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In no more than 500 words, each explain and 2-4 references:



1- How can your own country benefit from applying the Global Code of Ethics for Tourism in practice?




















How can Canada benefit from applying the Global Code of Ethics for Tourism in practice?
The practical application of the Global Code of Ethics for Tourism (GCET), developed by the World Tourism Organization (UNWTO), can deliver substantial benefits to Canada by strengthening sustainable tourism governance, protecting indigenous cultures, and enhancing long-term economic resilience. As a destination known for its natural landscapes, multicultural society, and indigenous heritage, Canada faces ethical challenges related to environmental conservation, reconciliation, and equitable benefit distribution in tourism.
A primary benefit of applying the GCET in Canada is environmental sustainability and responsible destination management. Canada’s tourism economy relies heavily on national parks, coastal regions, and wildlife-based tourism, which are vulnerable to climate change and overuse. The GCET emphasizes responsible consumption of natural resources and ecosystem protection. By embedding these principles into tourism planning, Canada can better manage visitor flows, reduce carbon impacts, and protect fragile ecosystems, particularly in Arctic and coastal regions (Gössling et al., 2012).
Another important benefit is advancing Indigenous inclusion and cultural protection. Tourism development in Canada increasingly intersects with Indigenous lands, traditions, and governance rights. The GCET promotes respect for host communities, cultural authenticity, and social justice. Applying ethical tourism principles can support Indigenous-led tourism enterprises, protect cultural knowledge from exploitation, and encourage meaningful partnerships between Indigenous communities, governments, and tourism operators. This aligns with Canada’s reconciliation agenda and strengthens community empowerment (Whitford & Ruhanen, 2016).
The GCET also supports ethical employment and social responsibility within the tourism workforce. Canada’s tourism sector employs a diverse labor force, including migrants, seasonal workers, and youth. Ethical guidelines encourage fair working conditions, non-discrimination, and skills development. Implementing these standards can improve job quality, reduce labor precarity, and enhance service excellence, contributing to a more resilient tourism workforce (Baum et al., 2016).
Furthermore, applying the GCET enhances destination credibility and international competitiveness. Global travelers increasingly seek destinations that demonstrate ethical, sustainable, and socially responsible practices. By aligning tourism policies with international ethical standards, Canada can strengthen tourist trust, attract responsible travelers, and secure long-term investment. Ethical governance also improves transparency and policy coherence across federal, provincial, and local tourism institutions (Bramwell & Lane, 2011).
In conclusion, applying the Global Code of Ethics for Tourism in practice can help Canada protect its natural environment, support Indigenous reconciliation, improve labor standards, and strengthen global competitiveness. Ethical tourism provides Canada with a strategic framework to ensure that tourism growth remains inclusive, responsible, and sustainable over the long term.
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