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1- Distinguish between illicit competition and unfair competition paractices in the tourism sector?

Tourism benefits greatly from healthy competition, which drives down prices, increases service quality, and encourages new ideas. But certain forms of competition are unethical. Since both unfair and illegal competition affect markets, it's vital to differentiate between the two because of the differences in legality, purpose, and regulatory reaction. 
What we call "illicit competition" is really just that: rivalry that is openly unlawful and breaks fiscal, regulatory, or criminal rules. Most often, this manifests in the tourist industry as the use of unregistered lodging providers, unlawful tour operators, tax avoidance, hiring of unauthorized personnel, and failure to follow safety or environmental regulations. Unlicensed tour guides, for instance, put visitors at danger while undermining the authority of licensed experts. Such actions constitute a flagrant violation of national legislation and frequently result in administrative or criminal penalties (Dredge & Gyimóthy, 2015). Significant economic loss is caused by illicit competition, which weakens regulatory compliance, erodes trust in tourist destinations, and reduces tax revenues. 
On the other hand, unethical or technically permissible activities that go against the norms of fair dealing and good faith constitute unfair competition. Dishonest advertising, false online reviews, price dumping, platform abuse, and opaque pricing are common examples of unfair competition in the travel industry. For instance, Xiang, Magnini, and Fesenmaier (2015) point out that hotels and online travel firms could deceive customers by advertising cheap pricing while hiding necessary costs. Criminal law may not necessarily be violated, but consumer protection and competitive principles are violated by such acts. 
In terms of legitimacy and enforcement, there is a significant difference between the two. Penalties for illegal competition can include fines, closure, or criminal prosecution, and it is tackled by tax regulators, licensing authorities, and law enforcement. However, consumer protection agencies, competition authorities, or civil law departments usually deal with unfair competition, with an emphasis on market regulation, transparency, and remedial actions (OECD, 2018). 
The distinction between purpose and market impact is also significant. In order to obtain a financial edge, illegal competition willfully disregards regulations, which frequently endangers worker rights and public safety. In contrast, unfair competition takes advantage of knowledge asymmetries or consumer behaviour to become ahead, even if it doesn't explicitly violate any laws. Unfair tactics can skew demand and considerably impact decision-making in the tourism industry, as customers depend substantially on online information and evaluations (Filieri, Hofacker & Alguezaui, 2018). 
To guarantee sustainable tourist development, international organizations like the World tourist Organization stress the need of combating both types of competition. Improved regulatory monitoring, transparency regulations, and accountability for digital platforms are necessary responses to unfair competition, whereas stricter enforcement and formalization of informal tourist activities are necessary responses to illicit competition. 
In conclusion, while unfair competition in the tourist industry often does not involve overtly criminal behaviours, it does involve dishonest or unethical methods that distort markets. Illicit competition, on the other hand, involves overtly illegal activities that undermine safety and regulation. Policymakers must grasp this difference in order to craft consumer protectionist, market-fairing, and tourism-sustainable regulatory solutions.
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