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1- Definition of tourism and the tourism market

1.1- Leisure: - Leisure is often viewed as a measure of time.
- It typically refers to the time remaining after fulfilling
work, sleep, household chores, and personal obligations.

s - In essence, leisure is free time that individuals
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can spend as they choose.
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1- Definition of tourism and the tourism market

1.1- Leisure: - The concept of leisure raises the question of whether all free
time can truly be considered leisure.
- For example, the unemployed may view their free time as

enforced leisure rather than voluntary.

WORK
- Similarly, volunteers at a sporting event might regard their
LEISURE
_ activity as serious leisure rather than just free time.
e ’ Tourtam - These examples suggest that leisure is not only a measure of
Bgﬁsﬂ’ﬁ ﬁiﬁf Recreation time but also an attitude of mind.
) | Sems hire” - An essential component of leisure is the element of choice—
Pl'gﬂ““’ge the freedom to decide how to use that time.

________
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1- Definition of tourism and the tourism market

1.2- recreation: - Recreation typically refers to the variety of activities
undertaken during leisure time.

- The main purpose of recreation is to refresh a person’s
strength and spirit, such as:

» Watching television at home

» To holidaying abroad
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1- Definition of tourism and the tourism market

1.2- recreation: - A useful distinction can be made between different types of
leisure pursuits:

> Arts, cultural activities, and entertainment

> Physical activities

- Sports can be further distinguished from other physical
recreation because:

» They involve competition

» Participants must follow the rules set by a recognised

authority
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1- Definition of tourism and the tourism market

1.3- Tourism: - If leisure is considered a measure of time, and recreation refers
to the activities done during that time, then what is tourism?

- Tourism can be seen as one type of recreational activity.




1- Definition of tourism and the tourism market

1.3- Tourism: - How can we differentiate between recreation and
tourism?

- A helpful way to understand the difference is to imagine a
spectrum:

» At one end: Recreation based at home or in the local area.

> At the other end: Recreational travel, which involves:

% Greater distances

% Possibly overnight accommodation
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1- Definition of tourism and the tourism market

1.3- Tourism: - How can we differentiate between recreation and
tourism?
e e wane |- A helpful way to understand the difference is to imagine a
#Eft!:rﬁ available to an individual
spectrum:
I > At one end: Recreation based at home or in the local area.
Recreation
Pursuit engaged upon durin . . .
e : g > At the other end: Recreational travel, which involves:

The recreation activity continuum

: | % Greater distances

Home-based recreation | Daily leisure Day trips Tourism .
Reading, gardening, Visiting theatres or Visiting attractions, | Temporary movement to * . . o
watchingTV, sodialising restaurants, sports (as picnicking etc. destinations outside normal B 0’0 PO SSlbly Overnlght acco mmOd atlon
etc. participant or spectator), home and workplace, the o]

sacialising etc. activities undertaken during

the stay, and the facilities
created to cater for their
needs.

Geographical enge

Home Local Regional | National ‘ International

Discover the world of eillET 8



1- Definition of tourism and the tourism market

1.3- Tourism: - The United Nations Statistical Commission defines tourism as:
"The activities of persons traveling to and staying in places

outside their usual environment for not more than one

Leisure time Waork time

e consecutive year for leisure, business, and other purposes."

The time available to an individual
when work,sleep and other basic
needs have been met.

h 4

Recreation
Pursuit engaged upon during
leisure time

1

The recreation activity continuum
f 1

Home-based recreation | Daily leisure Day trips Tourism .

Reading, gardening, Visiting theatres or Visiting attractions, | Temporary movement to

watchingTV, sodialising restaurants, sports (as picnicking etc. destinations outside normal B

etc. participant or spectator), home and workplace, the o]
sacialising etc. activities undertaken during

the stay, and the facilities
created to cater for their
needs.

