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In no more than 500 words, each explain and 2-4 references:



1- Tourism services have several unique characteristics. Explain any five characteristics and discuss how each one affects the management and marketing of tourism businesses.

2- Choose a tourist destination and identify:
· The tourism products and services offered.
· The main tourism suppliers.
· The target tourist market.


















1. Characteristics of Tourism Services
Tourism services exhibit distinct features that require specialized operational strategies and marketing approaches:
· Intangibility: Tourism services cannot be seen, touched, or tested prior to purchase. Consumers buy an experience or a promise of performance. Management must physically evidence the service quality through tangible cues (e.g., high-quality brochure images, virtual tours, and immaculate facilities), while marketing must focus on building trust, leveraging customer reviews, and highlighting emotional benefits.
· Perishability: Service capacity cannot be stored for future sale. Unsold hotel rooms or empty airline seats represent revenue lost permanently. Management uses yield management systems to adjust supply to demand, whereas marketing implements dynamic pricing, off-season promotions, and last-minute booking incentives to maximize occupancy.
· Inseparability (Simultaneous Production and Consumption): Tourism services are created and consumed concurrently, requiring direct interaction between the consumer and the service provider. Management must prioritize rigorous staff training, service quality control, and front-line employee empowerment. Marketing integrates personnel as part of the core product offerings, emphasizing service excellence and customer relationship management.
· Heterogeneity (Variability): Service delivery varies in consistency because human performance is affected by personal mood, workload, and individual customer interactions. Management must standardize operational protocols and monitor performance metrics to limit variability, while marketing establishes realistic consumer expectations and offers service-guarantees to mitigate perceived risk.
· Lack of Ownership: Consumers acquire temporary access to a service or facility rather than physical possession of an asset. Management must focus on enhancing customer comfort, convenience, and experiential value during the usage window. Marketing emphasizes convenience, utility, and access to exclusive lifestyle experiences rather than ownership value.

















2. Destination Analysis: The Maldives

· Products and Services Offered: The Maldives offers single-island resort accommodations, luxury overwater villas, private dining, holistic wellness spas, and curated marine excursions (such as scuba diving, snorkeling with sea turtles, and coral restoration projects) (Marinakou, 2025).
· Main Tourism Suppliers: Key suppliers include international resort chains (e.g., Marriott, Anantara, Soneva), regional transport providers (trans Maldivian Airways seaplanes, speedboat operators), dive and excursion operators, and local produce/food distribution vendors serving isolated island resorts (Marinakou, 2025; Streimikiene et al., 2020).
· Target Tourist Market: The primary target market comprises affluent luxury consumers, romantic couples/honeymooners, multi-generational families seeking high-end eco-friendly vacations, and high-income leisure travelers interested in private, low-density marine tourism (Marinakou, 2025).
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