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1. Explain how industrialization and urbanization increased the recreation demand.
· Industrialization and urbanization brought massive changes to people’s daily lives, and one of the biggest shifts was how they spent their free time. As more people moved to cities to work in factories and offices, their routines changed—and so did their need for recreation.
Before industrialization, most people lived in rural areas and worked on farms. Life was hard, but  there wasn’t much of a division between work and rest. But once people started working in factories, everything became more structured. Factory jobs had set hours, and although the work was often exhausting, people began to have evenings and weekends off. This regular schedule created something new: free time. And with free time came the desire for ways to relax, socialize, and enjoy life outside of work.
As cities grew, so did the number of people looking for things to do during their time off. Urban areas began offering more entertainment options—things like theaters, music halls, movie cinemas. Public parks were created to give people fresh air and a break from the crowded, industrial city environment. Recreation became a way for people to escape the stress of urban life, even if only for a little while.
At the same time, wages gradually improved for many workers. This gave them not only time but also a bit of money to spend on leisure. Middle-class families, especially, began to see recreation as a healthy and important part of life. Activities like biking, swimming, and visiting museums became popular.
Technology also played a big role. Trains ,  buses and cars made it easier for people to visit nearby towns or take day trips to the countryside or seaside. New inventions like the radio and motion pictures brought entertainment into people’s homes and made shared experiences more accessible . Governments and city planners recognized that recreation wasn’t just fun—it was good for society. They built playgrounds, sports fields, and community centers to help people stay active, healthy, and socially connected.
In short, as work became more structured and life more urbanized, people needed ways to relax, connect, and enjoy themselves. The demand for recreation rose naturally out of this new way of living—and it has continued to grow ever since


2. Analyze the application of push and pull theory in tourist motivation for participating in recreational activities.
· The push and pull theory helps explain why people travel and take part in recreational activities. It looks at two main types of motivation: push factors (the inner reasons people want to get away) and pull factors (the things that attract them to a specific place or activity).
Push Factors: The Need to Get Away
Push factors come from inside a person. They are personal feelings or needs that make someone want to take a break. For example:
. Feeling tired or bored with daily life or work
. Looking for fun or adventure
. Hoping to spend time with family or friends
These reasons don’t depend on a place—they are about how someone feels.
Pull Factors: What Attracts People to a Place
Pull factors are the things about a destination or activity that make it appealing. These include:
. Beautiful nature like beaches, mountains, or forests
. Fun things to do like hiking, swimming, or sightseeing
. Cultural attractions like museums, festivals, or local food
. Comfort and convenience, such as good hotels, safety, and easy travel
These are the things that make people choose where to go.
How Push and Pull Work Together
Imagine someone feels stressed from work (push factor). They want to relax and take a break. Then they see a nice ad for a quiet beach resort with palm trees and clear water (pull factor). That’s what helps them decide where to go.
In short, push factors make people want to travel, and pull factors help them decide where to go and what to do.
Conclusion
The push and pull theory shows that people travel for personal reasons and are attracted by what different places offer. Knowing this helps the tourism industry plan better activities and destinations that match what people are really looking for.
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