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1- Social media classification can include:
A-Microblogging sites
B-Social networking sites
C-Media sharing sites
D-Discussion forums
E-Review and opinion sites

2- Describe the meaning of eWOM:
A-It refers to digital exchange of opinions, experiences and recommendation about products.
B-It includes online reviews, social media discussions and blog posts.
C-It also influences consumer decisions, particularly in tourism, where travelers depend on others experience.
D-It can be positive or negative, shaping a brand’s reputation.
E-Unlike traditional word-of-mouth, eWOM  reache sa larger audience and has a lasting impact.

3- Differentiate between the organic/intrinsic and amplified/extrinsic WOM
A-Naturally occurring when individuals voluntarily share their personal experiences without external influence.
B-Stimulated by businesses through marketing efforts, incentives, or promotional campaigns.

4- The key characteristics of EWOM can encompass:
A- Persistence and Accessibility
B- Anonymity and Credibility
C- Reach and speed
D- Influencer and Peer impact
E- Interactivity and Engagement

5- Describe the meaning of persistence and accessibility:
A- Persistence- Ewom content remains online indefinitely, making it accessible even years after being posted.
B-Accessibility- Ewom is available to a global audience, allowing travelers to research destinations before making decisions.
C-

6- Highlight the main challenges associated with eWOM:
A-Negative Viral Effects.
B-Fake reviews and misinformation.
C-Information Overload.
D-Credibility issues.

7- Authenticity can be defined and understood as:
A-Genuineness 
B-Originality

8- Authenticity in tourism studies can be understood from different lenses such as:
A-Constructive Authenticity
B-Existential Authenticity
C-Objective Authenticity

9- In a short description, highlight the meaning of staged authenticity in tourism studies:
A-It refers to tourism experiences that are designed to appear authentic while catering to tourist’s expectations.
B-It often involves performances, reenactments or cultural demonstrations that may fully reflect real life practices.
C-Examples are heritage villages, cultural performances, and recreated historical sites for tourism purposes.

10- The reasons for the increasing interest in heritage tourism include:
A-Globalization
B-Educational Value
C-Identity
D-Economic Development 
E-Cultural Consciousness
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