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In no more than 500 words each, explain:


1- Tourist A
Sarah is 28 years old and works in a busy office. She has two weeks of annual leave. She books a package holiday to Spain through a travel agency. She stays in a well-known international hotel, spends most of her time at the resort, and participates in organized excursions. She prefers destinations that are safe, familiar, and easy to access.

2- Tourist B
Adam travels independently and avoids package tours. He chooses less familiar destinations and plans his accommodation and activities himself. He enjoys meeting local people, learning about local culture, and trying activities that are outside his normal routine.

· What types of tourists are Sarah and Adam?
· Which characteristics of their behaviour support your classifications?
· Which tourist typology could be used to classify them?
· What might motivate Sarah and Adam to travel?
· Identify possible:
· Internal factors
· External factors
· Push factors
· Pull factors






Tourist A: Sarah
Tourist Type and Classification
Sarah can be classified as a mass tourist, specifically an organised mass tourist according to Cohen’s tourist typology. Cohen (1972) categorised tourists according to their level of dependence on tourism organisations and their desire for familiarity. Organised mass tourists usually purchase pre-arranged packages, follow structured itineraries, and prefer destinations where tourism services are easily available.
Sarah’s decision to book a package holiday to Spain through a travel agency, stay in a recognised international hotel, and join organised excursions reflects this category. She prefers a controlled travel environment where transport, accommodation, and activities are already arranged. Her behaviour indicates that she values convenience and reduced uncertainty rather than complete independence. 
Sarah can also be linked with Plog’s psychocentric tourist category. Psychocentric tourists generally choose familiar destinations, prefer reliable facilities, and avoid unfamiliar situations. Sarah’s preference for a well-known resort and safe destination demonstrates characteristics associated with this group.
Behavioural Characteristics Supporting the Classification
Sarah’s travel decisions show the following characteristics:
1. Preference for security and comfort:
Sarah chooses a well-established international hotel rather than experimenting with unknown accommodation. This suggests that service quality and reliability are important factors in her decision-making.
2. Dependence on tourism providers:
Using a travel agency reduces the need for independent planning and provides assistance during the trip.
3. Preference for familiar experiences:
She spends most of her time at the resort and joins organised excursions rather than exploring independently.
4. Low risk-taking behaviour:
Her holiday choice minimises uncertainty regarding accommodation, transport, and destination activities.
Tourist Typology Applied
Sarah’s behaviour fits both:
· Cohen’s Organised Mass Tourist 
· Plog’s Psychocentric Tourist 
These classifications explain tourists who prefer structured holidays, developed destinations, and predictable experiences.
Motivation Analysis
Sarah’s travel motivation can be explained through the push–pull motivation framework. According to Dann (1977), tourism decisions are influenced by internal psychological pressures (push factors) and external destination attractions (pull factors). 
Internal Factors (Push Factors)
· Need to escape workplace stress and daily responsibilities. 
· Desire for relaxation after working in a busy office. 
· Need for emotional refreshment and leisure. 
· Desire to use annual leave for personal wellbeing. 
External Factors (Pull Factors)
· Spain’s reputation as a popular holiday destination. 
· Availability of resorts, hotels, and organised activities. 
· Attractive weather, beaches, and entertainment options. 
· Convenience offered by package tourism. 
Overall, Sarah’s tourism behaviour represents a comfort-oriented traveller motivated mainly by relaxation, safety, and convenience.

Tourist B: Adam
Tourist Type and Classification
Adam represents an independent and exploratory tourist. According to Cohen’s tourist typology, Adam can be classified as an explorer because he organises his own travel arrangements, selects less familiar destinations, and seeks interaction with local communities.
Unlike organised mass tourists, explorers prefer greater independence while still maintaining some level of connection with tourism facilities. Adam’s decision to avoid package tours and personally arrange accommodation demonstrates a desire for freedom and personal control.
From Plog’s perspective, Adam reflects characteristics of an allocentric tourist. Allocentric tourists are generally attracted to new destinations, adventure, cultural experiences, and unfamiliar environments.
Behavioural Characteristics Supporting the Classification
Adam’s travel behaviour demonstrates several important characteristics:
1. Independent planning:
Adam organises accommodation and activities himself, showing confidence and self-reliance.
2. Desire for novelty:
His preference for less familiar destinations suggests that discovering new places is an important part of his travel experience.
3. Cultural interest:
Meeting local people and learning about their culture indicates a desire for authentic interaction.
4. Adventure motivation:
Trying activities outside his normal routine demonstrates openness to new challenges.
Research on tourist behaviour suggests that travellers seeking authenticity and cultural engagement often prefer experiences that provide personal discovery rather than standardised tourism products. 
Tourist Typology Applied
Adam can therefore be classified as:
· Cohen’s Explorer Tourist 
· Plog’s Allocentric Tourist 
These categories represent tourists who seek independence, exploration, and unique experiences.
Motivation Analysis
Adam’s motivations can also be examined through push and pull factors.
Internal Factors (Push Factors)
· Desire for adventure and exploration. 
· Need to escape routine lifestyle. 
· Curiosity about different cultures. 
· Desire for personal learning and self-development. 
External Factors (Pull Factors)
· Less commercialised destinations. 
· Opportunities for local interaction. 
· Unique cultural traditions. 
· Availability of unusual activities and experiences. 
Adam’s travel decisions indicate that he values authenticity, discovery, and personal experiences more than comfort and predictability.

Comparison Between Sarah and Adam
	Criteria
	Sarah
	Adam

	Tourist category
	Organised mass tourist
	Explorer tourist

	Plog classification
	Psychocentric
	Allocentric

	Travel arrangement
	Package holiday
	Independent planning

	Destination preference
	Familiar destinations
	Less familiar destinations

	Risk level
	Low
	Higher

	Main motivation
	Relaxation and comfort
	Adventure and cultural learning
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