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In no more than 500 words, each explain and 2-4 references:



1- Explain the concept of tourist consumer behaviour.

2- Explain the difference between institutionalized and non-institutionalized tourists.
Give one example of each type.

























1. Explain the concept of tourist consumer behaviour
Tourist consumer behaviour concerns the attitudes and actions displayed by travellers when selecting, buying and experiencing tourism services. It helps explain why tourists choose particular destinations and how their expectations influence their satisfaction.
Tourism behaviour is affected by a wide range of factors. These include age, lifestyle, income, travel motivation, personality, culture, family influence and perceptions of destination safety. For example, younger tourists may prioritise adventure and social experiences, while older tourists may place greater importance on comfort, accessibility and relaxation. Pearce (2005) notes that travel motivation changes according to individual needs and previous experience, meaning that tourists cannot be treated as one homogeneous consumer group.
The tourism decision-making process usually involves need recognition, information search, evaluation of alternatives, booking and post-trip assessment. Because tourism products are intangible, travellers often rely on destination branding, online reviews, photographs and recommendations before purchasing. Leung et al. (2013) highlight the significant role of social media in tourism because travellers increasingly use digital platforms for planning, sharing experiences and evaluating tourism products.
Tourist behaviour also influences business performance. If tourism providers understand the needs of their customers, they can offer more suitable packages, improve service quality and communicate more effectively. Understanding consumer behaviour is therefore essential for market segmentation and destination competitiveness.
2. Difference between institutionalized and non-institutionalized tourists
The main difference between institutionalized and non-institutionalized tourists is the level of dependence on the formal tourism industry.
Institutionalized tourists generally prefer planned and organised travel. Their accommodation, transport and sightseeing are often arranged by professional tourism companies. Cohen (1972) identified organised mass tourists and individual mass tourists as institutionalized forms of tourism.
For example, an elderly couple travelling on a pre-booked Mediterranean cruise with arranged excursions at each destination would be institutionalized tourists because most aspects of the experience are controlled by tourism providers.
Non-institutionalized tourists prefer greater freedom and have less reliance on packaged arrangements. They often organise their own routes and may travel to less commercialised destinations. Smith (1989) explains that independent travellers frequently seek closer interaction with host societies compared with conventional mass tourists.
A student backpacker travelling through Indonesia without a fixed schedule, using local buses and small locally owned accommodation, is an example of a non-institutionalized tourist.
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