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As tourism evolves in a. digital-first world, Al-powered
services—such as virttial assistants, smart
recommendation engines, dynamic pricing, and
personalized travel planning—are reshaping the industry. .
This communication plan aims to support the successful
deployment of Al in tourism through strategic engagement

with keyestakeholders, ensuring clarity, trust, and adoptio
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Target Audiences

Tourists (domestic & international)
Tourism operators and service providers
Government & tourism boards

Al/tech developers and vendors

Local communities and SMEs
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Key Messages

Tourists: “Al makes travel smarter and more personaliz
Operators: “Boost efficiency and satisfaction with Al toc
Government: “Al aligns with digital tourism and
sustainability goals”

Tech Providers: “Let’s co-create adaptive and scalable
solutions”

Communities: “Al should enhance—not replace—Ilocal
culture”
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Communication Channels
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Breaking Language Barriers

Real-time translation apps (e.g., Google Translate,
Al in Tourism s ITranslate)

Travel Industry

Augmented reality translation through smartphones
g Enhancing communication with locals and guides
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Smart Destinations & Experiences
Title: Al in Tourist Attractions

Al-enhanced museums and guided tours
Facial recognition for faster access/security
Augmented reality and immersive experiences




Benefits of AI in Tourism

Title: Why Al Matters for
Travelers & BBinesses

Convenience and efficiency
Cost savings

Enhanced nersonalization
and satisfaction

DESIGN YOUR LIFE




DESIGN YOUR LIFE

Future Outlook
Title: The Road Ahead for Al and Tourism

Emerging technologies (e.g., Al + AR/VR)

Sustainable and smart tourism models
Greater collaboration between tech and travel sectors
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