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In no more than 500 words each, explain:


1- Tourist A
Sarah is 28 years old and works in a busy office. She has two weeks of annual leave. She books a package holiday to Spain through a travel agency. She stays in a well-known international hotel, spends most of her time at the resort, and participates in organized excursions. She prefers destinations that are safe, familiar, and easy to access.

2- Tourist B
Adam travels independently and avoids package tours. He chooses less familiar destinations and plans his accommodation and activities himself. He enjoys meeting local people, learning about local culture, and trying activities that are outside his normal routine.

· What types of tourists are Sarah and Adam?
· Which characteristics of their behaviour support your classifications?
· Which tourist typology could be used to classify them?
· What might motivate Sarah and Adam to travel?
· Identify possible:
· Internal factors
· External factors
· Push factors
· Pull factors






Tourist A: Sarah

Behavioral and tourist types characteristics including number of stay days, number of visits, tourists' objectives, and tourists' age.
Sarah can be classified as a mass tourist and specifically a psychocentric (dependable) tourist according to Plog’s tourist typology. Psychocentric tourists typically do not like uncertainty or risk; they prefer familiar, safe, and predictable travel experiences. Sarah takes an organised holiday with a tour company, a popular foreign hotel, much of her holiday in the resort and joins organised trips. These are signs of convenience, security and planned journeys. 
Based on Cohen's typology of tourists, Sarah is a typical organised mass tourist as she is heavily dependent on tourism intermediaries, has a structured itinerary and selects destinations with developed tourism infrastructure. Mass tourists typically look for comfort when they are organised together and have some familiarity with the environment of the destination.
Supporting Characteristics
Sarah's behaviour shows some of the following characteristics of psychocentrics:
Familiar destination preference: Spain is a very developed tourism destination with well-developed facilities, appealing to tourists seeking reliable facilities. 
Low desire for uncertainty: Sarah doesn't love planning and takes a package holiday. 
Favours comfort and safety: Guided trips and staying in an international hotel lower travel risks. 
Little cultural immersion: She tends to concentrate on resort activities instead of immersion in the local community. 
The goal or reason for traveling.
The push and pull motivation theory (Dann, 1977) can be used to explain Sarah's motivation. Push factors are internal psychological factors that propel people into traveling, and pull factors are factors of the destination that attract them.
Push factors are internal, such as:Push factors are internal:
Need for a break from a hectic work environment. 
•	Need to break away from life's routine. 
Need for leisure and stress reduction. 
•	Want to use vacation to enjoy themselves personally. 
Pull factors: external factors:
Spain's beautiful weather and beaches. 
•	Access to international hotels, and facilities for tourism. 
Incorporated field trips and travel packages. 
•	Assessment of Spain as a safe and accessible place. 
Thus, Sarah symbolizes a tourist looking for relaxation, security and convenience, not adventure or cultural finding.






Tourist B: Adam
Type of tourist and behaviour characteristics
Adam can be classified as an independent traveller and an allocentric tourist according to Plog’s tourist typology. In general, allocentric tourists are more adventurous, independent and interested in exploring new places. They value novelty, real experiences and engaging with local cultures. 
Cohen's typology suggests that Adam resembles an explorer. Explorers plan their own journeys, do not follow typical tourist routes and want to find some good contact to local communities. Adam is able to make his own travel plans, book his own accommodation, and join in with activities outside of the typical tourist schedule.
Supporting Characteristics
Adam's behavior exemplifies some of the traits of the allocentric and explorer tourists.
Independence: He is not on a tour package and takes his own care of travel arrangements. 
Lack of familiarity with places: choosing places that are not familiar shows a desire for discovery. 
•	Local culture: Interacting with local people and understanding local culture demonstrates curiosity. 
Adventure orientation: the willingness to go into something he hasn't done before, to try something new, to experience uncertainty. 
Ways to motivate travelers to use the product.Possible reasons for traveling.
Push and pull factors can also be used with analyzing Adam's motivations.
Internal factors (push factors):
An appetite for excitement and development. 
•	Interest in the diversity of cultures. 
A need for break from normal routine. 
A desire for a search for oneself and for independence. 
Pull Factors: External factors:
Unique places and authentic culture experiences. 
Provide opportunities for community engagement. 
Availability of unusual activities/experiences. 
Attraction of less commercialised environments. 
Adam's travel behaviour indicates that he prefers experience, exploration and cultural learning over comfort and predictability.


Comparison of Sarah and Adam
	Aspect
	Sarah
	Adam

	Tourist type
	Organised mass tourist
	Explorer/independent tourist

	Plog classification
	Psychocentric
	Allocentric

	Travel style
	Package holiday
	Self-planned travel

	Destination preference
	Familiar and developed
	Less familiar and unique

	Risk preference
	Low
	Higher

	Main motivation
	Relaxation and security
	Adventure and cultural discovery





References (APA 7th Edition)
· Cohen, E. (1972). Toward a sociology of international tourism. Social Research, 39(1), 164–182.
https://www.jstor.org/stable/40970087
· Dann, G. M. S. (1977). Anomie, ego-enhancement and tourism. Annals of Tourism Research, 4(4), 184–194.
https://doi.org/10.1016/0160-7383(77)90037-8
· Plog, S. C. (1974). Why destination areas rise and fall in popularity. Cornell Hotel and Restaurant Administration Quarterly, 14(4), 55–58.
https://doi.org/10.1177/001088047401400409
· Pearce, P. L. (1982). The social psychology of tourist behaviour. Oxford: Pergamon Press.
· Ryan, C. (1991). Recreational tourism: A social science perspective. London: Routledge.
· Sönmez, S. F., & Graefe, A. R. (1998). Influence of terrorism risk on foreign tourism decisions. Annals of Tourism Research, 25(1), 112–144.
https://doi.org/10.1016/S0160-7383(97)00072-8

image1.png




