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TOURIST A
Sarah
Package holiday • international hotel • organised excursions • safety and familiarity
Evidence is typically of the tourist type and behavioural. Sarah is a type of mass tourist that would be classified as organised. Cohen (1972) calls this type a traveller who is very much dependent on the institutional tourism system and who is led to value a high level of familiarity, security and pre-arranged services. This is reflected in Sarah's behaviour strongly. She takes a package holiday through a travel agency, stays in a recognised international hotel that is part of the package, spends 90% of her time within the resort and goes on organised trips. 
Relevant typology. The Cohen's tourist typology is the most pertinent typology as it categorizes tourists based on the degree of familiarity and novelty they seek, and on their dependence on the organised tourism sector. Sarah's central period of the holiday is organised for her and she does not leave a familiar environmental context (Cohen, 1972), making her closer to the organised mass tourist, than to the individual mass tourist, explorer or drifter. Plog’s (1974) psychographic model also helps to interpret her behaviour. 
Travel motivation. Sarah is likely to be motivated by a mixture of relaxation and escape/ convenience. The work atmosphere in an office may leave her wanting to escape the routine stresses of work for a period of time and unwind during her brief two week vacation. Crompton (1979) and Dann (1977) cite relaxation and escape from the ordinary environment.
	Internal factors
	Stress at work, requirement for rest, a need for security, insufficient holiday time and a desire for an uncomplicated experience.

	External factors
	Package price, travel-agency influence, hotel reputation, flight availability, accessibility of the destination and perceived safety.

	Push factors:
	The desire to break out of routine, to unwind or to recuperate from the stresses of work or day-to-day activities.

	Push factors
	Spain's climate and resort facilities, organised attractions, accommodation, transport, accessibility and perceived safety.





TOURIST B
Adam
Independent travel • less familiar destinations • local interaction • cultural learning
Tourist type and behavioural evidence. Adam is considered an explorer. He makes his own travel arrangements, doesn't go on package tours, looks for less touristy places and provides his own lodging and activities, unlike Sarah. He also intentionally reaches out to natives, wishes to know about their culture and enjoys off-peak activities. 
Relevant typology. The best classification is the typological one proposed by Cohen (1972). The explorer explores new and less familiar experiences, he/she arranges travel plans on his/her own and tries to communicate with the surrounding world; he/she has a level of comfort and planning but not so high. 
Travel motivation. Adam's travel motivations are probably going to be discovery, cultural learning, adventure, personal development, and escaping from routine. Crompton (1979) assigns novelty, exploration of self, education and social interaction as significant motives for the holiday. 
	Internal factors
	Curiosity, confidence, independence, adventurous personality, interest in other culture, desire for self development.

	External factors
	Information regarding target destinations, recommendations, transport connections, independent accommodation, events and unique experiences.

	Push factors
	Desires for novelty, challenge, freedom, learning, development, interaction with others and escape from routine.

	Pull factors
	Authentic local culture, opportunity to meet locals, unusual scenery, local cuisine/traditions, activities not available at home.
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