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In no more than 1000 words, and 2-3 references, choose one economic or political crisis that affected tourism in your country and explain:

· Type: Economic or political.
· When: Date or period of the crisis.
· Impact: Negative effects on the tourism industry.
· Response: How the country managed or mitigated it.






The 2019 Kashmir Lockdown and Its Impact on Indian Tourism 
Tourism is an important part of India's economy, especially in places like Jammu and Kashmir, which are known for their natural beauty, cultural heritage, and friendly people. In August 2019, though, the Indian government took away Article 370 of the Constitution, which gave Jammu and Kashmir special status. This announcement caused big political and administrative changes in the area, which led to a long lockdown. Communication blackouts, curfews, movement restrictions, and more security were all caused by the lockdown. The change in policy was political and constitutional, but it had big effects on the economy, especially on the tourism industry. This essay talks about the type of crisis, when it happened, how it hurt Indian tourism, and what steps were taken to lessen the damage.

The lockdown in Kashmir in 2019 is a political and security crisis. On August 5, 2019, the government decided to repeal Article 370. After that, they put strict rules in place to keep the peace and prevent unrest. These included shutting down mobile networks and the internet, arresting political leaders, and limiting people's ability to move around (Bhardwaj, 2020). The crisis hurt not only the people who lived there, but also the tourism industry as a whole, since Jammu and Kashmir is one of India's most popular tourist spots. The lockdown happened during the summer, when many people usually go to Srinagar, Gulmarg, Pahalgam, and Sonmarg.

The crisis officially started on August 5, 2019, but it had effects for months. Before the announcement of the revocation, tourists were evacuated from the area. Hotels, houseboats, and tourist agencies had to close for a short time (BBC, 2019). Internet services were down for almost six months, which made it very hard for both local tourism businesses and people who wanted to visit to communicate. Section 144 also applied to the area, which stopped large groups from gathering and limited people's movement. Restrictions were slowly lifted in early 2020, but the industry took a big hit, and the COVID-19 pandemic made things even worse.

The effect on tourism was very bad. The most immediate effect was that tourists stopped coming. The Ministry of Tourism (2020) says that the number of tourists in Jammu and Kashmir dropped by almost 86% in the months after the lockdown. Hotels, restaurants, and travel agencies lost money during the busiest times of the year. Houseboat operators on Dal Lake, who usually rely on visitors from other countries and from India, said they had almost no bookings for months (Shah, 2020). The sudden evacuation of tourists hurt people's trust in travel, and many states told people not to go to the area.

A lot of jobs in the area were affected. Tourism is one of the biggest ways for people in Kashmir to make a living. It supports people who work in hotels, taxis, handicraft stores, trekking companies, and shikara boat services. Most people who worked in tourism lost their daily income during the lockdown. Artisans in Srinagar's carpet, pashmina, and papier-mâché industries also saw a big drop in sales because tourists make up a big part of their annual income (Hussain, 2021). Taxi drivers and pony operators in Gulmarg and Pahalgam were out of work, which made the economy even less stable in the area.

Another big effect was on winter tourism, especially skiing in Gulmarg, which draws adventure tourists from India and other countries. Because of the communication blackout, people who wanted to travel couldn't call hotels or check on safety conditions. Tour operators cancelled packages, which hurt the winter economy even more. Even after some phone lines were fixed, tourism companies had trouble taking online bookings or advertising their services online because they couldn't get to the internet. This caused problems with visibility that lasted for a long time.

Another effect was that people in India thought Kashmir was less safe. Ongoing news coverage of political unrest, arrests, and curfews made people think negatively, which kept families and honeymooners away. The domestic tourism market, which had helped Kashmir get back on its feet after earlier problems, was hit hard.

Transportation systems were also messed up. Airlines cut back on flights to Srinagar because not many people wanted to fly there, which made travel more expensive. Local transportation services like taxis, buses, and shikaras were stopped or only ran on a limited basis. Tourists were even less likely to come back quickly because of less connectivity (Economic Times, 2020).

Even though these problems were there, India came up with a number of ways to help stabilize and revive tourism in Kashmir. The gradual easing of restrictions was a key response. By early 2020, mobile networks and limited internet services were back up and running. This let tourism businesses get back in touch with customers and start doing business online again. The restrictions on public movement were lifted in stages, which let hotels and markets reopen slowly.

There were also campaigns to promote the products. The Jammu and Kashmir Tourism Department came up with campaigns like "Paradise Awaits You" and "Welcome Back to Kashmir" that were aimed at people from India. To bring back good feelings, social media campaigns showed Gulmarg covered in snow, tulip gardens, and cultural festivals. Roadshows were held in major cities to get people to travel again when it was easier to do so.

Improving infrastructure was very important for recovery. The government put money into improving roads, airports, and tourist sites (MoT, 2021). To bring in a new group of visitors, the Gulmarg Gondola, Dal Lake facilities, and public parks were all improved. Better infrastructure helped show how things have gotten better since the crisis and made travellers feel safe again.

Another big step was to promote film tourism. Bollywood movies have long loved to shoot in Kashmir. After restrictions were lifted, film production permits were quickly approved, and several film crews were invited to show off the area's natural beauty. This plan brought in millions of moviegoers, which indirectly helped tourism come back (Shafi, 2021).

The government also worked with online travel agencies to promote domestic tourism packages by giving discounts on flights and hotels for tours of Kashmir. With better safety rules, adventure tourism activities like winter skiing, trekking, and paragliding came back. Business-loan moratoriums and MSME support programs helped the hospitality industry get back on its feet slowly.

The crisis had a big effect, but by the end of 2021 and the beginning of 2022, tourism was getting a lot better. There were a lot more domestic tourists because people wanted to go on vacation and the security situation got better. In 2022, Kashmir had one of its highest numbers of tourists, which shows that it is very resilient and that recovery efforts are working.

In the end, the 2019 Kashmir lockdown was a big political and security problem that hurt India's tourism industry a lot. It caused a huge drop in tourists, lost money for local workers, problems with transportation and communication, and problems with its reputation that will last for a long time. India was able to bring tourism back to the area by slowly easing restrictions, running promotional campaigns, upgrading infrastructure, and setting up industry support programs. The crisis shows how easily tourism can be affected by political decisions, but it also shows how quickly things can get better when the right strategies and public communication are used.
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