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In no more than 500 words, each explain and 2-4 references:



1- Define tourism demand. Explain the difference between actual, suppressed, and latent demand, providing one real-world example for each type.

2- Economic factors are considered the most influential determinants of tourism demand. Discuss the role of income, time, and price in shaping tourism demand.








1. Actual, Suppressed and Latent Tourism Demand

Tourism demand is created when people have an interest in travelling and consuming services such as transportation, accommodation, food, entertainment and attractions. However, interest in tourism does not necessarily mean that a trip will actually occur. Whether people travel depends on their financial position, available leisure time, personal circumstances and access to suitable destinations. For tourism businesses, recognising different categories of demand is important because potential customers may exist even when they are not currently travelling (Tribe, 2016).

Actual demand refers to people who are actively participating in tourism. They have the desire to travel as well as sufficient money, time and opportunity to undertake a trip. Their tourism behaviour is visible and can be measured through statistics such as airline passengers, hotel bookings and visitor expenditure. For example, friends who travel from India to Vietnam for a five-day holiday and spend money on hotels, restaurants and sightseeing represent actual demand.

Suppressed demand exists when individuals are interested in travelling but circumstances prevent them from doing so. Financial difficulties, demanding work schedules, family commitments, transportation limitations and high travel costs can all restrict tourism participation. Travel constraints are important because they can influence both participation and the choices made by potential tourists (Hung & Petrick, 2010). For example, an employee may wish to visit New Zealand but be unable to take sufficient leave from work. The desire to travel is present, but the individual cannot currently convert that desire into an actual holiday.

Latent demand represents potential tourism activity that has not yet developed because an appropriate opportunity is unavailable or has not been recognised by consumers. New transport connections, attractions and tourism experiences can encourage this type of demand to become active. For instance, a new direct flight connecting an Indian city with an overseas destination may encourage residents who had previously not considered visiting that destination.

The three categories demonstrate why tourism organisations should not concentrate exclusively on current visitors. Understanding why potential tourists are not travelling can help businesses develop new products, improve accessibility and remove barriers to participation.

2. Influence of Income, Time and Price on Tourism Demand

Tourism involves choices about how individuals use limited financial and personal resources. Consumers must consider whether they can afford a trip and whether they have enough time available. Income, leisure time and price therefore influence not only whether a person travels but also where they travel, the duration of the trip and the tourism services they purchase.

Income has a major influence because holidays are generally purchased from disposable income. When consumers experience an increase in disposable income, they have greater freedom to spend on leisure and travel. This can result in more frequent holidays, longer trips or greater spending on accommodation and activities. During periods of weaker economic conditions, however, consumers may postpone travel or select more affordable alternatives. Economic circumstances can consequently produce significant changes in tourism flows and expenditure (Eugenio-Martin & Campos-Soria, 2014).

Time influences tourism because travelling requires people to temporarily leave their everyday responsibilities. Employment conditions, annual leave, education schedules and family commitments determine how much leisure time is available. Someone who has only a few days away from work may choose a domestic destination, whereas a person with several weeks of leave can consider travelling much farther. Improvements in transport can also influence demand because shorter journey times make distant destinations more accessible.

Price affects whether consumers perceive a destination as affordable and worthwhile. The cost of a holiday includes more than transportation because tourists must also consider accommodation, meals, activities and local travel. Consumers may therefore compare the overall cost of several destinations before making their decision. Changes in relative prices can influence international tourism demand as travellers respond by modifying their destination choices and expenditure (Seetaram et al., 2016).

Overall, tourism demand results from the interaction of income, time and price. Having sufficient income provides purchasing power, having sufficient time makes travel possible, and acceptable prices help consumers obtain value from their available budget. Understanding these factors allows tourism organisations to respond more effectively to changing consumer behaviour.
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