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1- In two points, highlight the main differences between tourists and excursionists? 
A- Tourists stay at least one night at the destination, while excursionists do not stay overnight.
B- Tourists engage in multiple tourism-related activities, whereas excursionists visit for a short period and return the same day.
2- Which of the following points is NOT a distinct element of tourism:
(  )- Involvement of travel by non-residents 
(✔ )- Engaging in remunerated activities or work that generates income
(  )- Stay of temporary nature in the destination visited

3- The three principal categories of tourism, based on geographical movement, include
A- Domestic Tourism (Travel within one's own country)
B- Inbound Tourism (Non-residents traveling into a country)
C- Outbound Tourism (Residents traveling to other countries)

4- According to the purpose of the visit, tourism can be classified into:
A- Leisure and Recreation Tourism
B- Business Tourism
C- Cultural Tourism
D- Religious Tourism
E- Medical/Health Tourism

5- Tourism motivations can be discussed from two broad aspects, namely:
A- Intrinsic (Personal satisfaction, enjoyment, curiosity)
B- Extrinsic (External rewards like status, recognition, social approval)
 
6- Intrinsic tourism motivations can encompass 
A- Personal motivations (Relaxation, adventure, learning)
B- Social motivations (Meeting new people, spending time with family)
C- Cultural motivations (Experiencing different cultures, traditions)
D- Psychological motivations (Escaping routine, self-fulfillment)

7- Tourism services refer to the different services provided to tourists during their travel experiences including:
A- Accommodation (Hotels, resorts, hostels)
B- Transportation (Airlines, trains, buses, car rentals)
C- Food and Beverage (Restaurants, cafes, catering)
D- Entertainment and Attractions (Theme parks, museums, guided tours)

8- The characteristics of tourism services encompass:
A- Intangibility (Cannot be physically touched before purchase)
B- Inseparability (Produced and consumed at the same time)
C- Perishability (Cannot be stored for future use)
D- Heterogeneity (Service quality varies based on provider and situation)

9- In no more than four lines, explain the meaning of intangibility:
• Tourism services cannot be seen, touched, or tested before consumption.
• Customers rely on reviews, experiences, and brand reputation.
• Service quality depends on expectations and perceptions.
• Providers use promotions, descriptions, and images to showcase experiences.

10- Tourism motivations can be discussed from two broad aspects, namely:
A- Intrinsic (Internal desires like relaxation, adventure)
B- Extrinsic (Influenced by external factors like social trends, incentives)
 
11-Intrinsic tourism motivations can encompass 
A- Personal motivations (Enjoyment, curiosity)
B- Social motivations (Meeting people, bonding with family)
C- Cultural motivations (Learning history, experiencing traditions)
D- Psychological motivations (Escaping stress, personal growth)

12- In no more than 5 points, explain how Maslow’s Hierarchy of Needs can be linked with the psychological factors in tourism.  
A- Physiological Needs (Basic needs like food, water, and rest at a destination)
B- Safety Needs (Tourists seek safe accommodations, transportation, and health services)
C- Social Needs (People travel for social interactions, reunions, and bonding)
D- Esteem Needs (Luxury travel and exclusive experiences enhance status and self-esteem)
E- Self-Actualization (Travelers seek personal growth through cultural experiences and adventure)
13- The main differences between tourism needs and wants include:
A- Needs are essential for a comfortable trip (e.g., accommodation, food, safety).
B- Wants are non-essential but enhance the experience (e.g., luxury resorts, adventure activities).

14- Quality in tourism industry can be understood from:
A- Service quality (Efficiency, reliability, and professionalism of services)
B- Customer satisfaction (Meeting or exceeding tourist expectations) 
15- Tourists’ perceptions of quality rely on different factors, encompassing:
A- Reliability (Consistency in service delivery)
B- Responsiveness (Quick and helpful customer service)
C- Tangibles (Clean facilities, well-maintained attractions, modern amenities)

16- The benefits of providing high-quality service in tourism industry include:
A- Customer loyalty and repeat visits
B- Positive word-of-mouth and better reputation
C- Higher revenue and competitive advantage

17- The disadvantages of poor-quality service in tourism industry comprise:
A- Customer loyalty and repeat visits
B- Positive word-of-mouth and better reputation
C- Higher revenue and competitive advantage
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