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In no more than 500 words, each explain and 2-4 references:



1- Explain the concept of tourist consumer behaviour.

2- Explain the difference between institutionalized and non-institutionalized tourists.
Give one example of each type.
























1. Explain the concept of tourist consumer behaviour
Tourist consumer behaviour refers to the way travellers think, choose, purchase and evaluate tourism products and experiences. It includes the complete decision process beginning with the desire to travel and continuing through information search, comparison of options, booking, participation in the trip and post-travel evaluation. Tourism behaviour is influenced by psychological, social, cultural and economic factors, as well as by previous travel experience and personal preferences.
A tourist’s decision may be influenced by motivation, available income, family circumstances, social media, destination image and perceived value. For instance, one traveller may choose a beach holiday because relaxation is the main motivation, while another may select a heritage destination because learning and cultural experience are more important. According to Decrop and Woodside (2017), tourism decision-making is often complex because travellers evaluate several alternatives and may change their preferences during the planning process.
Digital technology also plays an increasingly important role in tourist behaviour. Online reviews, travel applications, social networking platforms and user-generated content can strongly influence destination choice and expectations. Buhalis and Sinarta (2019) explain that digital communication allows tourism businesses to interact with consumers in real time and influence customer experience before, during and after travel.
Understanding tourist consumer behaviour helps tourism organisations design appropriate products, improve service quality and communicate effectively with target markets. It also helps destinations identify changing consumer expectations and respond to emerging travel trends.
2. Difference between institutionalized and non-institutionalized tourists
Institutionalized tourists are travellers who depend largely on the formal tourism industry. Their transport, accommodation and activities are normally organised through established tourism providers such as tour operators, travel agencies and hotels. Their experiences are usually planned, structured and predictable.
A common example is a tourist who purchases a fully organised European package tour that includes flights, hotels, transfers and guided sightseeing. Such a traveller experiences the destination mainly through formal tourism arrangements.
In comparison, non-institutionalized tourists travel more independently and prefer greater flexibility. They may arrange accommodation locally, use public transport and explore places outside major tourist routes. Cohen (1972) classified explorers and drifters as non-institutionalized tourists because they seek more independent contact with destinations.
For example, a backpacker travelling independently through small towns in Thailand, choosing accommodation after arrival and changing the itinerary freely, represents a non-institutionalized tourist. Uriely (2005) further argues that modern tourist experiences have become increasingly diverse and cannot always be explained through rigid categories.
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