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[bookmark: _Toc199458530]The commodification of Cultural Aspects in Germany

Germany is home to numerous traditional festivals, featuring centuries-old traditions, folk customs, and artisanal crafts. However, the commercialisation of these cultural expressions is a major issue that needs to be addressed, as they are becoming increasingly commodified to serve the purpose of a bigger global tourism market. Take, for example, Oktoberfest in Munich and Karneval in Cologne; these events are no longer community-driven but have become large-scale commercial spectacles. The former has become not only one of the largest beer festivals in the world but also a high-income business because, along with the beer tents and the merchandise stalls, there are many corporate sponsorships; thus, the festival is attracting millions of people (Gössling & Hall, 2006). Even traditional crafts like the Black Forest cuckoo clocks, Bavarian woodwork, and glass ornaments have not been spared the effects of mass production, to be more commercialised. Quite often, these goods have a different place of manufacture, yet still, they are treated as if they were authentic by being sold as “authentic.”
Additionally, traditional dress such as dirndls and lederhosen, originally worn by people from rural areas, are nowadays the things that tourists buy or lease to take photos (ResearchGate, n.d.-d). Christmas markets, another instance of this phenomenon, which was old religious community events, are now increasingly designed for tourists by adding the entry fee and “experience packages” very often. This kind of cultural tourism is a means to an end for the economy, yet it is not without controversy. As previously, genuine traditions are now exploited as mere spectacles.
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How Germany's cultural practices have been commercialised has greatly altered how both the local population and tourists enjoy traditional festivals and customs. Festivals such as Christmas markets, Oktoberfest, and Karneval, which were previously worthy of specific meanings, have now become more tourism-driven, thus diminishing their authentic nature and community focus (UNESCO World Heritage Centre, n.d.). 
For instance, Christmas markets are now scheduled to open several weeks before Advent to attract an increased number of tourists and to get higher profits. Moreover, some cities make these markets a ticketed event, i.e., they charge an entrance fee, while others even offer a "VIP access" approach, thereby replacing the former open, communal character of the markets. Essen Diocese went on to criticise this commercialisation and said that it was destroying the religious aspect of the Advent season (Reuters, 2024). 
It is also noticeable that Oktoberfest has changed from a Bavarian folklore festival into a worldwide event more suitable for tourists, and has taken over from the locals as the main participants. Locals, therefore, are often left to feel that they no longer belong at these events. In addition, the lack of variety, as shown by similar booths, the use of identical decorations and the availability of social-media-friendly photo backgrounds no longer offer a unique experience to visitors. This has consequently resulted in visitors viewing cultural aspects as commodities, i.e., something to consume, take a photograph of and share, and not as practices existing within a community to be preserved.
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Despite the fact that tourism creates significant amounts of currency and is internationally celebrated, the exploitation of cultural traditions in Germany has given rise to numerous negative outcomes in local communities. One of the outcomes that is most notable is the disappearance of originality. Inhabitants often state that their culture has been turned into a kind of spectacle, where significant traditions are now "overpriced that," the words of opponents of commodified Christmas markets. The traditional symbols lose their connection to their origin and their initial purpose (UNESCO World Heritage Centre, n.d.). 
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From the economic point of view, the artists who work individually and the family-run businesses are the most affected ones, as they find it impossible to compete with the big manufacturers who can produce on a larger scale and can get the best locations in the festivals either by buying or by renting expensive stalls. This outselling leads to the discontinuation of the local handicraft sector (ResearchGate, n.d.-d). 
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Additionally, the influx of tourists during peak times at the major festivals brings about more pollution, congestion of traffic, and noise, leaving the local facilities overused and creating dissatisfaction among the local residents over the decreased quality of life. The historical centres of the settlements (for example, Rothenburg ob der Tauber or Dresden) have started to become overcrowded and therefore might suffer damage, which would be extremely difficult to repair. The same problems also arise when the tourists' needs are the ones deciding the fate of certain local customs; as a result of this, a complete disregard for the depth of the cultural tradition is very common (Gössling & Hall, 2006). All these effects together not only result in the visitor experience being significantly lowered but also in local grudges that bring into discussion the reasons or purpose for which these cultural happenings are purportedly run.
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[bookmark: _Toc199458537]Community and Slow Travel

Highlight the projects promoting slow tourism that give travellers more time to explore, deeper interaction with local culture, and offer them an opportunity to join community‐run workshops rather than one‐day “market tourism” (UNESCO World Heritage Centre, n.d.).
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Establish regulations for the crowd (timed tickets, the number of visitors) and allocate specific places for mass gatherings, allowing the residential areas to be in silence and under no pressure from the city centre (ResearchGate, n.d.-d).
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Promote unique Black Forest craftsmen and Bavarian culinary producers by inventing “Certified Local” labels that will prevent the goods from forgery and give subsidies or quota cuts to traditional craftspeople.
[bookmark: _Toc199458540]Cultural Heritage Conservation

Use the elements of storytelling, the activities that are conducted by guides, digital apps, and exhibition boards with text, audio, or video materials that not only tell the story but also make people better understand the historical and religious importance of the place, and change the passive role of consumers into actors in cultural heritage (ResearchGate, n.d.-c).
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To sum it up, even if tourism brings the country a lot of money, the commercialisation of cultural traditions will threaten and homogenise the authenticity of the nation and also affect residents. Therefore, Germany is able to keep its cultural heritage and attract international tourists with the help of green tourism, heritage studies, and community participation as well, which is better than the current way in a sustainable, responsible, authentic, and economically profitable way.
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