With the onset of industrialization and urbanization came an increasingly hectic and stressful life for many individuals, who now found themselves in a situation where they worked long hours in factories or offices, as opposed to working in various capacities as farmers or outdoor workers. The way of life for those living in places where populations were growing beyond their envisioned capacity made for hectic and stressful lifestyles. Recreation was born from the need to escape what was becoming increasingly difficult to evade. Along with the growth of the urban environment came the advent of weekends and shorter work hours. The eight-hour workday and time-off stipulations created time for individuals to turn their attention to leisure and recreation. The concept of recreation gained traction in society. As individuals were able to visit public parks for various recreational purposes, sports groups emerged, and socializing in other leisure pursuits became a part of everyday society.
The push-pull theory is used to explain the phenomenon of recreation or travel. Push factors are internal stimuli that prompt individuals to leave, including stress, boredom, and frustration with their daily routine. Pull factors are external stimuli that encourage people to visit a particular place, such as activities, natural beauty, and general pleasure or ease, creating a route to relaxation.
For example, an individual may feel burned out by their work (push factor). The individual may interpret that as needing to hike or spend a long weekend at the beach. The pull factor of those environments might be stillness, breathtaking views, or places where there are things to do, so that this hesitation about positioning oneself away from responsibility could be alleviated. The push factor (how the individual felt) and the pull activity (what interested them in the place) combined in a way that made the individual move from their current context.
The push and pull theory will provide the designer of recreational activities or trips with considerable insight into people’s wants and attractions to places or particular activities.
