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In no more than 500 words, each explain and 2-4 references:



1- Define tourism demand. Explain the difference between actual, suppressed, and latent demand, providing one real-world example for each type.

2- Economic factors are considered the most influential determinants of tourism demand. Discuss the role of income, time, and price in shaping tourism demand.








1. Tourism Demand: Actual, Suppressed and Latent Demand
Tourism demand refers to the willingness and ability of individuals to travel away from their usual environment and consume tourism products and services. These may include transport, accommodation, food, attractions and entertainment. Demand is influenced by several factors, such as personal motivation, financial resources, available time and accessibility. Therefore, tourism markets include not only people who are currently travelling but also individuals who may travel when their circumstances change (Goeldner & Ritchie, 2012).
Actual demand consists of people who currently participate in tourism. These travellers have sufficient money, time and motivation to undertake a journey. Their activities can be measured through hotel bookings, tourist arrivals, transport use and expenditure. A real-world example is an Indian family travelling to Dubai during the winter holidays. They purchase airline tickets, reserve accommodation and visit local attractions, meaning their desire to travel has become actual tourism consumption.
Suppressed demand refers to people who want to travel but cannot currently do so because of particular constraints. Financial limitations, lack of free time, family responsibilities, travel costs and accessibility problems can prevent an intended trip. Research shows that different types of constraints can influence tourism participation and travel decisions (Nyaupane et al., 2004). For example, a recent graduate may want to take a holiday in France but postpone the journey because international airfare and accommodation are beyond their current budget. The desire to travel exists, but financial circumstances suppress it.
Latent demand represents potential demand that may emerge when a new tourism opportunity becomes available. Individuals may not currently consider a particular trip because suitable transportation, attractions or tourism products do not exist. For example, when a new direct flight is introduced between two cities, residents may become interested in visiting a destination they had previously considered inconvenient to reach. Improved accessibility can therefore transform latent demand into actual demand.
These categories are useful because they allow tourism organisations to understand current visitors as well as future market opportunities. Reducing barriers and improving accessibility can encourage potential tourists to participate.
2. Role of Income, Time and Price in Shaping Tourism Demand
Tourism is strongly influenced by economic conditions because travelling requires both money and available leisure time. Income, time and price affect whether people travel, where they go, how frequently they take holidays and how much they spend.
Income is a major determinant because most holidays are purchased using disposable income. When household income increases, people generally have greater financial freedom to spend on leisure activities. They may travel more frequently, stay in better accommodation or choose international destinations. In contrast, lower income can encourage consumers to postpone holidays or choose cheaper alternatives. Research into tourism demand has identified income as an important factor affecting international travel patterns (Witt & Witt, 1995).
Time is also important because consumers need sufficient leisure time to travel. Work commitments, annual leave, school schedules and family responsibilities can limit tourism participation. A person with only two free days may prefer a nearby destination, whereas someone with two weeks of annual leave can consider a long-haul trip. Faster transportation can further stimulate tourism by reducing the time required to reach destinations.
Price affects the affordability of a holiday. Travellers normally consider the total cost of transport, hotels, meals, attractions and local transportation before making their decision. If prices rise significantly, tourists may shorten their stay, reduce spending or choose another destination. Price competitiveness is consequently an important factor influencing the attractiveness of tourism destinations (Forsyth & Dwyer, 2009).
Overall, income determines purchasing ability, time determines the opportunity to travel, and price affects affordability. Together, these factors influence both the level and pattern of tourism demand.
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