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In no more than 500 words, each explain and 2-4 references:

























1- Distinguish between illicit competition and unfair competition paractices in the tourism sector?
Due to things like easier access to the market, increased global mobility, and the growth of digital platforms, the tourist business is very competitive. Although robust competition encourages efficiency and new ideas, some commercial strategies disrupt the market. There are two basic sorts of these practices: unlawful competition and unfair competition. The legal status, processes, and results of illicit competition differ. 
Anything that is manifestly prohibited and goes against the text of the law is deemed to be participating in illegitimate competition. Unlicensed operation of hotels, guesthouses, or tour services; refusal to pay taxes; violation of labour laws; and contempt for health, safety, or environmental norms are all examples of what is deemed criminal in the tourist sector. When guests stay in short-term rentals that don't adhere to zoning and safety regulations, they run the risk of inadequate fire safety precautions and insurance coverage, to name only two (Guttentag, 2015). These strategies weaken competition by enabling illegal businesses to undercut legal ones. 
Conversely, within the confines of legality, unfair competition comprises behaviours that manipulate the market or consumers by dishonest or immoral means. When it comes to tourism, there are a lot of frequent examples of false package descriptions, biased pricing algorithms, manipulated internet ratings, and phony sustainability pledges (greenwashing). These strategies take advantage of the fact that customers and enterprises have varying levels of knowledge, which is especially true in virtual arenas where confidence is crucial (Del Chiappa & Baggio, 2015). 
There is a considerable contrast in the regulatory attitude between the two. To stop illegal competition, government inspections, licensing restrictions, and penalties are required. Rather than criminal punishment, self-regulatory mechanisms, consumer protection laws, and competition laws try to counteract unfair competition by disclosure, openness, and punishments for misbehaviour (Micklitz, 2020). 
Their implications on destination governance and sustainability are another point of differentiation. Destination management is undercut by unlawful competition, which frequently results in overtourism, environmental damage, and a loss of public revenue. Ethical tourism operators, especially smaller and medium-sized firms without a strong marketing presence, suffer when customers lose faith in brands and unfair competition damages their reputation (Buhalis & Sinarta, 2019). 
With the rise of digital technology, competition in both sectors has heated up. There is increasing chance for unfair competition thanks of algorithm-driven pricing and review systems, and more informal tourism activities are being promoted by internet platforms, which has raised unlawful rivalry. International organizations like the World Tourism Organization stress the importance of updating rules to address these evolving challenges. 
Finally, in the tourist sector, unfair competition refers to misleading but largely legal practices that effect customer choice, but illicit competition is defined by unlawful acts that elude regulation. If we wish to develop tourist governance frameworks that foster sustainable destination growth, fair competition, and consumer protection, we must distinguish between the two.
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