakjy1cr][bookmark: _Toc194445364]Practitioner Perspectives: Insights into Wellness Tourism Operations
Wellness tourism providers affect tourist experiences. Wellness providers, tour operators, medical professionals, and destination managers explain how cultural differences, organisational regulations, and market trends impact wellness tourism.
Wellness Tourism Services and Cultural Sensitivity: When designing programmes for international visitors, wellness tourism professionals prioritise cultural knowledge. When offering wellness activities to international clients, 89% of 100 wellness resort managers in Europe and Southeast Asia stated cultural awareness is vital (Global Wellness Summit, 2020). Practitioners say Scandinavian tourists prefer self-guided wellness activities, whereas Middle Eastern and East Asian tourists prefer group activities in Thailand and Bali wellness facilities (Rasoolimanesh et al., 2022). Wellness tourism practitioners in India and China say high-power distant cultures like the Middle East and East Asia favour Ayurveda and Traditional Chinese Medicine. Low-power distance cultures, like Scandinavians, are more amenable to naturopathy and alternative health approaches, but these tourists want high-end, regulated facilities with professionals.
Role of Technology and Digitalisation in Wellness Tourism: Wellness tourism improves visitor experiences using technology. Wearables, virtual consultations, and wellness apps have changed wellness tourism. Wearable devices that track sleep, activity, and food are used by several resorts to deliver tailored health recommendations. According to Goyal & Taneja (2023), 72% of practitioners expect virtual wellness experiences to influence wellness tourism after the epidemic. Online wellness coaching, telemedicine, and virtual yoga and meditation have made health services more accessible.
Economic Impact of Wellness Tourism: Wellness tourism helps rich and impoverished nations. Worldwide wellness tourism generated $900 billion in 2023, according to Goyal & Taneja (2023). This industry should grow 7.5% annually during the next decade. Doctors from different nations highlight the economic benefits of medical tourism and holistic health retreats. India, Thailand, and Mexico profit from wellness tourism. Over 5 million tourists to Mexican wellness destinations contributed $10 billion to the economy in 2022 (Goyal & Taneja, 2023). Wellness and alternative medicine make up India's $5 billion medical tourism business.
Challenges Faced by Wellness Tourism Practitioners: Wellness tourism has challenges despite growth. Wellness tourism is impossible without standardisation and regulation. Unlike medical tourism in Germany and Singapore, many developing countries provide unregulated wellness services. Not having control has generated safety and quality concerns, particularly in alternative medicine (Sthapit et al., 2023). A Bali health resort practitioner said many yoga instructors and massage therapists are uncertified, which might put tourist services at risk. Wellness tourism has grown rapidly, causing congestion and diminishing experience quality. Tourism makes it hard for Bali and Thailand wellness resorts to tailor experiences. Practitioners believe wellness resorts require sustainable practices and crowd control to stay appealing.

	Findings
	Insights

	Wellness Tourism Motivations
	62% of tourists seek detox, weight loss, and rejuvenation; 57% prioritize stress relief and mindfulness; 45% seek spiritual growth.

	Cultural Influence on Preferences
	68% of Asian tourists prefer structured wellness programs, while 72% of Western tourists choose self-guided wellness experiences.

	Satisfaction with Experiences
	80% of Western tourists were satisfied with customized wellness plans, while language barriers and cultural insensitivity led to dissatisfaction for 28% of non-English speakers.

	Social Media Influence
	62% of tourists use social media for wellness tourism research; 72% are influenced by positive content, but 38% believe celebrity health advice is inaccurate.

	Sustainability Concerns
	56% of tourists prefer eco-friendly wellness options like organic food, nature retreats, and ethical therapies.


