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In no more than 500 words, each explain and 2-4 references:



1- Explain the concept of tourist consumer behaviour.

2- Explain the difference between institutionalized and non-institutionalized tourists.
Give one example of each type.
1. Explain the Concept of Tourist Consumer Behaviour
Tourist consumer behaviour concerns the factors and processes that determine what people purchase, where they travel, how they behave during a journey and how they evaluate their experiences afterwards. Tourism businesses study consumer behaviour because two travellers visiting the same destination can have completely different expectations, motivations and purchasing patterns.
One major influence is travel motivation. A traveller may seek relaxation, cultural enrichment, adventure, social status, family bonding or escape from everyday life. These motivations interact with practical considerations such as disposable income, available time, transport costs and destination accessibility. Tourist choice is consequently multidimensional. Recent research by Türk et al. (2025) shows that several consumption values can contribute to tourists' destination preferences rather than decisions being based on one factor alone. 
Risk perception can also alter travel decisions. A destination may be attractive and affordable but still be rejected if a traveller considers it unsafe. Research examining tourists' decision processes has identified health, crime, political instability, terrorism and natural hazards as relevant forms of travel risk (Karl et al., 2020).
Information has become equally influential. Before digital technology became widespread, tourists relied heavily on brochures, travel agents and personal recommendations. Today, consumers can immediately compare hotels, transportation and attractions and examine user-generated content. Armutcu et al. (2023) found that the quality and accessibility of online destination information can affect behavioural intentions and that satisfaction plays an important role in future intentions.
Tourist behaviour also changes according to characteristics of the trip itself. Research using social-media data shows that tourists travelling different distances can display different spatial and consumption patterns (Xu et al., 2020). This demonstrates that consumer behaviour is influenced by the interaction between personal characteristics and journey conditions.
Understanding these influences enables destinations and tourism companies to segment their markets, communicate effectively, improve visitor experiences and encourage repeat visitation.
2. Explain the Difference Between Institutionalized and Non-Institutionalized Tourists
Institutionalized and non-institutionalized tourism represent different approaches to experiencing destinations. The distinction centres on the extent to which travellers use pre-established tourism structures.
Institutionalized tourists rely heavily on recognised tourism businesses. Their journey is often organised before departure and may include scheduled flights, major hotels, transfers and guided attractions. They generally experience destinations through established tourist routes and services.
For example, a family purchasing an all-inclusive seven-night resort holiday in Cancun is an institutionalized tourism example. Flights, airport transfers, accommodation and meals have been arranged beforehand. The family therefore benefits from convenience and predictability but has less need to engage independently with local tourism arrangements.
Non-institutionalized tourists exercise greater personal control and often avoid highly standardised packages. They may organise transport themselves, stay in locally operated accommodation and alter their itinerary according to experiences encountered during the trip.
A solo traveller spending a month travelling through rural Japan, booking small guesthouses independently, using regional trains and selecting destinations during the journey, provides an example. Such travel allows greater flexibility and potentially greater interaction with local places.
This distinction should nevertheless be viewed critically because contemporary tourists can combine both styles. A backpacker may independently design an entire itinerary but use a commercial booking platform and take an organised tour for one day. McCabe et al. (2012) show that tourist decision-making remains dynamic during a journey rather than being completely fixed beforehand.
Therefore, institutionalized and non-institutionalized tourism are best regarded as ends of a spectrum. The former prioritises organisation and predictability, while the latter generally emphasises freedom, flexibility and independent exploration.
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