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1.0 Abstract 

The creation of a transboundary wellness and adventure tourism corridor linking Slovenia's thermal spa 

destinations with Croatia's coastal and inland adventure resorts is described in this business proposal. The 

project, which is aimed at European investors and regional tourism ministries, is intended to take advantage of 

both nations' complementary strengths in order to draw in a wide range of foreign visitors, from millennials 

seeking adventure to retirees seeking wellness. 

 

The corridor seeks to strengthen the region's reputation as a multipurpose travel destination, promote cross-

border cooperation, and accelerate economic growth. The operational framework, financial projections, and 

strategic justification required to start and continue the project are presented in this document. It also discusses 

possible cultural barriers and variations in the two countries' laws. 

 

This proposal aims to build credibility and encourage investor confidence by using persuasive Business English 

and abiding by intercultural communication guidelines. Special attention is given to clarity of tone, professional 

register, and persuasive appeals suited for high-stakes, cross-cultural investment dialogues. The proposal 

illustrates how cross-border value creation, cultural synergy, and alignment with the European Union's vision 

for inclusive and sustainable regional tourism development can all be achieved through integrated tourism 

strategies. 

 

The creation of a transboundary wellness and adventure tourism corridor connecting Croatia's coastal and 

inland adventure resorts with Slovenia's thermal spa destinations is described in this business proposal. 

Targeting European investors and regional tourism ministries, the initiative aims to leverage both countries' 

complementary strengths to draw in a diverse range of foreign visitors, including thrill-seeking millennials and 

health-conscious retirees. 

 

The project aims to promote sustainable cross-border cooperation, boost economic growth in both countries, 

and strengthen the region's positioning as a dual-purpose tourism destination. A clear operational framework, 

phased financial projections, strategic destination branding, and alignment with pertinent EU cohesion and 

green tourism policies are some of the proposal's main features. Potential difficulties like language hurdles, 

regulatory differences, and infrastructure constraints are resolved by culturally sensitive and legally complient 

communication mechanism. 

2.0  Introduction 

Europe's tourism industry is strategically changing, with a greater focus on experiential travel, sustainability, 

and health. Slovenia and Croatia are in a unique position to establish a cross-border tourism corridor that blends 
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adventure tourism in Croatia with wellness tourism in Slovenia, as both countries are well-known for their 

unique but complementary tourism offerings. While Croatia's coastal scenery and exhilarating activities like 

ziplining, rafting, and climbing satisfy the growing demand for active vacations, Slovenia's thermal spas and 

alpine retreats provide relaxation and renewal. 

 

This report's goal is to suggest a transboundary wellness and adventure tourism corridor that would link 

Slovenian and Croatian destinations under a single strategic brand. By providing two experiences—

rejuvenation and excitement—within a reasonable geographic radius, this project hopes to draw both European 

and foreign visitors. The project aligns with national tourism strategies and wider EU cohesion policies by 

focusing on wellness enthusiasts, digital nomads, pan-European travelers, and proponents of sustainable 

tourism. 

 

This proposal is significant because it has the potential to improve cross-cultural business relationships, 

diversify tourism economies, and foster regional cooperation. It aims to promote a common tourism identity 

while addressing both market opportunities and real-world obstacles like funding sources, regulatory 

disparities, and language barriers. 

 

This report's subsequent sections offer a methodical examination of the project's justification, bolstered by 

intercultural theory and business communication. The study describes the methodological framework used to 

assess market potential and operational viability following a review of the literature on communication tactics 

pertinent to cross-border travel. After a thorough discussion of the main conclusions and suggested fixes, a 

strategic communication plan is presented with the goal of involving government stakeholders and investors. A 

call to action and supplementary materials are included at the end of the report. 

 

3.0 Literature Review 

Professional communication in the international tourism sector requires the use of clear, convincing, and 

culturally aware Business English. Due to linguistic diversity, legal variations, and international stakeholder 

engagement, the use of strategic business communication becomes even more crucial in cross-border projects 

like the proposed Slovenian-Croatian wellness and adventure corridor. 

 

Professional Communication in Business English 

According to Nickerson (2005), business English is a functional language system intended to communicate 

professionalism, clarity, and purpose in international corporate settings. It is not just a formal register. In 

international tourism, it functions as a bridge between multilingual actors, ensuring that investor proposals, 
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operational plans, and stakeholder communications are coherent and persuasive. Charles (2007) emphasized 

that Business English is most effective when integrated with cultural awareness and adapted to specific industry 

standards, such as those of wellness and adventure tourism sectors. 

