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1- Distinguish between illicit competition and unfair competition paractices in the tourism sector?
The tourism industry operates within highly competitive and information-driven markets. While competition generally benefits consumers and destinations, certain practices undermine fairness and regulatory compliance. These practices are commonly categorized as illicit competition and unfair competition, which differ fundamentally in terms of legality, enforcement, and ethical implications.
Illicit competition encompasses activities that are illegal under national or regional law. In tourism, this includes unregistered accommodation, unauthorized guiding services, tax evasion, and non-compliance with health, safety, or environmental regulations. For example, informal tourism operators who ignore licensing requirements often gain unfair cost advantages over compliant businesses, thereby distorting market competition. Such practices are frequently associated with the shadow economy and pose risks to destination sustainability and visitor safety (Williams & Horodnic, 2017).
Unfair competition, in contrast, refers to practices that manipulate market conditions or consumer perceptions without necessarily violating explicit legal provisions. In tourism, these include deceptive advertising, misleading destination branding, dynamic price discrimination without transparency, and greenwashing claims regarding sustainability performance. These practices exploit information asymmetries between tourists and service providers, particularly in digital booking environments where consumers rely heavily on online information (Buhalis & Law, 2008).
The regulatory approach differs significantly between the two categories. Illicit competition is typically addressed through inspections, fines, license revocation, and criminal proceedings. Unfair competition is more often regulated through consumer protection law and competition policy, focusing on disclosure requirements, corrective advertising, and market oversight rather than criminal sanctions (Hatzopoulos, 2018).
From a policy perspective, illicit competition primarily threatens destination governance and public interest objectives, such as tax collection, labor protection, and safety standards. Unfair competition mainly affects market integrity and consumer confidence, as deceptive practices reduce transparency and impair informed decision-making. In tourism, where services are experiential and cannot be fully evaluated prior to consumption, the damage caused by unfair competition can be substantial and long-lasting (Dolnicar, 2019).
The rise of digital platforms has intensified both challenges. Platform-based tourism services have expanded informal economic activity, while algorithmic marketing tools have increased the scope for unfair competition. Addressing these issues requires coordinated regulation, platform accountability, and stronger international cooperation, particularly as tourism markets are inherently cross-border in nature.
In conclusion, illicit competition in tourism involves illegal actions that bypass regulation, while unfair competition consists of ethically problematic but often lawful practices that distort markets. Recognizing this distinction enables policymakers and destination managers to design targeted regulatory strategies that promote fair competition, consumer protection, and sustainable tourism development.
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