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· Q: Which aspects of culture are being commodified for tourism purposes (festivals, crafts, traditions)?
A: In Mexico, the Day of the Dead (Día de los Muertos) has become a global attraction. Traditional crafts like sugar skulls, papel picado, and indigenous textiles are now mass-produced for international tourists (Lopez, 2018).
· 
· Q: How has this commodification changed these cultural aspects or the way people engage with them?
A: The festival has evolved from a family-centered remembrance day to a city-wide event tailored for tourists, with parades and performances often designed more for cameras than community (Rodríguez, 2020).
· 
· Q: What are the negative impacts of such commodification on local communities?
A: Local artisans sometimes lose control over their cultural expressions, and cheap replicas from outside the community hurt their livelihood. Additionally, spiritual significance is lost when outsiders engage without understanding the context (Vega, 2021).
· 
· Q: What strategies can be used to balance tourism development with cultural preservation?
A: Empowering indigenous groups to manage tourism ventures, implementing fair trade policies, and offering guided experiences that educate tourists can help preserve cultural integrity (Cabrera & UNWTO, 2022).
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