Geographical enge

Home Local Regional | National ‘ International
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2- Characteristics of tourism services

1.3- Tourism: - The United Nations Statistical Commission defines tourism as:
"The activities of persons traveling to and staying in places

outside their usual environment for not more than one

Leisure time Waork time

e consecutive year for leisure, business, and other purposes."

The time available to an individual
when work,sleep and other basic
needs have been met.

h 4

Recreation
Pursuit engaged upon during
leisure time

1

The recreation activity continuum
f 1

Home-based recreation | Daily leisure Day trips Tourism .

Reading, gardening, Visiting theatres or Visiting attractions, | Temporary movement to

watchingTV, sodialising restaurants, sports (as picnicking etc. destinations outside normal B

etc. participant or spectator), home and workplace, the o]
sacialising etc. activities undertaken during

the stay, and the facilities
created to cater for their
needs.

Geographical enge

Home Local Regional | National ‘ International
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2- Characteristics of tourism services

- Tourism products have different characteristics. Intangibility
- They include:
> Intangibility
> Inseparability Inseparability
> Perishability ChasaReates

> Heterogeneity
» Simultaneity

- They are more of an experience than a physical good.
Heterogeneity Perishability
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2- Characteristics of tourism services

A- Intangibility - Services cannot be fully experienced before purchase.

- Customers rely on pre-purchase cues
Intangibility - Intangible elements influence customer satisfaction.

- Intangibility makes pre-purchase evaluation difficult.

Inseparability

- Unique production process:
Hospitality
Characteristics

» Guest participation is essential in creating the service.
> Each guest interaction is unique and co-created in real

time.
Heterogeneity Perishability
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2- Characteristics of tourism services

B- Inseparability

Intangibility

Inseparability

Hospitality
Characteristics

Heterogeneity Perishability
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- Service is produced and consumed at the same time.
- Guests must be physically present.

- Customers participate in service delivery.

- Experience is co-created with staff.

- Interaction quality affects satisfaction.




2- Characteristics of tourism services

C- Perishabili
ty - Unsold services cannot be stored for future use.

- If not consumed at the moment, the value is lost forever.
Intangibility - Hospitality must generate return on investment for
owners/shareholders.

- Fair return depends on business circumstances and

Inseparability

market conditions.

Hospitality
Characteristics

- Downturns or recessions increase the difficulty of staying

profitable.

Heterogeneity Perishability
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2- Characteristics of tourism services

D- Heterogeneity - Quality varies depending on the staff, time, and

conditions.
Intangibility - Customer experiences are never the same.
- Even standardized chains cannot guarantee identical

experiences.

Inseparability

- Variability is inherent in service delivery.

Hospitality
Characteristics

Heterogeneity Perishability

Discover the world of eilET



2- Characteristics of tourism services

E- Simultaneity
- A tourism service cannot be produced in advance or

stored.
Intangibility - It cannot be inspected before it is delivered

- Guests experience the service in real time

Inseparability

Hospitality
Characteristics

Heterogeneity Perishability
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3- Components of the tourism market

- The tourism market comprises two main components:
» The tourism demand

» The tourism supply
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3- Components of the tourism market

3.1 What is Demand? Why is Demand Important?

- The first question in any business venture is:
- Will there be enough demand for the product or service?

- Demand determines whether a business can:

» Grow and remain competitive

» Survive financially
o /"
e $

&

» Generate sustainable profits
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3- Components of the tourism market

3.1 What is Demand? - In an economic sense:

“Demand is supposed to be there when there is the desire among
the potential customers for the product/service being on offer
along with the willingness and ability to pay”

- Example in Tourism
A traveler may want to visit Paris, but demand only exists if they:

» Have enough money for the trip.

» Are willing to spend that money.

» Plan to travel during a specific period.

Without willingness and ability to pay, desire alone does not

constitute demand.
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3- Components of the tourism market

3.2- What is Supply? - Supply refers to the availability of goods and services in the
market.