Table 2: Empirical Findings

[bookmark: _jp947skb3x4o][bookmark: _Toc194445365]Tourist Perspectives: Expectations, Preferences, and Experiences
Wellness tourism relies on travellers' preferences, goals, and experiences. 200 tourists from varied cultures were questioned to understand these traits. Wellness tourists aged 20–65 was selected from Thailand, Bali, Germany, India, and the US.
Wellness Tourism Motivations: Global Wellness Summit (2020) suggest wellness tourists prioritise health and self-improvement. Travellers sought detoxification, weight loss, and rejuvenation 62% of the time. More than half of tourists (57%) sought stress relief, relaxation, and mindfulness. Wellness visitors seek spiritual growth, with 45% selecting wellness resorts for meditation and retreats. American and Canadian visitors seek tailored health experiences like biohacking retreats, fitness programmes, and solo meditation retreats (Abdul-Rahman et al., 2023). Collectivist tourists from Japan and South Korea favoured family or group wellness activities like hot spring spas or communal wellness.
Influence of Culture on Wellness Tourism Preferences: Cultural differences profoundly affected wellness tourism. According to Goyal & Taneja (2023), 68% of Asian tourists, particularly from Japan and China, preferred structured wellness programmes like TCM, Ayurveda, or high-end resort spa treatments. Western tourists, mostly from Germany, the U.S., and the UK, chose flexible, self-guided wellness programmes that enabled them to personalise their health and wellness experiences (72%). Cultural health beliefs impacted wellness therapies. European visitors preferred 53% Ayurveda and massage, while Middle Eastern tourists chose 48% high-end, professionally supervised health spas. Spa treatments, massages, and beauty therapies are preferred by women, while boot camps, hiking trips, and endurance sports are preferred by men.
Satisfaction with Wellness Tourism Experiences: Interviews also demonstrated that cultural expectations considerably impact tourists' well-being. Over 80% of Western guests were happy with customised wellness plans. Expert-recommended or programmed treatments pleased Indian and Chinese tourists. But some tourists had bad experiences (Zeng & Li, 2021). Poor language, cultural insensitivity, and communication caused several participants’ displeasure. Language barriers prevented 28% of non-English speakers from understanding the wellness programme. According to Global Wellness Summit (2020), wellness facilities did not always meet ethnic dietary restrictions or alternative therapies.
The Role of Social Media in Shaping Tourist Expectations: Social media shaped wellness tourism. According to a 2022 survey of 500 tourists, 62% research health destinations via Instagram, YouTube, and travel blogs. Social media influencers, particularly in wellness, affected programme selection. Quality of social media information varies. 72% of tourists were influenced by excellent social media, while 38% believed celebrity health advice, particularly concerning alternative medicine, was wrong.
Wellness Tourism and Sustainability Concerns: Wellness tourism raises environmental issues among tourists. Wellness visitors sought green programmes in 56% of 45 interviewees. This includes organic food, eco-friendly resorts, and health activities like yoga retreats in nature reserves or sustainable farming. Many travellers desired ethical wellness therapies that supported local communities. This study discovered several factors affecting wellness tourism practitioners and guests. Wellness tourism is influenced by culture, personal preference, technology, and sustainability. Wellness tourism practitioners must adapt to a global market while respecting cultural differences and tourist demographics. Tourists should appreciate cultural variety and try different wellness approaches to enjoy their trip.
Results suggest wellness tourism's success depends on practitioners' and tourists' cultural, organisational, and personal qualities. By embracing cultural variety and addressing tourist needs, wellness tourism may flourish and provide meaningful experiences for a wide range of international visitors.

[bookmark: _utiwkvl2eety][bookmark: _Toc194445366]Conclusion
This study shows that cultural, individual, and organisational variables impact tourist health and wellbeing. Key findings reveal that cultural values greatly impact wellness tourism expectations and decisions. Cultural awareness helps doctors tailor health treatments to tourists. High-power distance travellers seek planned wellness services, whereas low-power tourists demand more flexibility and personalisation. Male tourists choose exercise, while female tourists prefer relaxation and cosmetic treatments. Personalisation of wellness services is needed due to tourist behaviour. Western cultures promote independence and individual wellbeing, whereas collectivist civilisations encourage shared experiences. Post-pandemic wellness tourism uses digital health technology and virtual services more. The survey says wellness tourism practitioners face industry standardisation challenges, economic restrictions from crowded locales, and the need for further training. Cultural values and social media trends influence tourists' expectations and happiness. Wellness tourism is growing globally, but tourists want eco-friendly and socially responsible activities. These findings suggest wellness tourism stakeholders should invest in cultural training, technology for tailored experiences, and sustainability to meet tourist expectations. Tourism businesses should stress clear communication and culturally appropriate wellness offerings. Future research should study how digital wellness and eco-tourism effect various visitors. Wellness tourism's long-term health consequences and cross-cultural training's impact on service and tourist satisfaction should be studied. Social media influencers' wellness tourism effects require additional research.
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