 

Proposals can convey confidence while adhering to professional standards thanks to persuasive strategies in 

business English, such as the use of modals for hedging ("may result in..."), call-to-action phrases, and purpose-

driven structure. Tone and clarity are crucial; using language that is too forceful or unclear can harm cross-

cultural business partnerships (Guffey & Loewy, 2021). 

 

Models of Intercultural Communication 

Frameworks for intercultural communication provide crucial information for projects involving international 

travel. National value differences—specifically, power distance, uncertainty avoidance, and individualism—

that influence communication preferences and business expectations are highlighted by Hofstede's cultural 

dimensions theory (2001). Despite their close proximity, Slovenia and Croatia have different administrative 

customs, formal communication styles, and approaches to stakeholder engagement. Comprehending these 

subtleties enhances the tone of meetings, emails, and proposals while reducing the likelihood of conflict. 

 

Additionally pertinent is Hall's (1976) high-context vs. low-context model. International investors (such as 

those from Northern Europe or the UK) typically work in a low-context environment that emphasizes explicit 

contracts and directness, whereas Croatian business culture leans toward moderate to high-context 

communication where relational cues and implicit meanings matter. In light of this, the corridor's 

communication materials need to strike a balance between relational diplomacy and quantifiable, tangible 

language. 

 

Strategic Interaction in International Travel 

In complex, multicultural projects, strategic communication is crucial to bringing stakeholders together around 

common goals (Cornelissen, 2017). This entails bringing several narratives—economic, cultural, and 

ecological—under one cohesive value proposition in cross-border tourism. Proposals must appeal to cultural 

and emotional desires while precisely defining roles, risks, and returns. 

 

The significance of coordinated branding, shared funding applications, and policy harmonization is exemplified 

by tourism corridors, like those made possible by EU programs like Interreg (Pechlaner & Volgger, 2012). 

Clear, convincing communication across regulatory systems is essential to luring investment and guaranteeing 

seamless implementation, as demonstrated by successful examples like the Alps-Adriatic alliance. 
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Writing for Tourism Businesses: Professionalism, Persuasion, and Tone 

Writing about tourism should have a firm yet tactful tone. Logical sequencing (problem-solution-benefit), the 

use of data and images, and emotionally charged messaging are all components of a persuasive tone (Zhang & 

Harzing, 2016). For example, the proposal needs to use keywords that are in line with EU priorities and 

investment frameworks, like "regional cohesion," "eco-tourism," "youth employment," and "wellness 

innovation," in order to appeal to EU investors. 

 

Additionally, APA citation, consistent formatting, and grammatical accuracy are necessary for professionalism 

and boost credibility. Stakeholder letters and emails must advance the discussion while also demonstrating 

respect for protocol, particularly in cross-border government communications. 

 

4.0 Methodology 

This study uses a mixed-methods approach to evaluate the feasibility of a transboundary wellness and 

adventure tourism corridor between Slovenia and Croatia. It does this by combining SWOT (Strengths, 

Weaknesses, Opportunities, and Threats), PESTEL (Political, Economic, Social, Technological, Environmental, 

and Legal) analysis, and comparative market analysis. 

 

PESTEL and SWOT analysis 

The project's external pressures and internal capabilities are assessed using the SWOT framework. Alongside 

drawbacks like disjointed infrastructure and seasonal variations, strengths like Slovenia's well-established spa 

culture and Croatia's appeal to adventure travelers worldwide are discussed. A PESTEL study of more general 

macroenvironmental trends, such as EU regional funding, post-pandemic wellness travel spikes, and changing 

visa and mobility laws within the Schengen area, is also included. 

 

Analysis of Comparative Regional Markets 

Eurostat tourism databases, WTO regional trends reports, and Slovenian and Croatian national tourism 

strategies were used for the comparative study. This comparison made it possible to find underutilized cross-

border synergies and niche tourism opportunities. 

 

Among the important indicators taken into account were: 

 

International arrivals each year 

 

Seasonal occupancy rates 
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Average amount spent by visitors 

 

Revenue from wellness tourism (Slovenia) 

 

Participation in adventure travel (Croatia) 

 

Best practices for operational and communication alignment were obtained by consulting investor outlooks and 

feasibility studies from related EU cross-border initiatives (e.g., Alpine Space, Danube Strategy). 