- It represents the quantity that producers are willing and able to
offer for sale.

- Supply is measured at a specific price and during a specific

period of time.

- It refers to:
“The availability of goods/services at a given price in the given

time frame”.
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3- Components of the tourism market

- 3 9
3.2- What is Supply? - Key Elements of Supply:
» Availability of goods or services.
» The price at which they are offered.
/ _ \ » Willingness of producers to sell.
- - - S o“.-....-..."..
7’ . ."o. o7 o o

/ \ (revelvace] » The ability of producers to provide the product or service.

i Clubs ! [ Lodging ]\ [ Attractions ] 3 m] '"""":."
LS | p— | Commuters 1% > Time period over which supply is measured.
I {institutional | | Destination | & — {Local travellers|
| i foodservice | - I marketing | * zo=zzzzozo) :

N e ' — ' Migrants 1| 1
v\ - \ ] —m8m—————— ¢ TZzzzzzzzz &

{ Assisted 1 Tourism 5 { Students |+

\ :\Iivinq facility ; = 7 planning & . Setemeeeee- A 3 3
< 7 |development| - Example in Tourism
Seo - ST Booking an airline ticket:

Fmm———————— ey

| Hospitality Industry ! [ Tourism Industry ] i Travel Industry / .

__________ - sentaseannsnrasussananennnsidinnnned > A_t a lower fare, no SeatS are avallable.
Figure 2: The relationship between the tourism, hospitality and travel industries. ] ]
Source: Adapted from Pizam (2009). > At a higher fare, seats become available.
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3- Components of the tourism market

3.3- The Tourism Supply
and Demand

Discover the world of eillET

- Definition of Tourism Demand
» Tourism demand is the demand for tourism products (goods
and services) at a particular destination or market, at a given

price and during a specific period of time.

- In simple terms:
» Tourism demand is the need or desire for tourism products

and services by travelers who are willing and able to purchase

them.



3- Components of the tourism market

3.3- The Tourism Supply

- Components of Tourism Demand
and Demand

» Transport services
» Accommodation facilities
» Ancillary services /amenities

» Tour components together as tour packages.
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3- Components of the tourism market

3.3- The Tourism Supply
and Demand

- Definition of Tourism Supply
» Tourism supply is the provision of tourism products (goods
and services) to tourists at a particular destination or market

during a specific period of time.

- In simple terms:

» Tourism supply refers to everything that tourism businesses

provide to meet tourists' needs and expectations.

Information /

and Guiding
Service
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3- Components of the tourism market

3.3- The Tourism Supply
and Demand

Discover the world of eillET

- Tourism supply represents the products, services, and

experiences offered by tourism providers to satisfy tourism

demand. It includes:

» Tour packages

» Individual tourism services (tour components)

» Supplementary services (e.g., visa assistance, travel
Insurance)

» Creative and innovative tourism products

Effective tourism supply ensures that tourists have access to a

complete, convenient, and memorable travel experience.



3- Components of the tourism market

3.3- The Tourism Supply
and Demand

Resources Tourist

Tourism
e -

Attractiveness

Tourism Supply Demand

Infrastructures
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- Characteristics of Tourism Demand

» Tourism demand is dynamic and market-dependent

» Tourism demand is closely linked with tourism supply

» Tourism demand is influenced by multiple interrelated
factors

» Tourism demand is flexible and sensitive in nature

» Tourism demand varies across time, space, and conditions

26



3- Components of the tourism market

Characteristics of Tourism

Demand and Supply » Tourism demand is dynamic and market-dependent

» Tourism demand is closely linked with tourism supply

» Tourism demand is influenced by multiple interrelated
factors

» Tourism demand is flexible and sensitive in nature

» Tourism demand varies across time, space, and conditions
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Thank you

European Institute of Innovation,
Entrepreneurship and Technology

Lessingstrafie 79,
13158 Berlin, Germany

Phone: +49 176 55524449
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