Name - jatinderpal kaur

student number DE240125

Course - Availability Management in
Tourism


singhsandeepjh9915@gmail.com
Free text
Name - jatinderpal kaur 

student number DE240125


Course - Availability Management in Tourism


The Grand Tour was an extended and carefully planned tour embarked on
mainly by young European upper-class members, and particularly from
Britain, in the 17th century and early 19th centuries. The tour was
considered a part of a good education for those who would go on to pursue
political careers, artistic careers, or other elite professions. It allowed visitors
to experience firsthand the art, architecture, languages, and traditions of the
most cultivated areas in Europe. The most in-demand places were urban
areas such as Paris, Venice, Florence, and Rome. These cities were famous
for their classical ruins, great museums, beautiful cathedrals, and rich artistic
surroundings.

The Grand Tour was not just sightseeing but was meant to widen the
traveler's exposure to European civilization and cultivate worldliness and
sophistication. It may take a few months or a few years and would be
followed by a guide or tutor who would ensure that the young traveler stayed
focused on education and cultural exposure. Over time, however, the
concept of the Grand Tour also began to appeal to the rising middle class,
who, imitating the rich, began to make similar trips for entertainment and
personal education. This process helped establish tourism early as a
structured activity. It also brought more and more demand for better roads,
more comfortable inns, and guided tours. By creating interest in cultural
exploration, the Grand Tour established strong foundations for modern
tourism centered on learning, exploration, and recreation.

The Industrial Revolution that began in the late 18th century further
transformed the tourism industry in several ways. Travel before this time
was difficult, expensive, and laborious and could only be undertaken by the
wealthy. But with the arrival of the steam engine and the utilization of
railways and steamships, the trip was made quicker, less expensive, and far
more available to the general public. The middle classes could now travel for
recreation due to improved incomes and paid holidays. People were no
longer tied to their towns or cities and began traveling to new places all over
the nation and abroad.

One of the key players in this transformation was Thomas Cook, who initially
began selling guided and organized tours of tourists. These tours became
more accessible and safer for people to take, especially those who had never



traveled far from home. The Industrial Revolution didn't just transform the
manner in which people earned their livelihoods—it transformed the manner
in which they lived and spent their free time. Tourism became something
that humans looked forward to, and tourism evolved from being a luxury to
something done by millions. Holidaying became a part of modern life, and
tourism as an economic force began to grow very fast.

Maybe the one thing most responsible for overall impression of a traveler in
modern tourism is the standard of accommodation. A clean, comfortable,
and well-organized hotel, resort, or guesthouse can completely transform a
holiday. Initiatives like friendly staff, fast and reliable Wi-Fi, decent food,
high-tech facilities, and peaceful surroundings can leave an everlasting
positive impression on tourists. In fact, many travelers make their overall
impression of a destination solely on where they stayed.

Dull accommodation, by contrast—dirty conditions, unfriendly staff, or
insecure environments—can spoil a holiday even if other parts of the trip
were fine. Nowadays, with internet review sites like TripAdvisor and Google
Reviews, individuals have a simple way to access others' opinions and
usually rely on them to determine where to stay. So, hotels and other tourist
accommodation businesses invest enormously in quality control and
customer service to maintain a positive reputation. The quality of the
accommodation and guest satisfaction are closely linked in tourism.
Providing an outstanding level of service is as important for single-level
satisfaction as it is for stimulating repeat visits and good word-of-mouth
recommendations

Reference:

("The Grand Tour and Tourism Evolution", 2025)



“The Grand Tour and Tourism Evolution" (2025). (Accessed: 17 July 2025).



