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In no more than 500 words, each explain and 2-4 references:
1. Distinguish between illicit competition and unfair competition paractices in the tourism sector?
[bookmark: _GoBack]ANS- For tourism to really thrive, we need fair competition. It helps keep service quality high, builds customer faith, and keeps things growing in a healthy way. Sometimes a few businesses stoop to dishonest or even illegal tactics just to get ahead of the pack. You know, things like illegal competition and unfair competition are pretty common ways this kind of stuff shows up. Even though both things hurt tourism, they are different in what they are and what the law says about them.

Illicit competition includes all business conduct that breaches the relevant laws or regulations. All conduct considered to represent illicit competition is unlawful and therefore carries a set of severe penalties. Conduct considered to be illicit in the tourism industry include performing business without appropriate licensing, avoiding tax obligations, providing unregistered accommodation, and providing unsafe transport. For example, a tour operator running tours without obtaining the necessary permission or an insurance policy from the government is considered to be participating in illicit competition. Illicit competition will damage the other legitimate businesses in tourism and create problems for the safety of all tourists. Governments can impose fines, suspend or revoke business licences, or close business operations which are illegally operating.

Unfair competition, on the other hand, refers to unethical or misleading business practices, which do not always contravene a particular law but violate the principles of fair trade generally. Unfair competition generally has the intention of misleading consumers and creating a distortion in the marketplace. Examples of unfair competition in tourism include false advertising, publishing misleading reviews on line, offering misleading discount offers, copying a competitor’s branding or providing false information about a competitor. For example, a hotel that has a bogus favourable review published to create interest to stay within that hotel is participating in unfair competition.

Illicit and Unfair Competition differ in that Illicit Competition is illegal; whereas Unfair Competition is mostly unethical. However, both types of competition negatively impact service quality and ultimately create instability in the marketplace.
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