 

Methodology Justification 

These frameworks were chosen due to their usefulness in communication planning and investment proposals 

for the tourism industry. Market data guarantees that the corridor's appeal is based on accurate demand 

projections, while SWOT and PESTEL enable risk-balanced strategic design. 

 

Through an examination of communication preferences in cross-border EU tourism projects, stakeholder 

analysis was carried out for communication elements. This influenced the proposal's tone, organization, and 

layout, particularly the example email that exemplifies professionalism, cultural awareness, and clarity. 

 

5.0 Findings 

Justification for Strategy 

Geographical proximity, EU membership, and well-established reputations in adventure and wellness tourism 

are all shared by Slovenia and Croatia, respectively. By utilizing their complementary appeal, the corridor 

concept provides guests with a smooth itinerary that blends physical excitement and thermal rejuvenation. From 

a strategic standpoint, the project supports the European Commission's objectives for cross-border unity, 

sustainable regional tourism, and nature-based travel as a means of recovering from the COVID-19 pandemic. 

 

Potential Market Segments: 

 

Health-conscious travelers from Germany, Austria, and the Netherlands (ages 35 to 65) 

 

Adventure-seeking Gen Z and Millennials from France, Scandinavia, and the UK 

 

Digital nomads looking for extended-stay accommodations 

 

Emerging Markets: Middle Eastern travelers seeking dual nature experiences and Asian post-pandemic 
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wellness seekers from Korea and Japan 

 

Important Figures: 

 

According to Eurostat, Slovenia's wellness industry brought in €140 million in 2023. 

 

In 2024, adventure tourism in Croatia made up 23% of all reservations made on major travel websites (WTTC). 

 

Challenges in Operations 

Language Barriers: Despite the widespread use of English, institutional communication varies (e.g., Slovenian 

procedural directness vs. Croatian formalities). 

 

Infrastructure Gaps: Inconsistent signage, integrated booking systems, and uneven road access to isolated 

resorts 

 

Seasonality: The Croatian coast is very seasonal; combining it with spa resorts open all year round helps 

manage traffic. 

 

Regulatory Differences: Joint marketing and cross-border itineraries are made more difficult by disparate 

business licensing and hospitality taxes. 

 

Sample Stakeholder Email Subject: Request for Proposal Meeting: Slovenia–Croatia Adventure & 

Wellness Corridor 

 

Dear [Name], 

 

I hope you are doing well. I'm contacting you to suggest that Slovenian spa executives and Croatian adventure 

travel companies meet as part of a strategic partnership to talk about a joint tourism corridor project. By 

combining wellness and adventure products under a single brand, this cross-border partnership hopes to attract 

more European Union investment and increase our appeal in the region. 

 

We would appreciate your thoughts on funding alignment, regulatory coordination, and promotional tactics as 

we work on a comprehensive concept proposal. Please let us know if you are available to meet virtually in early 

August. 

 

We anticipate hearing back favorably from you. 
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Warm regards, 

[Your Name] 

[Your Company] 

[Contact Details] 

 

Budgetary Requirements and ROI Estimates 

€3.5–4 million is the initial funding requirement. 

 

€1.2 million for infrastructure upgrades 

 

€800,000 for branding and marketing 

 

Integration of IT systems: €600,000. 

 

Operations and staff training: €900,000. 

 

ROI Duration: three to five years 

 

By year three, occupancy growth is anticipated to be between 18 and 22%. 

 

Due to the combined offerings, the average visitor spend increased from €120 to €180 per day. 

 

180+ full-time and seasonal jobs are anticipated to be directly employed. 

 

6.0 Discussion 

6.1 Communication Strategy: Persuasive, Clear, Culturally Attuned 

 

The core of this proposal is a strong communication plan that strikes a balance between intercultural sensitivity 

and persuasive business English. Since European investors, tourism ministries, and cross-border policy makers 

are the proposal's target audience, it is imperative that the tone conveys professionalism, strategic clarity, and 

an invitation to cooperation. In accordance with best practices in international business communication, the 

writing stays audience-centric and steers clear of technical jargon (Cornelissen, 2017). 
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The strategy also takes into account the variations in intercultural communication throughout Europe. 

