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In no more than 500 words, each explain and 2-4 references:



1- Define tourism demand. Explain the difference between actual, suppressed, and latent demand, providing one real-world example for each type.

2- Economic factors are considered the most influential determinants of tourism demand. Discuss the role of income, time, and price in shaping tourism demand.
























1. Tourism Demand: Actual, Suppressed and Latent Demand
Tourism demand can be understood as the desire and capacity of individuals to travel and consume tourism-related products and services. It includes decisions concerning destinations, accommodation, transportation, attractions and other activities associated with travelling. Demand does not depend only on an individual's interest in taking a holiday; it is also affected by financial resources, available time, accessibility and personal circumstances. Therefore, tourism demand includes people who currently travel as well as those who may become tourists when suitable conditions arise (Song et al., 2023).
Actual demand represents people who are currently participating in tourism. These travellers have the motivation, money, time and opportunity necessary to undertake a trip. Their behaviour can be observed through indicators such as tourist arrivals, hotel stays and expenditure. For example, a couple from Delhi who books flights and accommodation for a five-day holiday in Thailand is part of actual demand because their willingness to travel has resulted in a real tourism purchase.
In comparison, suppressed demand exists when people want to travel but certain barriers prevent them from doing so. These barriers may include insufficient income, expensive transportation, limited annual leave, family responsibilities or visa requirements. The desire to travel therefore exists, but it cannot currently be converted into an actual trip. Tourism participation is particularly sensitive to financial constraints because holidays are normally discretionary purchases that consumers can delay when their budgets are under pressure (Crouch, 1996). For instance, a young employee may want to spend a holiday in Europe but postpone the journey because flights and accommodation are currently unaffordable.
Latent demand, on the other hand, represents potential tourism demand that could develop when new opportunities become available. People may not currently consider a particular trip because appropriate transport, tourism facilities, information or suitable products do not exist. For example, people living in a regional city may develop an interest in visiting another country when an airline launches an affordable direct route. In this situation, improved accessibility creates demand that was previously unrealised.
These three categories help tourism businesses understand that current visitor numbers do not represent the entire potential market. Businesses and destinations can increase future demand by reducing barriers, developing new tourism products and improving accessibility.
2. Income, Time and Price as Determinants of Tourism Demand
Income, time and price strongly influence whether individuals can convert their desire to travel into actual tourism consumption. Although personal interests and destination attractiveness are important, consumers generally need sufficient financial resources and leisure time before travelling becomes practically possible. Economic variables have therefore played a central role in explaining and forecasting tourism demand (Lim, 1997).
Income directly affects a person's purchasing power. Consumers with higher disposable incomes generally have greater freedom to spend money on non-essential activities such as holidays. An increase in income can encourage people to travel more frequently, choose international rather than domestic destinations, stay for longer periods or purchase higher-quality tourism services. In contrast, declining income or economic uncertainty may encourage households to reduce tourism expenditure. Research suggests that tourism demand can also respond differently to income changes depending on prevailing economic conditions (Smeral, 2012).
Time is equally important because tourism requires consumers to have sufficient leisure periods. An individual may be financially capable of travelling but unable to do so because of employment, education or family commitments. People with only a weekend available may select nearby destinations, while those with several weeks of annual leave can consider long-haul international travel. Faster transportation can also reduce the time required to reach destinations, making previously inconvenient trips more attractive.
Price influences both the decision to travel and the selection of a destination. Travellers normally consider the complete cost of a holiday, including transport, accommodation, meals, attractions and local travel. If prices increase significantly, consumers may choose cheaper destinations, reduce the duration of their stay or postpone their holiday. Conversely, discounted accommodation, affordable flights and off-season packages can stimulate demand by making tourism accessible to more consumers.
Overall, tourism demand is shaped by the interaction of these three factors. Income provides the financial capacity to travel, time provides the opportunity, and price influences how consumers allocate their available tourism budget.
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