[image: ]
Availability Management in Tourism Course
Assignment 1
04.07.2025
SHUBHAM SHARMA












In no more than 500 words, 

1- Describe the main features of the Grand Tour and its impact on tourism development.
Answer : 
Characteristics of the Grand Tour

· Elite educational journey (16th-18th centuries )which wealthy British aristocrats attended.
· Occasion: cultural enrichment, contact with classical history, art and philosophy.
· The same destinations common (often with Paris, Lyon, Italy (Florence, Venice, Rome, Naples), occasionally Switzerland, Germany or Greece.
· Things like the study of ancient ruins, renaissance art, theater going, music and philosophical discussions were activities that people engaged in.
· An intense interest in social networking, networking with artists, diplomats and scholars.
· Trips were months or years according to privilege and exclusion.
· Travelers took back souvenirs and art and manuscripts that fed on into later museum holdings.








The other impacts would relate to the tourism development.

· Understanding of cultural and heritage tourism- travel as leisure and learning.
· Increase in infrastructures like inns, guide services, translators and better travel routes.
· The existence of travel literature and guidebooks, which would be used to inspire future travelers and form the background of tourism knowledge.
· Fueled European culture of art and museums with Asian artworks and antiquities.
· He invented the form of organized tourism which was further advanced by the Thomas Cook Company later in the 19 th century.
· The promotion of mass tourism (particularly, through railway development).
· The concept of cultural exchange was encouraged and also led to the growth in cosmopolitan identity, as well as shaping diplomacy, intellect trends and tourism as a business. (Towner,1985)

2- Explain how the Industrial Revolution was a significant factor in the development of the tourism industry.

Answer : Industrial Revolution and Tourism Development

Improved Transportation
The Industrial Revolution (18th19th centuries) brought steam engines and resulted in rail transport, steam ships and subsequently motor vehicles. This made travel more reliable, increases its speed, and makes it more affordable, and this factor enabled people to travel to places that were otherwise inaccessible. Railways led to the linking of urban areas with seaside resorts and country Uncle Sam needed to settle civil conflicts and pacify dissatisfied cowboy leaders such as John Fernandes.

Urbanization and increasing middle class
Industrialization also saw the birth of a comparatively well off middle class who had spare cash and leisure time. These groups wanted recreational travel more and more as a getaway to the industrial cities, and this formed demand to tourism organized.

More Foretime
Labor reforms are progressively subjected to reducing work per times and eventually giving birth to weekends and ways off. Employers started to realise that leisure was vital to productivity and subsidised excursions and group travel into the workforce.




Growth of Services and Hospitality
# New hotels, guesthouses, resorts and restaurants were built to meet the growing demand. In Great Britain seaside resorts such as Brighton and Blackpool became popular as well as spas to attract health tourism.

Growth Of Organized Tourism
Entrepreneurs such as Thomas Cook were the first pioneers in package tours, excursions, and inclusive travel producing goods and services, thus tourism became more organized and accessible to more people.

3- Discuss the relationship between accommodation quality and tourist satisfaction.

Answer : The quality of accommodation in relation with tourist satisfaction is an essential factor to the success of the tourism industry. Accommodation may pose as one of the most important aspects of the overall experience that a tourist gets since it in turn determines comfort and safety, in addition to the value asset. Quality facilities are clean, comfortable and provide good services, contemporary amenities, and comfortable settings which contribute to a visitor having a positive feeling about the trip. The image of the destination is also dependent on the quality of accommodation and this is one of the factors that tourists regard significantly in the perception of the destination.(Pizam,1999)

Low quality of accommodation, like unhygienic living conditions, bad service, insufficient facilities, etc., will cause the disappointment and unsatisfactory attitude, negative feedback, and low chances of the next visit. On the other side, good moments motivate repeat custom, consumer loyalty and word of mouth marketing. To keep up with the competitive environment in the tourist industry, the accommodation business must be of a high standard to provide tourist satisfaction, competitiveness to tourist destinations, and sustainable tourism development.
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