According to Hall's (1976) low-context communication theory, stakeholders in Western Europe, especially 

those in Germany, Austria, and the Netherlands, generally favor straightforward, fact-based communication 

styles. According to Hofstede's (2001) cultural dimensions of power distance and uncertainty avoidance, 

partners from Southeastern Europe (such as local municipalities in Croatia and Slovenia) might value 

relationship-building, indirect phrasing, and status-aware interactions. 

 

Emails, investor briefs, and policy documents are just a few examples of the written and verbal communications 

for this project that are intended to be both educational and relationship-focused. Consistent messaging and a 

logical structure lead to clarity. Stressing reciprocal advantages, local pride, and compatibility with pan-

European ideals like sustainability and collaboration strengthens persuasion. 

6.2 Risk Mitigation Technique 

Risks to finances 

Investments in tourism infrastructure are inherently subject to financial volatility, particularly in cross-border 

areas where shifting market dynamics may result from pandemics, political upheavals, or shifting travel 

patterns. It is advised to use a diversified funding strategy to control these risks. This includes looking for 

private investor contributions, EU co-financing through the Interreg and EUSAIR programs, and local 

government incentives like tax breaks and co-branding assistance. Additionally, the phased implementation 

model permits risk recalibration over time and guarantees a gradual rollout. 

 

Cultural and Communication Risks 

Even well-funded projects can be derailed by differences in regulatory language, work culture, and negotiation 

expectations. A bilateral leadership team with intercultural competencies and fluency in the language will 

oversee the corridor in order to lessen this. Staff will be prepared for cultural differences in customer service 

through joint training programs, and bilingual websites, brochures, and signage will guarantee a smooth 

experience for both partners and visitors. 

 

Regulatory Hazards 

Despite being EU members, local licensing, taxes, employment laws, and environmental regulations continue to 

differ between the two nations. A standardized framework for shared operations will be drafted by the project in 

collaboration with legal consultants. Tourism boards will clarify roles, dispute resolution procedures, and 

investment protections through bilateral Memorandums of Understanding (MoUs). To guarantee compliance 

and speed up permits, a Regulatory Alignment Subcommittee will convene every three months. 
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6.3 Alignment with SDGs, Sustainability, and Resilience 

Echoing the European Green Deal and the United Nations Sustainable Development Goals, the proposal is 

firmly based on the principles of sustainable tourism development (UNWTO, 2024). Sustainability is not 

viewed as an afterthought, but rather as a fundamental principle that influences operational design, vendor 

relationships, service offerings, and site selection. 

 

Important SDG alignments consist of: 

SDG 8: Decent Work and Economic Growth: The project promotes inclusive employment, encourages youth 

entrepreneurship, and boosts local economies by promoting tourism in less-commercialized cross-border areas. 

 

SDG 12-Responsible Production and Consumption: Spa resorts and adventure service providers will be urged 

to implement eco-certification programs (like EU Ecolabel), give preference to locally produced food, and do 

away with single-use plastics. 

 

SDG 13: Climate Action: To cut down on emissions and traffic, transport connectivity will prioritize low-

carbon options like digital wayfinding, cross-border shuttle buses, and e-biking. 

 

Partnerships for the Goals (SDG 17): The spirit of regional collaboration and knowledge exchange across 

sectors, institutions, and borders is embodied by the corridor. 

 

During Phase 1, a dedicated Sustainability Officer will be hired to keep an eye on the carbon footprint, visitor 

conduct, and vendor adherence to green practices. 

 

6.4 Cross-Border Cooperation: Examples and Models 

Existing EU-backed cross-border collaborations that have shown the value of institutional coordination and 

shared branding serve as models for the tourism corridor: 

 

Interreg Europe: This initiative provides a tried-and-true framework for regional growth. Co-branded tourism 

routes with shared logistics and co-financing have been successfully established by projects in the Baltic and 

Alpine regions. 

 

Slovenia and Croatia are both parties to the EUSAIR (EU Strategy for the Adriatic-Ionian Region), a 

macroregional plan. The proposal improves its eligibility for EU funding and policy integration by conforming 

to EUSAIR's objectives. 
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Alps-Adriatic Alliance: This platform offers a model for collaborative marketing campaigns, language learning 

exchanges, and tourism fairs that promote cross-border experiences, despite being more cultural than 

commercial. 

 

Interaction with these organizations guarantees the legitimacy, financial potential, and replicability in other 

regions. 

