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                               THE INCORPORATION AND ADAPTATION OF
                            NONWESTERN MEDICINE INTO THE WELLNES
In the last two to three decades, non-mainstream medicine has become a well-known face of the wellness market. Non-mainstream healing constitutes the health and tourism itineraries of a western costumer oriented to self-care and holistic wellbeing. On one hand, these decisions are framed by a western tendency to psychologize our social relationships and seek self-fulfillment in foreign spiritualities. On the other, cultural globalization, the New Age, and new tourisms have contributed to this insertion. Through a de-contextualization of their original cultures and a re-contextualization in western frames, non-mainstream healing is reinvented to adapt to the capitalist economy and the tourist gaze. Such event has aggravated the debate on cultural appropriation of indigenous knowledge. The accommodation of the pre-Hispanic sweat lodge to the hotel industry of Tulum, Mexico, illustrates the present phenomenon. Local healers and hotels negotiate the identity of this ancestral therapeutic ritual, creating a wellness product that bounces between “the hippie” and the luxury in a setting that markets indigenous spirituality. Through a literature review and an ethnographic case study conducted by the author, the present work contributes to understand why and how non-western medicines are constructed within the capitalist wellness market.
Hernández, L.D., 2019. (Com) modifying the Sacred: The Incorporation and Adaptation of Non-Western Medicine into the Wellness Tourism Market (Master's thesis, The University of Arizona).

Dark Tourism: Morality and New Moral Spaces
The anxiety over the phenomenon of dark tourism and its subsequent moral quandaries has received increasing media attention, especially with regard to the ethical dimensions of exploiting tragic history (Lennon, 2005;
Stone, 2007). Indeed, much of western media reporting of dark tourism has focused upon moral facets of visitor sites and attractions that offer a (re)presentation of death and the macabre and the individuals who visit them, so much so that Marcel (2004: 2) proclaimed in The American Reporter that 'death makes a holiday' and, as such, dark tourism is 'filled with moral ambiguities. Marcel (2004: 1) goes on to state that dark tourism: seems to be the dirty little secret of the tourism industry [emphasis added]. It thrives at the Texas School Book Depository and the 'grassy knoll' in Dallas, where you can buy a coffee mug decorated with cross hair rifle-sights, at Auschwitz and in Holocaust Museums around the world, in cemeteries where celebrities are buried, and at the site of Princess Diana's tragic car crash in Paris. Tourists visit places of public executions, like the Place De La Guillotine, sites of mass death like museums and memorials like the Vietnam War Memorial in Washington, and battlefields like ancient Troy, Gettysburg, Pearl Harbor and Omaha Beach. Does it sound crazy to think of death as a niche market? Then what do you make of the 'Titanic cruises' offered by chartered companies, where tourists eat meals identical to those served on the ship, and hear music identical to the music played on the ship, as they travel to the precise spot where the ship lies at the bottom of the ocean.
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