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1- In two points, highlight the main differences between tourists and excursionists? 
A- Duration of Stay: Travellers spend the night at the goal, whereas adventurers head back to their beginning point the same day.
B- Purpose and Activities: unlike travellers, who usually engage in brief, recreational exercises, tourists engage in a wider range of exercises, such as leisure, business, or cultural excursions.

2- Which of the following points is NOT a distinct element of tourism:
()- Involvement of travel by non-residents 
(X)- Engaging in remunerated activities or work that generates income
()- Stay of temporary nature in the destination visited

3- The three principal categories of tourism, based on geographical movement, include
A- Domestic Tourism (Travel within one's own country)
B- Inbound Tourism (Non-residents travelling to a country)
C- Outbound Tourism (Residents travelling to other countries)

4- According to the purpose of the visit, tourism can be classified into:
A- Leisure and Recreation
B- Business and Professional
C- Visiting Friends and Relatives 
D- Health and Wellness
E- Religious or Spiritual

5- Tourism motivations can be discussed from two broad aspects, namely:
A- Intrinsic 
B- Extrinsic

6- Intrinsic tourism motivations can encompass 
A- Personal motivations
B- Emotional experiences
C- Self-development and learning
D- Escapism and relaxation

7- Tourism services refer to the different services provided to tourists during their travel experiences including:
A- Accommodation 
B- Transportation
C- Food and Beverage
D- Entertainment and Recreation

8- The characteristics of tourism services encompass:
A- Intangibility
B- Inseparability
C- Heterogeneity
D- Variability
E- Perishability

9- In no more than four lines, explain the meaning of intangibility:
· The term "intangibility" describes the inability to touch, see, or test tourism services before making a purchase. Travellers are forced to depend on other people's
· experiences, audits, and descriptions.This leads to confusion, which makes branding
· and reputation critical. It moreover implies that the experience is individualized and
· subjective.


10- Tourism motivations can be discussed from two broad aspects, namely:
A- Intrinsic 
B- Extrinsic

11-Intrinsic tourism motivations can encompass 
A- Personal motivations
B- Emotional experiences
C- Self-development and learning
D- Escapism and relaxation

12- In no more than 5 points, explain how Maslow’s Hierarchy of Needs can be linked with the psychological factors in tourism.  
A-Physiological needs: include the requirement for basic amenities like food and protection.
B- Needs for Security:  Visiting safe and secure areas.
C- Social needs: Taking portion in group exercises and social contacts.
D- Esteem Essentials: Seeking acknowledgment, status, and glory through travel.
E- Pursuing experiences: self-discovery and individual advancement are known as self-actualization.

13- The main differences between tourism needs and wants include:
A- Needs are imperative and required for comfort (e.g., housing) or survival.
B- Wants are preferences and wants that make a trip more pleasant (luxury lodgings, for instance).


14- Quality in tourism industry can be understood from:
A- Service excellence: Satisfying or past client expectations.
B- Delivering: reliable and steady experiences at each touchpoint.

15- Tourists’ perceptions of quality rely on different factors, encompassing:
A-Expectations vs. Experience
B- Value for Money
C- Personal Preferences and Cultural Backgrounds

16- The benefits of providing high-quality service in tourism industry include:
A- Customer Satisfaction and Loyalty
B- Positive Word of Mouth and Referrals
C- Increased Revenue and Competitive Advantage

17- The disadvantages of poor-quality service in tourism industry comprise:
A- Customer Dissatisfaction and Complaints
B- Negative Reviews and Damage to Reputation
C- Loss of Revenue and Reduced Market Share
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