 

6.5 Cultural Localization and Brand Strategy 

The project's brand identity needs to embody the balance of opposites: calm and excitement, health and 

adrenaline. These themes strike an emotional chord with contemporary European tourists looking for 

experiences that are both stimulating and restorative. The design, tone, and narrative of the brand will all 

heavily rely on cultural localization. 

 

"Balance and Boldness: Explore the Corridor of Wellness and Adventure" is the suggested tagline. 

 

Multilingual Marketing: To reach important EU markets, all content will be translated into English, German, 

Italian, Slovenian, and Croatian. 

Visual Identity: The branding will include region-specific motifs (such as Slovenian spa symbols and Croatian 

folklore iconography), minimalist typography with a Nordic influence, and green and blue tones that represent 

nature and the sea. 

 

Storytelling Approach: Within a single itinerary, digital campaigns will showcase customer journeys that 

highlight the transition from leisure (spa retreats, meditation trails) to adventure (white-water rafting, cliff 

hiking). 

 

6.6 Opportunities for EU Integration and Policy Harmonization 

Being in line with larger European integration initiatives is one of the transboundary corridor's most strategic 

benefits in this area. Slovenia and Croatia enjoy the advantages of common institutional mechanisms that 

promote policy harmonization as EU members and participants in macro-regional initiatives such as the 

Adriatic-Ionian Initiative (EUSAIR). 

 

Multi-source funding streams, such as the EU Cohesion Policy 2021–2027, the Recovery and Resilience 

Facility (RRF), and Interreg VI-A (Slovenia–Croatia), are now available for cross-border tourism corridors. 

These frameworks provide funding incentives for initiatives that support sustainable tourism, digital innovation, 
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and rural development. Organizing applications for this kind of funding can increase political support and 

financial viability. 

Additionally, reducing bureaucratic burdens for investors can be achieved by harmonizing labor mobility 

agreements, operator taxation policies, and tourism standards. A Transboundary Tourism Protocol (TTP) that 

outlines mutual license recognition, joint marketing budgets, and coordinated peak-season management policies 

can accomplish this. The TTP was negotiated by the two tourism ministries. 

6.7 Competitive positioning and regional co-branding 

The corridor's brand differentiation and infrastructure are both critical to its success. The majority of European 

regions provide adventure parks or wellness retreats, but few promote these as a two-country transformation 

experience. 

 

While maintaining regional distinctiveness, the area must embrace a single destination identity. Train routes 

serve as the inspiration for the suggested brand, "AdriBalance: The Wellness & Adventure Line," which evokes 

movement, balance, and a variety of experiences. This can set the corridor apart from well-known travel 

destinations like the French Alps or the spa towns of Austria. 

 

The brand's reach can be increased through strategic alliances with culinary tourism boards, wellness travel 

influencers, and European Capitals of Culture. Cultural storytelling should be incorporated into branding 

initiatives, highlighting local crafts, music, herbal remedies, and legends from both nations. A mobile app or 

joint destination passport can enhance emotional engagement and gamify travel. 

6.8 Experiences Driven by Technology and Intelligent Travel 

The corridor needs to adopt smart tourism technologies that improve convenience, safety, and personalization 

in order to draw in tech-savvy European tourists. 

 

Among the major innovations are: 

 

AI-driven itinerary planners that recommend routes that combine adventure and wellness 

 

Using Augmented Reality (AR) to interpret culture along heritage sites and trails 

 

IoT-enabled spa equipment for tracking customized hydrotherapy 

 

Blockchain-powered reservation platforms to guarantee international openness and avoid overbooking 

 

Wearable smart devices that monitor physical performance during adventure sports and link to feedback loops 
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within spas 

 

Additionally, by facilitating data-driven management, these tools allow operators to track carbon emissions, 

occupancy, and guest satisfaction across regions. Smart tourism aligns with EU Digital Europe objectives and 

strengthens investor confidence through operational efficiency. 

6.9 Governance Models and Public-Private Partnerships (PPPs) 

A leadership structure that combines private sector agility and government oversight is necessary for the 

effective governance of a transboundary corridor. The "Corridor Development Consortium (CDC)," which is 

co-chaired by private investors and tourism ministries, is one suggested model. 

