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In no more than 500 words, each explain and 2-4 references: 

 

 

 

1- Distinguish between illicit competition and unfair competition paractices in the tourism 

sector? 

 

 

In the tourism industry, the distinction between illicit and unfair competition hinges on 

whether the violation is a breach of statutory law or an abuse of market ethics. While both 

create an uneven playing field, they trigger different legal responses. 

1. Illicit Competition: The "Shadow" Market 

Illicit competition involves activities that are fundamentally unlawful. These operators 

typically exist outside the regulatory net, gaining a cost advantage by ignoring the legal 

obligations that legitimate businesses must follow. 

 * Underground Operations: This includes "pirate" tour operators or illegal short-term 

rentals that bypass safety certifications and mandatory insurance. 

 * Fiscal Fraud: Avoiding tourism-specific taxes (like occupancy taxes) or VAT to undercut the 

pricing of compliant competitors. 

 * Environmental/Zoning Breaches: Conducting tours in restricted ecological zones or 

operating commercial lodging in areas zoned strictly for residential use. 

In these cases, the primary issue is a violation of public law, and the remedy is usually 

administrative or criminal prosecution. 

2. Unfair Competition: The "Dishonest" Market 



Unfair competition occurs when a legally registered business uses deceptive or unethical 

tactics to gain an edge. The entity has the right to operate, but it does so in bad faith. 

 * Misleading Commercial Practices: Promoting "luxury" amenities that do not exist or using 

"bait-and-switch" pricing tactics. 

 * Commercial Disparagement: Actively damaging a rival’s reputation through false claims 

about their safety or hygiene standards. 

 * Market Confusion: Adopting branding or digital metadata that mimics a famous hotel 

chain to intercept bookings (passing off). 

 * Anti-Competitive Pricing: Using predatory pricing models to drive local mom-and-pop 

agencies out of the market. 

These acts are generally treated as civil torts, where the harmed party seeks damages for 

the violation of fair play. 

Comparison of Competition Types 

| Feature | Illicit Competition | Unfair Competition | 

|---|---|---| 

| Legal Nature | Breach of public statutes/regulations. | Breach of commercial ethics/civil 

law. | 

| Core Issue | Lack of authorization or tax compliance. | Deception or sabotage of rivals. | 

| Regulatory Aim | Enforcement of safety and law. | Protection of market integrity and 

consumers. | 

References 

 * World Tourism Organization (UNWTO): International Code for the Protection of Tourists. 

Focuses on transparency and fair contractual standards. 

 * OECD: Tourism Policy Reviews. Analyzes how the informal economy (illicit acts) 

undermines sustainable destination growth. 

 * European Commission: Directive 2005/29/EC. Sets the legal standard for preventing 

unfair commercial practices in the EU. 

 * Hout, W.: The Governance of Tourism Development. Explores the intersection of 

regulatory frameworks and market competition. 

 

 


