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In no more than 500 words, each explain and 2-4 references:



1- Define tourism demand. Explain the difference between actual, suppressed, and latent demand, providing one real-world example for each type.

2- Economic factors are considered the most influential determinants of tourism demand. Discuss the role of income, time, and price in shaping tourism demand.








1. Tourism Demand: Actual, Suppressed and Latent Demand
Tourism demand refers to people’s desire to travel and their ability to use tourism products and services. It includes demand for transportation, hotels, restaurants, attractions and other activities associated with a trip. However, individuals who are interested in travelling do not always become tourists. Their participation can depend on personal circumstances, accessibility, financial resources and the availability of suitable tourism opportunities. Tourism demand should therefore be viewed as a combination of existing and potential travellers rather than only those who are currently visiting destinations (Vanhove, 2011).
Actual demand includes people who currently participate in tourism and are able to convert their travel intentions into real trips. These tourists have sufficient financial resources, available time and access to the destination. Their demand can be measured through indicators such as tourist arrivals, hotel occupancy and visitor expenditure. For example, a couple who books a four-day holiday in Bali and purchases flights, accommodation and sightseeing activities represents actual demand because tourism products are actually being consumed.
Suppressed demand refers to people who would like to travel but are currently unable to participate. Different barriers can cause this situation, including financial difficulties, lack of holiday leave, family responsibilities, transportation problems or other personal limitations. Tourism researchers recognise that constraints can prevent participation even when people are interested in leisure and travel activities (Jackson, 2000). For instance, a parent may want to take an international holiday but postpone it because of work commitments and children's school schedules. If these restrictions are removed, suppressed demand can potentially become actual demand.
Latent demand is potential demand that may emerge when new opportunities or tourism products become available. People may not currently consider travelling because they are unaware of a destination or because suitable facilities and transportation do not exist. For example, introducing direct flights to a previously difficult-to-reach coastal destination may encourage new groups of visitors to consider travelling there.
Understanding these three forms of demand allows tourism businesses to recognise that the market extends beyond existing visitors. Reducing barriers and creating new travel opportunities can help destinations attract consumers whose tourism demand has not yet been realised.
2. Economic Factors Shaping Tourism Demand
Tourism is strongly affected by economic conditions because most travel involves considerable spending and requires time away from normal responsibilities. Income, available leisure time and price are therefore important when consumers decide whether to travel. These factors can also influence destination choice, length of stay and the type of accommodation or activities selected.
Income affects tourism because consumers normally use disposable income to pay for holidays. When people have more income remaining after essential household expenses, they have greater capacity to travel. Higher income may encourage longer holidays, overseas trips or spending on premium tourism experiences. In contrast, households may reduce tourism expenditure when their income declines. Tourism demand studies have demonstrated that income changes can have substantial effects on international tourism expenditure and participation (Peng et al., 2015).
Time is another important influence. Even people with sufficient financial resources require free time to undertake a holiday. Employment schedules, annual leave, education and family responsibilities can determine when and for how long an individual can travel. Someone with only a weekend available might choose a nearby destination, whereas a traveller with several weeks of leave may consider a long-distance international trip. Faster transportation can also increase tourism opportunities by reducing the time required to reach destinations.
Price affects the amount of tourism that consumers can purchase with their available budget. The overall price of a holiday includes transportation, accommodation, meals, attractions and other expenses. Travellers may compare these costs across competing destinations before making a final choice. If prices rise considerably, tourists may shorten their holidays, reduce expenditure or choose cheaper alternatives. Price competitiveness is consequently an important consideration for destinations seeking to attract international visitors (Mangion et al., 2005).
Overall, income provides the financial capacity for tourism, time creates the opportunity to travel, and price affects affordability. Tourism businesses that understand these factors can design products and prices that better reflect the circumstances of different visitor groups.
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