 

This entity would organize: 

 

Proposals for funding and strategic planning 

 

Training in hospitality and quality control 

 

Procedures for responding to emergencies (such as disease outbreaks or inclement weather) 

 

Alignment of infrastructure, such as bike lanes, eco-trails, and signage 

 

Cooperative networks or cluster organizations should be used to include local SMEs, such as spas, wellness 

therapists, adventure guides, and organic food suppliers. Their support guarantees cultural authenticity, local 

jobs, and long-term sustainability. 

Furthermore, research, internship pipelines, and curriculum development for corridor staff training can be 

offered by national tourism schools and hospitality universities (such as the University of Primorska and the 

University of Zagreb). 

  

7.0 Conclusion 

In order to create a transboundary tourism corridor that links Croatia's vibrant adventure tourism offerings with 

Slovenia's well-known wellness destinations, this business proposal offers a strategic and culturally sensitive 

initiative. The corridor presents a strong value proposition to investors, public sector partners, and tourists by 

utilizing geographic proximity, common EU policy frameworks, and complementary tourism identities. 

 

The proposal shows how cross-border collaboration can foster sustainability, cultural exchange, and regional 

equity while releasing untapped economic potential. All messages, whether operational, regulatory, or 
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promotional, are guaranteed to be effectively received by their target audiences thanks to the integrated 

communication strategy, which is based on intercultural competency and superior business writing. 

 

Importantly, the project supports global and European priorities, such as green tourism, the Sustainable 

Development Goals, and the travel industry's digital transformation. It satisfies the rising desire for meaningful, 

multifaceted tourism experiences from Gen Z, millennial, and health-conscious tourists. Additionally, it 

manages risks through multilingual coordination tools, legal alignment, and strategic planning. 

 

Financially speaking, the corridor provides scalable income streams from cross-promotional retail, adventure 

tours, wellness services, and lodging. Strong EU program compatibility enables grants to lessen the investment 

burden, resulting in a faster return on investment and long-term resilience. 

 

The corridor is a model for future regional tourism cooperation in Europe, not just a business endeavor. 

Stakeholders now have a unique chance to fund a project that is culturally enriching, environmentally 

conscious, and economically viable. 

Stakeholder consultations, workshops on legal harmonization, and EU funding applications are the next steps. 

For comprehensive investor packets or to arrange bilateral meetings, interested parties are urged to get in touch 

with the proposal team. 

 

Slovenia and Croatia can work together to rethink borders as entry points to mutual prosperity and life-

changing experiences rather than as boundaries. 

 

Along with its potential for economic and cultural advancement, the corridor offers a strong forum for 

knowledge sharing and the development of regional capacity. The initiative can contribute to the development 

of the upcoming generation of cross-border tourism professionals by forming alliances with regional 

universities, vocational tourism colleges, and entrepreneurship incubators. Bilingual hospitality training 

courses, joint certifications in adventure wellness tourism, and staff and student mobility exchanges can all 

promote creativity and best practices. 

 

By drawing tech companies and research grants centered on ecotourism analytics, health tourism, and circular 

economy principles, the corridor can also serve as a test site for innovative tourism. This is in line with the 

"Transition Pathway for Tourism" of the European Commission, which gives priority to more intelligent, 

environmentally friendly, and robust models of tourism development. 
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The corridor might eventually develop into a model that can be replicated for other EU border areas, 

demonstrating how business diplomacy, strategic alignment, and shared heritage can overcome fragmentation 

and improve the standard of the travel experience. 

 

In the end, this project is an investment in sustainable regional development, shared identity, and the astute 

reimagining of cross-border travel for the twenty-first century, not just in tourism. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



17 
 
References 

• Cornelissen, J. (2017). Corporate communication: A guide to theory and practice (5th ed.). SAGE 

Publications. 

• Eurostat. (2024). Tourism statistics in the EU. https://ec.europa.eu/eurostat 

• Guffey, M. E., & Loewy, D. (2021). Business communication: Process and product (9th ed.). Cengage 

Learning. 

• Hall, E. T. (1976). Beyond culture. Anchor Books. 

• Hofstede, G. (2001). Culture’s consequences: Comparing values, behaviors, institutions and 

organizations across nations (2nd ed.). SAGE. 

• Nickerson, C. (2005). English as a global language in academia. Journal of English for Academic 

Purposes, 4(2), 121–133. 

• WTTC. (2024). Croatia travel and tourism economic impact 2024. https://wttc.org 

Zhang, L., & Harzing, A. W. (2016). Managing multilingual organizations. Cross Culture. 


