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1- Please describe the Explorer and Charter tourist types, highlighting the core characteristics of each segment and the key differences between the two segments, according to Smith's typology of tourist.

Explorer vs. Charter Tourists (Smith’s Typology)
The Introduction of Smith’s Typology
Valene L. Smith's foundational book, Hosts and Guests: The Anthropology of Tourism (1979; 1990), proposed a spectrum of tourist types defined by their desire to conform to local norms and their pursuit of a genuine experience, or lack thereof.  In contrast to Charter Tourists, who are confined to their own world and the mass-market offerings, Explorers engage in active interactions with the locals (Leach & Smith, 1979).  In line with Smith's thesis, a tourist's motivation, planning style, risk tolerance, and cultural rapport are all influenced by the market segment they belong to. These factors all carry with them the implications of destination development, marketing, and sustainability. (Leach & Smith, 1979). 
Explorer Tourists
The Explorer Travellers are the ones who organise their own trips; they always do their homework, book their accommodations, and occasionally alter their plans when they get there in response to local knowledge or chance encounters.  Curiosity and the desire to understand different civilisations in a genuine way are what motivate explorers.  They don't take the typical tourist route, so they go to lesser-known locations, eat at local eateries or at the homes of locals, take the local bus, etc.
Charter Tourists
The other end of the continuum from the former type is held by Charter Tourists. These people predominantly make their travel through mass-tourism enterprises using products that are created with the tourist mindset charter flights, all-inclusive resorts, etc. The business is conducted on the plan planned by the tour operator, which includes time schedules, meals, and hotel reservations. In addition to this, the majority of the entertainment arrangements are also provided by the tour operator. Charter Tourists are the ones who require facilities at an internationally recognisable level (e.g., European-style food, shows, which are more familiar with them), fewer language puzzles, and, of course, the feeling of being in a no-risk environment (Richards & Wilson, 2004). 
Comparative Analysis
	Dimension
	Explorer Tourists
	Charter Tourists

	Motivation
	Authenticity, learning, cultural exchange
	Relaxation, convenience, escape

	Planning Style
	Self‐organized, flexible, adaptive
	Operator‐organized, fixed, standardized

	Risk Tolerance
	High embraces uncertainty as part of the experience
	Low – seeks predictability and controlled environments

	Cultural Contact
	Deep, informal interactions with local people and customs
	Superficial, mediated through service staff in tourist enclaves

	Comfort Level
	Willing to forgo amenities for authenticity
	High – expects international standards for food, lodging, transport



Implications for Destination Management
It seems sense that Explorers and Charter Tourists differ from one another.  This information may therefore be used by the destinations to align their marketing and product development plans.  The communities should be improved through tourist projects, homestay networks should be established, ethical local tour operators and guiding services should be promoted, and language or cultural immersion programmes should be used to attract explorers.  On the other hand, markets targeting charter tourists typically focus on operating theme parks and all-inclusive resorts, adhering to international standards for transportation and excursions, and determining the most appropriate tour itineraries to minimise host-guest conflict. (Richards & Wilson, 2004). 



2- Based on the forms of tourism by destination type, explain one form of tourism in no more than 500 words. 

Urban Tourism
Definition and Scope
Cities with dense populations, diverse economies, and important transportation hubs are popular destinations for urban tourists.  The United Nations World Tourism Organisation (UNWTO, 2008) defines it as "a broad and heterogeneous range of cultural, architectural, technological, social, and natural experiences and products for leisure and business" in urban settings.
Main Attractions and Activities
Urban tourists perform diverse activities such as:
Cultural and Heritage Tourism: Going to places like museums, worship sites, heritage sites, universities, etc.
1. Business & MICE Tourism: Organising and attending expos, meetings, conventions, incentive travels, and trade fairs in convention centres.
1. Events & Festivals: Events that take place in open spaces like wide squares and stadiums, such as city festivals, concerts, carnivals, sports events and others that make people move around and enjoy the different spots.
1. Nightlife & Entertainment: Hitting clubs, theatres and live music venues are the regular delights of the people who are into leisure activities with music and live entertainment.
1. Urban Nature & Recreation: Treading on streets, bike-riding, outdoor sports, playing in parks, and all the other activities in nature that they can do on their own and without organised or purchased activities.
Economic and Social Benefits
Through services like lodging, dining, shopping, transportation, and entertainment, urban tourism generates a plethora of economic benefits that significantly boost local government income.  Additionally, it contributes to the creation of jobs in a variety of service industries, including lodging, travel agencies, cultural organisations, and hospitality services.  Socially, it promotes intercultural dialogue and urban revitalisation, as a once-demolished industrial area or historic district is being revitalised to become a tourist destination, turning it from a dream into a reality (Gössling & Hall, 2006).
Challenges and Sustainable Practices
Rapid visitor growth can eventually result in over tourism, which reduces living conditions for locals, encourages people to use overcrowded public transportation, and makes it costly for homeless people to reside in tourist-heavy areas of the city.  Circular economy principles and environmentally friendly infrastructure are necessary to combat the risks of waste creation, energy consumption, and air pollution (Helms & Smith, 1990).Sustainable urban tourism strategies cover:
Carrying‐Capacity Management: Limiting the number of visitors to protected spots, pricing that is dynamic, and tickets booked by the appointment.
Off‐Peak and Dispersal Promotion: Promotion through the marketing of undisclosed locations and changes in tourist travel during the season.
Future Trends
The emerging trends in urban tourism are:
1. Urban Ecotourism: Green lanes, green roofs, and sustainable building reused as tourist attractions, can be associated with and positively affect ecosystem urban sustainability and visitor attraction and enable them to know how things operate.
1. Digital and Smart Tourism: Utilisation of apps, virtual reality for creating interest in historical buildings, real-time surveillance of the crowd, and data analytics to identify the behaviour of visitors (Richards & Wilson, 2004).
1. Cultural and Creative Tourism: Boosting local cultural industries can breathe new life into areas that have not been utilised for a long time.




References
Gössling, S., & Hall, C. M. (2006). Tourism and Global Environmental Change: Ecological, Social, Economic and Political Interrelationships.
Helms, M. W., & Smith, V. (1990). Hosts and guests: The anthropology of tourism. Man; a Monthly Record of Anthropological Science, 25(1), 176. https://doi.org/10.2307/2804157
Leach, J., & Smith, V. L. (1979). Hosts and guests: The anthropology of tourism. RAIN, 32, 9. https://doi.org/10.2307/3032002
Richards, G., & Wilson, J. (2004). The impact of cultural events on city image: Rotterdam, Cultural Capital of Europe 2001. Urban Studies (Edinburgh, Scotland), 41(10), 1931–1951. https://doi.org/10.1080/0042098042000256323
United Nations World Tourism Organization. (2008). Glossary of Tourism Terms (2nd ed.). UNWTO.

image1.png




