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In no more than 500 words, each explain and 2-4 references:



1- Define tourism demand. Explain the difference between actual, suppressed, and latent demand, providing one real-world example for each type.

2- Economic factors are considered the most influential determinants of tourism demand. Discuss the role of income, time, and price in shaping tourism demand.








1. Actual, Suppressed and Latent Tourism Demand
Tourism demand refers to people’s willingness and capacity to travel outside their normal environment and purchase tourism-related products and services. It is influenced by many factors, including motivation, financial resources, available leisure time, accessibility and individual circumstances. Importantly, tourism demand is not limited to people who are already travelling. It also includes potential tourists whose travel intentions have not yet resulted in an actual trip. Understanding these different groups helps tourism businesses identify opportunities to attract new visitors (Hall & Page, 2014).
Actual demand refers to people who are currently taking part in tourism. These travellers possess the necessary financial resources, free time and motivation to make a trip possible. Their activities create visible demand for airlines, hotels, restaurants, attractions and other tourism services. For example, a group of friends who travel to Bangkok for a holiday and spend money on flights, accommodation, food and sightseeing are part of actual demand because they are actively consuming tourism products.
Suppressed demand consists of people who have a desire to travel but are unable to turn that desire into a trip because of certain restrictions. These may include limited income, high travel costs, lack of annual leave, family responsibilities or concerns about accessibility. Such constraints can significantly affect people's participation in leisure and tourism activities (Hinch et al., 2005). For example, a university student may want to visit Italy but postpone the holiday because international airfare and accommodation are beyond the student's current budget. The interest in travelling remains, but financial circumstances prevent participation.
Latent demand refers to potential tourism demand that has not yet been fully recognised or expressed. This can change when new attractions, transportation links or tourism experiences become available. For example, the introduction of a direct train service to a previously difficult-to-reach mountain destination may encourage people to visit even if they had never considered the destination before.
Recognising these three forms of demand allows tourism providers to understand both present visitors and possible future customers. Removing travel barriers and creating attractive new opportunities can help transform suppressed and latent demand into actual tourism activity.
2. Influence of Income, Time and Price on Tourism Demand
Tourism decisions depend heavily on the resources available to consumers. Even when people are motivated to travel, their financial circumstances, free time and the cost of tourism products can determine whether a trip actually occurs. These factors also influence how frequently people travel, which destinations they choose and how much they spend.
Income is important because holidays usually depend on the amount of disposable income available after essential household expenses have been paid. Consumers with greater disposable income can generally spend more on transportation, accommodation and recreational activities. They may also travel more frequently or choose more expensive international destinations. In contrast, lower household income can reduce tourism participation because consumers may prioritise essential expenditure. Studies have shown that household economic characteristics have a meaningful influence on tourism participation and spending decisions (Eugenio-Martin & Campos-Soria, 2011).
Time also shapes tourism demand because travelling requires freedom from normal responsibilities. Employment conditions, school schedules and family obligations determine how much leisure time individuals have available. A worker with only a weekend free may choose a nearby destination, whereas someone with several weeks of annual leave can consider a longer overseas trip. Therefore, greater availability of leisure time can expand the range of tourism choices available to consumers.
Price is another major consideration because travellers usually operate within a limited budget. They assess the combined costs of transport, accommodation, meals, attractions and activities before deciding whether a destination is affordable. When the overall cost increases, tourists may travel less frequently, shorten their stay or choose a cheaper destination. Research examining international tourism has demonstrated that relative prices can influence demand and destination competitiveness (De Mello et al., 2002).
Overall, income determines a tourist's financial capacity, time provides the opportunity to undertake a trip, and price affects the affordability of tourism choices. Understanding these relationships enables tourism organisations to develop suitable prices, packages and experiences for different groups of travellers.
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