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What type of tourist is Sarah?
Sarah is a mass or organised tourist since she does take the organised package holiday through travel agency. She visits a tourist resort in a typical international hotel in Spain, and spends most of her time at the resort. She follows her behaviours of travelling towards convenience, comfort and reduction of uncertainty instead of an independent exploration, according to her travel behaviour. It means that Sarah would desire to experience a comfortable and predictable tourism experience with accommodation, travel and activities being arranged by tourism service providers. 
Which characteristics of her behaviour support your classifications? 
Her behaviour can be categorized in a few aspects, which justifies this classification. She does not go out to plan the travel components herself; she purchases the package holiday. It implies the propensity to professional assistance and a convenient reservation procedure. She would also like to stay at a well-known international hotel, and it means that she believes in brand names of tourism and wants to be provided with the quality service. Participating in organised excursions proves that she disliked planning the trip but, rather, liked organised excursions. Additionally, she might be oriented to the ease and risk mitigation, as seen in her selection of safe, recognizable and accessible locations means.
Which tourist typology could be used to classify her? 
Sarah can be classified as per the Cohen typology of tourists particularly an organised mass tourist. The model of Cohen differentiates the tourists in terms of their familiarity and reliance on the tourism industry (Kusumawardhana et al., 2023). Organised mass tourists tend to acquire package tours, adopt timetables and choose those destinations where there is a good tourism infrastructure (Ji et al., 2023). Such kind is evident on how Sarah is so dependent on organised tours, hotels and travelling agents across the borders as she enjoys spending her days and nights on holidays under the supervision of the tourism bodies more than the other way around.
What might motivate Sarah to travel? 
The necessity to rest, to avoid job stress and to receive some pleasure in her once a year vacation could be the reasons for Sarah to travel. After hectic office job, travelling can be an escape to minimize stress, and have some good leisure time in a relaxed atmosphere (Lin & Yang, 2024). 
Identify possible factors
The internal environmental factors of Sarah are her personal need to relax and enjoy, safety, comfort and to break up her work commitments. Her limited time  can also be one of the factors to choose an organised trip for saving time. Some of the external forces in her travel decision-making process might be availability of package holidays, recommendations of travel agencies, reputation of the hotel, ease of accessing the destination. These are the factors that affect her in choosing a destination. The push factors that make Sarah want to travel are her internal factors that push Sarah to travel such as the need to break the routine, minimize stress and have a leisure and to improve the personal wellbeing. Her pull factors are attraction sites in the destination such as climate, beaches, proven established resorts, safety, cultural tours and ease of access of Spain.
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What type of tourist is Adam?
Adam is a type of tourist, an explorer, since he does not follow organised package tours. He loves new places, opportunities to plan things independently and traditional cultural life. His conduct is based on a need to explore, engage in local socialisation, and have a sense of adventure. 
Which characteristics of his behaviour support your classifications? 
Adam’s behaviour is in favour of the type of explorer since he does not travel on packages, does not do package holidays and instead organises his own activities. He likes new places, hobbles with the locals, and explores cultural aspects not usual in tourism. 
Which tourist typology could be used to classify him? 
Cohen’s tourist typology can be applied in categorising Adam as an explorer. It classifies tourists based on travel behaviour, independence and experiences (Temizkan & Yucesoy, 2022). Adam does not want to be a part of mass tourism, and he likes to travel by himself and plan his trip. The fact that he is interested in local culture and in places that he has never been to indicates that the explorer was seeking authentic experiences. 
What might motivate Adam to travel? 
Adam can be driven by the need to explore, be independent and discover himself or herself. He desires to visit new places, discover new cultures and make unforgettable moments by engaging with the locals. His choice of travel indicates curiosity and a desire of freedom as opposed to planned holidays. His interaction with local people, understanding of traditions, and getting to share activities he does not do in his everyday life could help him to gain some personal growth, and even an escape from normal life. 
Identify possible factors
Internal factors:
The personal characteristics, needs, interests and personality traits come into play in tourist decisions. The motivation theories describe how individuals move to fulfil psychological needs which include relaxation, learning, achievement and self-development (Aldao & Mihalic, 2020). The lack of knowledge, curiosity of Adam and his independent character and interest in cultural learning motivate him to visit places he has never heard of before. The fact that he chooses to go where he wants on his own is an indication that he wished to be free and have control over the travelling experience.
External factors:
Extrinsic considerations are income, information on travel, technology, facilities in the destination and access. Independent travel has been enhanced by technology that provides easier access to information and making it easier to book services (Predescu & Mocanu, 2025). The development of online travel websites makes tourists like Adam make arrangements for accommodation and activities without relying on travel agencies. 
Push factors:
Push factors are domestic sources that push individuals out of their usual environment. Adam is free to travel because he wants to be adventurous, get rid of life routine, develop himself and has an urge to have something new. These contribute towards the first impulse to travel (Joseph & Gillariose, 2025).
Pull factors:
Destination factors which attract tourists are known as pull factors. Adam is impacted by new places, local culture, real experiences and possibilities to communicate with communities. Such attractions go with his taste of meaningful and unusual travelling experiences as opposed to traditional tourism.
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